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File preview

Terms and Conditions Governing i*Trade@CIMB Bonanza Campaign 1 March 2012 – 31 Aug 2012

Campaign Period

1. The i*Trade@CIMB Bonanza Campaign 1 March 2012 – 31 Aug 2012 (“Campaign”) is organised by

CIMB Investment Bank Berhad (“CIMB”) and will run from 1 March 2012 to 31 August 2012, both

dates inclusive (“Campaign Period”).



Eligibility

2. Subject to Clause 3, the Campaign is opened to new and existing Individual Trading Account clients

of CIMB who:

(a) Trade online and/or offline for local and/or foreign markets; AND

(b) Have signed up to receive contract statements via email (“E-Contract”),

in each case within the Campaign Period (“Eligible Participants”).

3. The following shall not be eligible to participate in the Campaign:

(a) Clicks Trader, Trader Deposit, Islamic Stockbroking clients, Corporate clients; and/or

(b) Permanent and/or contract employees of CIMB (including its subsidiaries and/or related

companies) and/or their immediate family members (i.e. spouse, children, parents, brothers and

sisters); and/or

(c) Representatives and/or agents (including advertising &amp; promotion agents and technology

vendors) of CIMB and their immediate family members (i.e. spouse, children, parents, brothers

and sisters); and/or

(d) Individuals below the age of 18 years as of 1 March 2012.



The Campaign

Monthly Top 10 Contest &amp; Monthly Lucky Draw

4. Ten (10) Eligible Participants with the highest gross monthly brokerage generated through trading

accounts with CIMB in the monthly periods of 1 March 2012 to 31 March 2012, 1 April 2012 to 30

April 2012, 1 May 2012 to 31 May 2012, 1 June 2012 to 30 June 2012, 1 July 2012 to 31 July 2012

and 1 August 2012 to 31 August 2012 will each be rewarded with a monthly prize (“Monthly Top 10

Winners”).

5. Five (5) Eligible Participants randomly selected as Monthly Lucky Draw winners via an automated

selection system in the monthly periods of 1 March 2012 to 31 March 2012, 1 April 2012 to 30 April

2012, 1 May 2012 to 31 May 2012, 1 June 2012 to 30 June 2012, 1 July 2012 to 31 July 2012 and 1

August 2012 to 31 August 2012 will each be rewarded with a monthly lucky draw prize (“Monthly

Lucky Draw Winners”).

6. Monthly Top 10 Winners for a particular month are not qualified to be the Monthly Lucky Draw

Winners for that same particular month and are also not qualified to be the Monthly Top 10 Winners

and Monthly Lucky Draw Winners for other months within the Campaign Period.

7. Monthly Lucky Draw Winners for a particular month are not qualified to be the Monthly Top 10

Winners for that same particular month and are also not qualified to be the Monthly Top 10 Winners

and Monthly Lucky Draw Winners for other months within the Campaign Period.



8. However, all Monthly Top 10 Winners and Monthly Lucky Draw Winners can accumulate entitled

entries to qualify in Grand Bonanza Lucky Draw at the end of the Campaign Period.



Grand Bonanza Lucky Draw

9. At the end of the Campaign Period, eight (8) Eligible Participants who are selected as Grand

Bonanza Lucky Draw winners via an automated selection system will each be rewarded with a Grand

Bonanza Lucky Draw prize (“Grand Bonanza Winners”).

10. Eligible Participants must accumulate the entry(ies) to qualify for Grand Bonanza Lucky Draw.

11. On a daily basis, Eligible Participants will be entitled one (1) entry for end-of-day brokerage fees of

RM50.01 to RM100.00; or two (2) entries for end-of-day brokerage fees of RM100.01 to RM500.00;

or three (3) entries for end-of-day brokerage fees of RM500.01 and above, in each case generated

through trading accounts with CIMB within the Campaign Period.

12. Each Eligible Participant is only entitled to a maximum of three (3) entries each day within the

Campaign Period.

13. However, there is no maximum number of entries imposed on each Eligible Participants at the end of

the Campaign Period.

14. Notwithstanding Clauses 10, 11 and 12, one (1) bonus entry will be given to each:

(a) new Individual Trading Account opened with E-Contract sign-up (ST Direct or ST Nominees

account) with CIMB; or

(b) existing Individual Trading Account clients of CIMB who sign up for E-Contract,

In each case during the Campaign Period.

15. At the end of the Campaign Period, eight (8) Grand Bonanza Lucky Draw prizes will be awarded to

eight (8) winners.

