how to get 100000 dollars
Go here to get free coaching and e-book
www.thechunkycopy.com/squeeze
No matter the size of your business, before you spend an exorbitant amount of money
on publicity and advertising, you should explore the free promotional tools available to
you. In fact, many experts recommend that you pursue free public relation and
advertising strategies BEFORE you actually spend any money on media advertising.
The end result of greater sales and the expansion of your business can be achieved by
using these free tools efficiently and effectively. You'll get more bang for your buck and
you'll experience a great deal of satisfaction at how you generated this success by
investing your time and talents to promote your business dream. Before you invest
money to make money, try the alternative and non-traditional form of promoting your
business. Before you spend any money on media advertising, consider the points
below. These tips can help you better plan your strategy and take advantage of
benefits that many entrepreneurs are missing.
A story that you submit to any media outlet will be much more influential than a paid
advertisement. Many consumers believe advertisements to be false and misleading;
they also perceive a biased approach in an advertisement. A story will lend credibility
to you, your product and your business. You will obtain instant credibility from a news
story and trustworthiness will be apparent to the shopper. If a journalist has taken the
time to review your offer, his audience will see you through his recommendation and
your reputation as an expert will flourish. News stories and features can help you to
reach and get newer and larger clients. People who read about you and your business
in the news will want to work with you and promote your business by their patronage.
This can be a win-win situation for all parties involved. News stories will also be seen
by banking and lender representatives who will be more willing to work with you to
obtain financing. In a recent survey, companies who engaged in PR campaigns were
30% more successful in getting financing and funding than companies who did not have
a public relations campaign. If your business is to be the success of which you dream,
additional funding must be available to you as your plans grow and expand and new
costs arise. The lifeblood of your success depends on the number of potential
customers who are driven to your business or website to shop. You must attract these
visitors with a dynamic, creative, and proven method that will allow your business to
stand out above all of the rest. Competition in the marketplace is fierce and your
strategies must be on the cutting edge to capture the attention you want for your
business.
Using free PR as a catalyst for your publicity and advertising campaigns is easy if you
use a few tried and true methods and organize your plan and purpose. It's a powerful
tool that you have at your disposal and the good news is that you won't have a lot of

