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File preview

Driver of the #72 Chevrolet, Bryant Robertson has been racing for the past 16

years.

In his first year of racing he was awarded the Rookie of the Year award, which was

the start to an impressive career. Over the years, he has competed in the Mini

Stock, Street Stock, Sportsman and Late Model Divisions and now competes

exclusively in the Sportsman Division at Bowman Gray Stadium, in the heart of

Winston-Salem, NC.

Since his start in the Sportsman Division, Bryant has been known as the driver to

look out for. This shows after his two wins during the 2010 season and top 10

finish in the 2011 points standings at the famed 1/4-mile.



• Racing competitively for 16 years in:

 Mini Stock

 Street Stock

 Sportsman

 Late Model

• Named Rookie of the Year in first year of racing



Time To Play The Game



•400 Starts

 2 wins

 Over 200 top 10 finishes

 Over 70 top 5 finishes

 2011 – Top 10 finish in Sportsman Division Points at

Bowman Gray Stadium



Bryant Robertson is part of the Robertson Racing family dynasty whose

racing heritage goes back three generations. This legacy began with Gerald

Robertson, who raced at Winston-Salem’s historic Bowman Gray Stadium for

more than 30 years.

Bryant and his older brother, Mike Robertson, followed in their father’s

footsteps at a young age, racing at the famed 1/4-mile in Winston-Salem, NC

and making a name for themselves.

Although Mike has stepped out of the driver’s seat, Bryant has continued to

excel in the sport and is now one of the most popular drivers in the

Sportsman Series at one of Winston-Salem’s most historic sporting venues.

Robertson Racing Family Dynasty

Three Generations of Speed



NASCAR’s First and Longest Running Weekly Home Track



Located in the heart of Winston-Salem, Bowman Gray Stadium is the

definition of excellence in short track racing. Racing every Saturday

night, from April to August, for over 60 years, the famed 1/4-mile

entertains thousands of fans per event.

The 2012, 16-race, schedule promises to be one of the most exciting

ever at Bowman Gray Stadium.



Sportsman Division

A crowd favorite at Bowman Gay Stadium, the Sportsman Division

includes selected American-made late-model cars that have the look of

a typical street model car, but are built to race. Like cars featured in

the NASCAR Sprint Cup Series, these “stock” cars are built to very

similar specifications allowing for some exciting racing each and every

week.



NASCAR’s First and Longest Running Weekly Home Track



Shorter races and lower ticket prices attract a larger race crowd than

most large NASCAR tracks. The famed 1/4-mile offers both and, in

turn, is one of the most widely attracted and attended NASCAR home

tracks in the country with an average nightly attendance of 7 to

10,000 race fans.

Due to the national exposure, on the History Channel, in 2009,

Bowman Gray Stadium has continued to see an increase in

attendance at each Saturday night race.



Marketing Exposure With Bryant Robertson Motorsports

Marketing in motorsports provides a top notch ROI for sponsors.

Statistics show that race fans are influenced by their favorite drivers

and flock towards the products that they support. As part of a racing

dynasty at Bowman Gray Stadium, Bryant Robertson has an

extensive fan base who have continued to support this driver and his

race team.



• Logo Placement as Primary Sponsor:

 #72 Chevrolet: Hood, rear TV panel and deck lid

 Driver’s Uniform: Lower chest, upper back and side of legs

 Support Materials: Prime location on hero cards and

merchandise (additional cost not included in total)

• Personal Appearances: Primary Sponsor will have rights to utilize

driver, Bryant Robertson, in up to four driver and show car

appearances outside race track.

• Promotional/Advertising Rights: Primary Sponsor will have right to

usage of driver, Bryant Robertson, in its promotional advertising,

including:

 Print ads

 Television ads

 Sponsor website &amp; social media

 Sales materials



•Media/Sponsor Relations: Primary Sponsor will be eligible for PR

services, including:

 Primary mention in pre and post race press releases and media

interviews

 Primary pre and post event promotions on driver social media

pages

 Maintain driver schedule, including accompaniment of driver to all

sponsor related appearances

 Coordinate the creation of hero cards and retail materials

(additional cost not included in total)

• Additional Primary Sponsorship Benefits:

 Placement of sponsor logo and website link on

bryantrobertsonracing.com website

 Unlimited sponsor promotions on driver and promoter social

media pages during race season

 Pit road merchandise sales of race sponsorship materials, etc.



Primary Sponsorship Investment: $500 per race*

Proposed Term: April–August 2012

(Driver appearances can extend this time period)



*Sponsor eligible to 50 percent of any royalty received based on retail sales of race

merchandise. Additional options are available to meet specific budgetary or

geographical needs of Primary Sponsor.



• Logo Placement as Associate Sponsor:

 #72 Chevrolet: Upper or lower rear quarter panels, B-post or C-post

 Driver’s Uniform: Upper chest, arms or upper back

 Support Materials: Logo on hero cards and merchandise

(additional cost not included in total)

• Personal Appearances: Associate Sponsor will have rights to utilize

driver, Bryant Robertson, in up to two driver and show car appearances

outside race track.

• Promotional/Advertising Rights: Associate Sponsor will have right to

usage of driver, Bryant Robertson, in its promotional advertising,

including:

 Print ads

 Television ads

 Sponsor website &amp; social media

 Sales materials



• Media/Sponsor Relations: Associate Sponsor will be eligible for PR

services, including:

 Mention in pre and post race press releases and media interviews

 Mention on pre and post event promotions on driver social media

 Maintain driver schedule, including accompaniment of driver to all

sponsor related appearances

• Additional Associate Sponsorship Benefits:

 Placement of sponsor logo and website link on

bryantrobertsonracing.com website

 Up to three promotions on driver and promoter social media pages



Associate Sponsorship Investment: $300 per race*

Proposed Term: April–August 2012

(Driver appearances can extend this time period)



* Additional options are available to meet specific budgetary or

geographical needs of Associate Sponsor.
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