16. Subject to Clause 12, entry(ies) entitlement for the Grand Bonanza Lucky Draw is illustrated as

follows:

Daily End-of-Day Brokerage Fees



No. of Entitled Entry(ies)



RM50.00 and below

From RM 50.01 – RM100.00



Nil

1x



From RM 100.01 – RM500.00

From RM 500.01 and above

Bonus Entry

New Individual Trading Account Opening with E-Contract

Sign-up (ST Direct/ ST Nominees Account) with CIMB

Conversion to E-Contract (Existing Individual Trading

Account Clients with CIMB only)



2x

3x

1x

1x



17. For Monthly Top 10 Contest and Grand Bonanza Lucky Draw, should the Eligible Participants have

more than one (1) trading account maintained with CIMB (e.g. ST Direct, ST Nominees, Share Margin

Finance, etc), then all the brokerage or the brokerage fees (as the case may be) generated through

such accounts with CIMB will be consolidated and taken into account as one (1) trading account with

CIMB for eligibility for the Prizes.



Prizes

18. The Monthly Top 10 Contest, Monthly Lucky Draw and Grand Bonanza Lucky Draw prizes (“Prizes”)

to be given away under the Campaign are as follows:

(a) Monthly Top 10 Contest Prizes

1 March 2012 – 31 March 2012

Ten (10) Monthly Top 10 Winners will each win one (1) Canon EOS 1100D Kit (EF S18-55 IS II)

worth RM1,999.00 each.

1 April 2012 – 30 April 2012

Ten (10) Monthly Top 10 Winners will each win one (1) Samsung Galaxy Tab 10.1 worth

RM1,899.00 each.

1 May 2012 – 31 May 2012

Ten (10) Monthly Top 10 Winners will each win one (1) Blackberry Bold 9900 worth RM2,088.00

each.

1 June 2012 – 30 June 2012

Ten (10) Monthly Top 10 Winners will each win one (1) Sony VAIO Notebook (14 Inch VAIO

E Series VPCEG26EG) worth RM2,099.00 each.

1 July 2012 – 31 July 2012

Ten (10) Monthly Top 10 Winners will each win one (1) Samsung Galaxy Note worth RM2,299.00

each.

1 August 2012 – 31 August 2012

Ten (10) Monthly Top 10 Winners will each win one (1) Vacuum Cleaning Robot (iRobot Roomba

581) worth RM2,588.00 each.

(b) Monthly Lucky Draw Prizes

Five (5) Monthly Lucky Draw Winners will each win one (1) Parkson Shopping Voucher worth

RM200.00 each, in each month during the Campaign Period.

(c) Grand Bonanza Lucky Draw Prizes

Grand Prize

One (1) Grand Prize Winner will win one (1) Honda Car (Honda CR-Z 1.5L) worth RM115,013.50

(on-the-road price with insurance).

First Prize

One (1) First Prize Winner will win one (1) Travel Voucher worth RM20,000.00.

Second Prize

One (1) Second Prize Winner will win one (1) Tag Heuer Wrist Watch (CAP2110BA0833) worth

RM9,800.00.

Consolation Prize

Five (5) Consolation Prize Winners will each win one (1) Samsung 46” LED TV (UA46D5000)

worth RM3,999.00 each.



Campaign Period



Monthly Top 10

Prizes



Monthly Lucky

Draw Prizes



Grand Bonanza Lucky

Draw Prizes



1 Mar 2012 – 31 Mar 2012



10 x Canon EOS

1100D Kit



5 x RM200 Parkson

Shopping Voucher



N/A



1 Apr 2012 – 30 Apr 2012



10 x Samsung Galaxy

Tab 10.1



5 x RM200 Parkson

Shopping Voucher



N/A



1 May 2012 – 31 May 2012



10 x Blackberry

Bold 9900



5 x RM200 Parkson

Shopping Voucher



N/A



1 Jun 2012 – 30 Jun 2012



10 x Sony VAIO

Notebook



5 x RM200 Parkson

Shopping Voucher



N/A



1 Jul 2012 – 31 Jul 2012



10 x Samsung Galaxy

Note



5 x RM200 Parkson

Shopping Voucher



N/A



10 x iRobot Roomba 581 5 x RM200 Parkson

Vacuum Cleaner

Shopping Voucher



N/A



1 Aug 2012 – 31 Aug 2012



Grand Prize

1 x Honda CR-Z 1.5L



End of Campaign Period



N/A



N/A



First Prize

1 x Travel Voucher worth

RM20,000.00

Second Prize

1 x Tag Heuer Wrist Watch

Consolation Prize

5 x Samsung 46” LED TV



19. All prices and value stated here are correct at the time of printing. Prize images shown in any

marketing and advertisement collateral are for visual purposes only and colours may vary from actual

prize received. The Monthly Top 10 Winners, Monthly Lucky Draw Winners and Grand Bonanza

Winners (“Winners”) shall be responsible for any costs whatsoever incurred in connection with the

Prizes, including but not limited to transportation from the Merchant’s office location, all upgrades and

alterations of vehicles, any other third party costs (commission, ownership transfer, etc).

