THIS IS'MY WORK







How a dog’s body works.

A dog's sense of smell may
be as much as 100 times better
than a human’s, making it the
‘most sensitive and vulnerable
part of its body.

‘The most common myth about
adog's eye sight is that they are
completely color blind. Dogs can
in fact see colors, just not as well
as us humans.

Emotional drive is necessary to ensure
that a dog will use sufficient energy to
preserve itself and its species. Emotion
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4 @ Dogs have strong leg muscles,
t0 help them run across rough
terrains.

What dogs can do for you.

COMPANIONSHIP ~ SECURITY

EXERCISE

How dogs help our society.

HUNTING
HERDING
PULLING LOADS
PROTECTION

ASSISTING POLICE & THE MILITARY

BRIEF: To choose an existing charity
and design a means for it to earn more
donations and funds.

RESPONSE: I chose to focus on the
charity Dogs Trust, as this is a charity
I reguarly donate to. For the final
outcome, I decided to create a book
containing infographics, which both
inform people of the charity and also
teach people more about dogs and
how they contribute to society.




TRUEMAN & GRUNDY

ESTATE AGENTS

BRIEF: To design a website for
Trueman & Grundy, an estate
agents in Farnham, UK. :

“ Araa Please select
RESPONSE: This was a piece
of freelance work I took on whilst
on work experience in 2010. The e Pk Picase seicc
client requested the same colours . '
as his logos, as well as a friendly,
yet professional feel.

Min.Price Please select

Sell Your Home

Loremipsumdolor sitamet,consectetur adipisicingelit,
Homes for Sale sed doeiusmod temporincididuntutlaboreetdolore
magnaaliqua.

Contact Us Utenim ad minimveniam, guis nostrud exercitationullamco
laboris nisi ut aliquip exea commodo consequat. Duis aute
irure dolorinreprehenderitinvolup tatevelitesse cillumdolore
eufugiatnulla pariatur,Excepteursint occaecat cupidatatnon
proident,suntinculpagu officia de.

Sign up for updates!
Name [
mail I




BRIEF: To design a poster which expresses the same ideaologies
and message as a chosen graphic design magazine. The poster must
be made using screen printing, not digitally.

RESPONSE: For this brief, our class was asked to work in pairs to
produce the final product. The magazine we were asked to base our
work on was I-D, a magazine dedicated to fashion, art and music.
After looking at various issues of i-D, we discovered that the majority
of models on the front cover are shot whilst winking, refering to the
name of the magazine when it’s rotated vertically (resembling a smiley
face). We decided to focus on this image for our final piece, using a
number of different artefacts to represent the winking face.




BRIEF: To design the cover of a O MAPRO

medicine box, OMAPRO (used to OMACETAXINE

prepare cancer patients who are
waiting for stem cell treatment.
Design should include imagery
of cells.

RESPONSE: I wanted to
emphasize how this medicine is
aimed to help prepare one’s body
for SCT (stem cell treatment).
After experimenting with a number
of words, I chose to use the idea of
having a path that leads to SCT,
with the cells themselves
representing a landscape in the
distance.
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