


#ItsTheBusiness 
 
 
 

@GaryPeeling 



#TogetherWeCan   
 

What we ccan do together  
that we cannot do alone 



In your pocket in 2005Á 



And in your shop we got this 



 
#MeTo  

#ItsSorted 
 

•  Sharing knowledge on how to get  
the best from the technology 

•  Best applications and how to deploy. 
•  Using the network to find solutions, direction, 

inspiration, opportunities and even friendship   



2007 we got thisÁ 



We are going to be less prickly 









Things work better when you delegate  
and that includes Dscoop 



The Print Buyer He Knew It All 



We tried the CMO he had other issues 



Understanding our audience 
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Jane this is our new customer  
and tomorrows CMO lets start again 



Our New Customers increasing think/talk/live digital 





Bridging the Disconnect 
They don t have a mental bridge between old-world (print) and new world media 

(digital) 

Paper World Digital World Engagement 



Just ask Google 



Does Jane really need to speak our language 



What Jane can do for us 



Tomorrows

 Customers




New Audience

New Language


Legacy 

Customers



Lets bring 
them too


 Digital printing driving deeper and closer  
eengagement  

with your customers 

Our core message 



The conversation between PSPs and tomorrows customers 
is broken, primarily due to our focus on the how to  lingo. 
 
Yet, there is a rising demand from brands to to engage with 
their customers using unique new memorable experiences. 
 
Digital print can do that. 
 
  
BBut do the brands know that? 
 
Who is going to tell them ? 



Tell your story in a whole new way... 
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begin with a blank slate. 



Acknowledge their individuality... 
Anna, 
a little something 
special for you. 

Rina, 
get ready to  
be wowed! 

Sandy, 
this will make  
you laugh. 

Hello Allen! 

More rewards 
for you, Andy. 



...begin with a blank slate. Tell your story in a whole new way Relate to them... 



Tell your story in a whole new way ...begin with a blank slate. 
Imagine an awe-inspiring environment... 



Start with a blank slate. 



Then make it extraordinary. 



OOur strategy 

Leverage eengagement as it our mediums strength,  
utilize our scale and client facing numbers to take the 

message together to the market and to tomorrows  
customer and create advocates and multiply the effect 



##PassingFancies 
Selling sugar water while changing the world 



Attract better Talent and  
train them to #BeOutstanding  

•  Marketing 
•  Design 
•  Coding 
•  Engineering 
•  Social Media 
•  Business 
Not everyone can work for Google young talent  
with these majors are required in our businesses today  



#BeGlobal  
Our customers businesses and tomorrows opportunity are global 

 



Use our print network so brands ccan use more printing, 
 more easily, more often and more effectively 



Cloud? #EverythingIsPossible 



We have been doing it for a decade  
now it’s a Mega Trend 



Challenge 
Evolution.  

Now, equipped with scale and global reach digital we have to establish Dscoop  
as more than just a user group and mobilise our members 

Strategy Utilise our scale and work together to enable brands to use more printing,  
more easily, more often and more effectively  

Key Message Digital Printing drives deeper, richer & closer engagement between brands and their 
customers 

Putting it all together 

Insight  Print is seen as boring. Old-school. Its seen as the older rival of digital because of  
a disconnect between the modern creatives and our medium. 

Audience  The creative people whose campaigns, ideas and words end up on the paper we  
need to talk their language, together we will surprise and delight    



Creating the ‘Big Idea’ 


