20. The Winners shall be responsible to pay any tax, incidental cost and/or any other charges relating to

any of the Prizes unless stated otherwise. CIMB shall not be held liable for any tax, incidental cost,

charges and/or damage caused by any of the Prizes and/or non-fulfillment by any of its agents/

distributors.

21. The Prizes are not transferable or exchangeable for cash or credit or kind whether in part or in full.

22. The maximum number of the Prizes that an Eligible Participant stands to win under the Campaign is

one (1) Monthly Top 10 Prize OR one (1) Monthly Lucky Draw Prize AND one (1) Grand Bonanza

Lucky Draw Prize.



Winners Notification

23. All Winners of the Monthly Top 10 Contest &amp; Monthly Lucky Draw and Grand Bonanza Lucky Draw

will be notified by telephone and/or mail. The Winners hereby expressly consent to their names being

posted on CIMB’s website via www.itradecimb.com.my.

24. CIMB has the sole discretion to fix the appointed date and time to make the telephone calls to the

Winners.

25. CIMB will notify all Winners based on the information supplied by the Winners and maintained in

CIMB’s records. It shall be the Eligible Participants’ responsibility to ensure that their phone numbers

provided are current and updated with CIMB in the event of any changes being made to the same by

the Eligible Participants.

26. Eligible Participants agree and authorise CIMB to forward the Winners’ details (name, IC, telephone

number, address) to the distributor/agent who would then contact the Winners regarding the delivery

of their Prizes. The Winners shall be responsible to make the necessary arrangements with CIMB

and/or its distributor/agent for the delivery and/or collection of the Prizes. All tax, charges and

incidental costs in this regards shall be borne by the Winners.



General

27. By Participating in the Campaign, all Eligible Participants are deemed to have read, understood and

agree to be bound by these Terms &amp; Conditions and agreed that any decisions of CIMB and the

judges in relation to every aspect of the Campaign, including the Prizes to be given away and the

determination of the Winners, is final, binding and conclusive. No correspondence, queries, appeals

or protests will be entertained.

28. CIMB reserves the right, without prior notice or assigning any reason whatsoever, to substitute any of

the Prizes with other item(s) of the similar value. The Prizes are not exchangeable for cash or credit

of any kind. The Prizes under the Campaign do not include any accessories of items shown in any

advertisements and/or promotional materials which are for photography purposes only.

29. To the fullest extent permitted by law, CIMB expressly exclude and disclaim any representations,

warranties, or endorsements, express or implied, written or oral, including but not limited to any

warranty of quality, merchantability or fitness for a particular purpose in respect of the Prizes.

30. In no event will CIMB be liable for any loss or damages (including without limitations, loss of income,

profits or goodwill, direct or indirect, incidental consequential, exemplary, punitive or special damages

or any party including third parties) howsoever arising whether in contract, tort, negligence or

otherwise, in connection with the Campaign, even if CIMB has been advised of the possibility of such

damages in advance, and all such damages are expressly excluded.

31. All Winners of the Monthly Top 10 Contest &amp; Monthly Lucky Draw and Grand Bonanza Lucky Draw

hereby expressly consent to CIMB at its discretion publishing, displaying, identifying their names,

photographs, addresses, NRIC numbers and other information for advertising and publicity purposes.

32. The Winners of the Monthly Top 10 Contest &amp; Monthly Lucky Draw and Grand Bonanza Lucky Draw

hereby agree that they will at CIMB’s absolute discretion be required to attend and participate in

prize-giving ceremony(ies) and/or other related events organised by CIMB (if any) and if any of the

Winners fail to attend such ceremony(ies) and/or events, CIMB reserves the right to forfeit the Prizes

and/or select another winner.

33. CIMB reserves the right to cancel, terminate or suspend the Campaign with or without any prior

notice. For avoidance of doubt, cancellation, termination or suspension of the Campaign shall not

entitle any of the Eligible Participants to any claim or compensation against CIMB or any losses or



damages suffered or incurred by the Eligible Participants as a direct or indirect result of the act of

cancellation, termination or suspension.

34. CIMB reserves the rights at its absolute discretion to vary (whether by addition, deletion, modification,

amendment or otherwise howsoever) (the “Amendment”) any of the terms and conditions herein at

any time. The Amendment shall be effected at CIMB’s absolute discretion through any one of the

following means of communication, namely, by ordinary mail to the Eligible Participants’ last known

address or by posting a notice regarding the Amendment at each of CIMB’s branches or by effecting

an advertisement regarding the Amendment in any one newspaper of CIMB’s choice, or via CIMB’s

website and the Amendment shall be deemed as binding on the Eligible Participants as from the date

of notification of the Amendment or from such other date as may be specified by CIMB.

35. These Terms &amp; Conditions, as may be varied or amended from time to time pursuant to Clause 34,

shall prevail over any provisions or representations contained in any other promotional materials

advertising the Campaign.
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