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Designed by Lorena Laing 0414 856 7459

The cross road where art meets fashion.

Here, only the most important elements

merge, creating unique and beautifully

crafted clothes witha distinct identity.

Stockists: Firme (03) 9982 4875

Salt (03) 9976 8258

Pretty Dog (03) 9976 8285



Designed by Nick Georgides 0410 846 791

Focusing on fast pace and streamlining

to capture the rate fashion is moving today.

Stockists: Dollhouse (03) 9192 4988

Azmii 52 (03) 9943 4883,

Venus &amp; Mars (03) 9983 9762

Tat-a-Tat (03) 9983 7982

Salt (03) 9976 8258



Designed by Tina Morg 0411 486 2579

Unique and wearable by decree,

clean and modern by design. unconventional

lines are merged into architectural forms for

the body. Lush textured fabrics are used...

where underlying details of function and

design are brought to life.

Stockists: Robe (03) 9975 7845

Fat 52(03) 9258 2691

Fat 272 (03) 9281 7697

Designed by Kirrily Jonston 0411 862 495

Somewhere between a fox hunt and a ride in

an old Mercedes, überchic has created a place

to dwell. überchic captures desire, grace,

effervesc ence and nature through the use of

rich and evocative fabric.

Stockists: Milla (03) 9983 1876

Genki (03) 9976 8457

Salt (03) 9976 8258



Designed by Kylie Zorbst 0402 272 585

Garments that feel for one instant familiar,

but only moments later somehow

deconstructed and foreign.

Stockists: Alice Euphemia (03) 9757 3739

Fat 52 (03) 9258 2691

Fat 272 (03) 9281 7697

Varga Girl (03) 9267 9453



Designed by Jain Close 0402 796 7845

Using fabrics as inspiration, designs are

created by sculpting fabric around the body

and seeing which fabrics talk to each other.

Sharp shoulders, angular lines, high necklines,

low backs, sculpted skirts and red thread

details are featured in this collection: ‘Hussar’,

‘Gustav’ and ‘Murder in the Snow’.

Stockists: Alice Euphemia (03) 9757 3739

Fat 52 (03) 9258 2691

Fat 272 (03) 9281 7697



OrGaNiSerS

PRojEcT MAnAGER - FAShion:

ViRGiniA Dow

Project manager - Technical: Robert Last

choreographer: Shelly Lasica

Production: Rough Magic

Stylist: Virginia Dowzer

Make Up Direction: Napoleon

hair Direction: Incognito South Yarra

Models: Chadwick Management

Music Director: Christopher Blom

Lighting Directors: Tim Hall, Tim Newman

Voiceover: Karen Webster

Publicity: Isadore van Camp for Press Girl

Graphic Design: Toby Thumpston

Marketing: Jo Naish

For more information visit www.lmff.com.au
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servIces

our expertise extends to every aspect of real estate development.

We take care of the preparation and production of your entire

project, working from your brief to take it through every stage

to completion. Choose our team, and you'll have the benefit of:

construction services:

•   Space planning

•   optimisation interiors

specification

•   Amenity spaces

•   External facades and

key elevations

•   Landscaping

•   Show apartments

•   Sales centers



marketing &amp; branding



•	



overall marketing



•   Plan &amp; campaign

structure

•   Brochure design &amp;

other print collateral

•   Press &amp; public relations

•   Advertising

•   Hoarding Website

•   Launch events



JerrY laskY Is an award-wInnIng

archItect and developer who

served as presIdent of the new York

chapter of the amerIcan InstItute

of archItects.

He draws from over 20 years of experience while overseeing

the design, bid, contract and construction management of all

of his projects. Lasky also directs, administers and coordinates

each project from the initial concept plans through conclusion

of construction, allowing for maximum attention to critical

details, time schedules and budgets.

Prior to founding Zenith, Lasky formed Next Generation with

Murray Butler, a 35-person architect firm which superseded

Lasky's first company that he started, Brim Braun Associates,

a 20-person firm.

Lasky has designed and built for such clients as

Centrum Properties, Lexington Homes,Fifield Development,

Hyatt Hotels, The Shidler Group and Walgreens. Lasky served

for several years as the chairman of the Appearance Commission

in the Village of Glenview and while working at Harry Weese,

Lasky designed the specifications for the Washington,

D. C. Subway and Draper and Kramer.
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Location

We are based in Chicago's River North neighborhood.

River North has completely transformed from it's simple

beginning as an industrial area and warehouse district.

The warehouses closed down in the 1970's, leaving large

empty buildings. The area attracted various artists and writers

looking for loft and studio space, creating a neighborhood

that was artistic, but also struggling. Such was the River North

neighborhood 30 years ago.

Since then, however, it has grown into what is now a chic,

culturalhub filled with art galleries, antique stores, boutiques

and of course urban professionals. We felt this would be the

most fitting environment for Zenith, as this represents who

we are and what we do!
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Parks

ThE ParKs aNd gardENs arE avaILaBLE FOr usE By ThE cOmmuNITy aNd OFFEr a wIdE raNgE OF FacILITIEs.

ThEsE INcLudE sPOrTINg PavILIONs aNd FIELds, BarBEcuEs, PLaygrOuNds aNd arEas FOr aLL rEcrEaTIONaL

usEs. sOmE sPacEs caN aLsO BE BOOKEd FOr PrIvaTE EvENTs raNgINg FrOm wEddINgs TO cOrPOraTE

FuNcTIONs.ParK raNgErs PaTrOL ThE ParKs, gardENs aNd rEsErvEs TO assIsT ParK vIsITOrs, assEss ThE

saFETy OF ParK acTIvITIEs aNd TO PrOTEcT ThE ParKs.PrOvIdINg ThE BacKdrOP FOr maNy EvENTs aNd FuN

acTIvITIEs, mELBOurNE’s OPEN sPacEs aLways PrOvIdE sOmEThINg TO sEE aNd dO.



guIdE TO ParKs

Melbourne’s parks offer a wonderful

range of opportunities for you to make

the most of your leisure time.



INFO BOOKLET

The City of Melbourne’s network

of parks and gardens contributes

to Melbourne’s title as one of the

world’s ‘most liveable cities’.

Ranging from gardens with classic

19th century heritage features

and majestic tree avenues, to the

170-hectare Royal Park with its

unique bushland landscape and

wetlands habitat, Melbourne

offers a variety of open spaces

for the 14 million visitors who use

its parks each year.



With a network of nearly 480 hectares

of internationally acclaimed parks

and gardens, there is something to suit

everyone’s lifestyle.

Visit Cooks’ Cottage at Fitzroy Gardens,

hear the field of 39 electronic bells at

Birrarung Marr, attend a concert at the

Sidney Myer Music Bowl at Kings Domain

or simply relax under a shady tree at any

one of the City of Melbourne’s parks



ParK maPs FOr EvENT BOOKINgs



TrEE-LINEd BOuLEvards aNd sTuNNINg ParKs aNd gardENs arE wIThOuT quEsTION ONE OF mELBOurNE’s

grEaTEsT assETs, cOmPLEmENTINg ThE cITy’s BuILdINgs, sTrEETscaPEs, ParKs aNd gardENs. mOrE ThaN

55 000 TrEEs aLsO PLay a vITaL rOLE IN ENvIrONmENTaL susTaINaBILITy. TrEEs ImPrOvE aIr quaLITy By

TraPPINg dusT, aBsOrBINg carBON dIOxIdE, aNd OThEr gasEOus POLLuTaNTs aNd PrOducINg OxygEN.

ThEy mOdEraTE ExTrEmEs TEmPEraTurEs By rEducINg ThE INTENsITy OF cOLd wINds IN wINTEr aNd shadINg

BuILdINgs IN summEr.



TrEE maNagEmENT



The Council will:



wILdLIFE



Tree management in the City of

Melbourne is undertaken through an

integrated approach that combines

planning, contract management

and contract implementation.



•	 Protect historic parks, gardens

avenues, and significant trees

asidentified in the conservation

studiesand in Aboriginal Affairs

Victoria studies.



Strategies include:



•	 Protect and enhance the avenues

of existing exotic trees along Royal

Parade, Flemington Road, Elizabeth

Street, St Kilda Road,

and Southbank Boulevard.



Melbourne’s parks and gardens are

home to a wide variety of native

Australian animals. In daylight hours

park visitors can expect to see and

hear many different native and

introduced birds.



Name



Suburb



Melway Ref



Alexandra Gardens



Melbourne



2F J7



Birrarung Marr



Melbourne



1B S11



Carlton Gardens



Carlton



2B H11



Fawkner Park



South Yarra



2L C6



Fitzroy Gardens



East Melbourne



2G C2



•	 Tree	Replacement	Strategies	for

avenues



Flagstaff Gardens



Central



2F A2



•	 Fig	Psyllid	Strategy



•	 Long-term	Park	Planting	Plans



JJ Holland Park



Kensington



2T H7



•	 Elm	Leaf	Beetle	Strategy	



ParKs BOOKINgs



Kings Domain



Melbourne



2F K10



•	 Dutch	Elm	Disease	

Contingency Plan



Permits are available for a variety of

activities in the City of Melbourne’s

parks and gardens, including:



Princes Park



Carlton



2B D1

2F H8



•	 Garden weddings;

•	 Conservatory functions

(Fitzroy Gardens);

•	 Activities and events; and

•	 Seasonal sports

Due to water restrictions there will

be no casual sport

bookings taken until further notice.

For further information contact our

Events and Bookings team

on 9658 9658.



parks and recreation - city of melbourne Branding - lOGO / information &amp; statistics booklet



Queen VIC Gardens



Melbourne



Royal Park



Parkville



2A K2



Shrine Reserve



Melbourne



2K J1



Treasury Gardens



East Melbourne



2G A3



Yarra Park



East Melbourne



2G E7



For information on these documents,

please contact the City of Melbourne

on 9658 9658.



hErITagE PrOTEcTION FOr TrEEs

Many features found in Melbourne’s

parks and gardens are of heritage

and historical significance. The City

of Melbourne has the responsibility

of ensuring that the character and

appearance of historic parks,

gardens, landscaping, avenues

and trees is protected.



•	 Ensure that changes to

historic land scapes and features

only occur as a result of fully

considered and agreed

Master Plans.

•	 Manage buildings monuments

and other features of individual

significance in parks following the

highest standards of conservation,

giving consideration to their impact

on the landscapes of which they

form part of.

•	 Produce and distribute interpretive

information to help people

understand and appreciate

heritage issues.



From early morning the black and white

Magpie Larks feed busily on insects in

the lawns and gardens. Nocturnal birds

such as the Tawny Frogmouths and

various species of owl have also been

observed, while a number of different

species of frogs can be heard calling

in damp areas near ponds.
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“ im j us t
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o f p h o t o gr a p h y ”



Mania: The subject matter of your work has been described

as "mundane" and "banal". I always thought these adjectives

were problematic. Did you ever take issue with how your

work was described? William Eggleston: I wouldn't use

those words if I was you. MA: They're not necessarily my

words, just what I read. WE: Those words no longer offendme;

I just don't agree and think they're stupid. MA: They're stupid?

WE: Yes. As one goes over it, they don't describe what I do.

I don't know what else to say, except for what I said originally:

It no longer offends me in any way, except for the kind of

stupidity it takes for one to write that down on paper. MA:

Okay, so what do you do? WE: I've been asked this a lot of

times, "William, what do you do?" The best way I can put it

is that I'm photographing life to date. Does that make sense?

MA: Yes, sir, it does. WE: You don't have to call me "sir"

I haven't been knighted yet. MA: Okay. Do you think

your pictures would be as successful in black-and-white?

WE: Yes, but I have a peculiar understanding of composing

in color, and I think I should continue to put that to use,

so I very rarely photograph in black-and-white.



The Enigma

William Eggleston



A big breath

Florence and the Machine



KMS

White stuff - Japan



MANIA - photography Magazine Branding - LOGO / magazine cover page &amp; DPS



MA: Last July I curated an exhibition titled "After Color" which

essentially examined how today's generation of photographers

use black-and-white photography after the big rise of color.

As the "Father of Color Photography," what are your thoughts

about black-and-white images today?. WE: Well, nowadays

there's not that much of it that I see – and I don't get to see

everything that is in black-and-white – that feels like the great

master, Lee Friedlander. All of his work was in black-and-white.

He's so brilliant, so good that his pictures look like they're

in color. He's that great. MA: Anyone else? WE: People who

work in black-and-white are mostly dead now. My friend Gary

Winogrand and people like that. Robert Frank is still around.

I don't know what he's doing. I miss him. MA: Now, I won't

make the mistake of calling you a "Southern photographer;

"but I am curious to know how much of your identity is tied

into your photographs. WE: Well, I think it's woven completely

through what I do, and I don't call it Southern. I have a weird

attitude about the expression because there's so-called art

that is Southern, which is rather repugnant, if that makes

sense to you. MA: Yes very much so.
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www.toy-watch.it

Stockists 0800 217 217



TOy watch - Designer watches aDVERTISING - sERIES OF mAGAZINE aDVERTISMENTS



poshnosh - Premium Organic pasta Branding &amp; Packaging - LOGO / package design



Maggi - Instant Pot Noodles Branding - Package Typography



SYDNEY VINTAGE BICYCLE (SVB) - sydney bicycle refurbishment company Branding - Bicycle Frame, Head Tube Badge
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