



  
  
    

  

  
    	About
	
        Features 
        
          Personal and corporate archive
          Private social network
          Securely receive documents
          Easily share your files
          Online PDF Toolbox
          Permanent QR Codes
        

      
	Premium account
	Contact
	Help
	Sign up
	

  
 Sign in


  



    


  

    
      
        2015 > 
        August > 
        August 07, 2015
      

    


    





    
      Infographic Flipping Book (PDF)


    

    
      









        File information


  This  PDF 1.4 document has been generated by Adobe InDesign CS6 (Macintosh) / Adobe PDF Library 10.0.1, and  has been sent on pdf-archive.com on 07/08/2015 at 21:18, from IP address 86.26.x.x.
  The current document download page has been viewed 540 times.

  File size: 4.7 MB (10 pages).

   Privacy: public file
  
 







        
        
          

          

          

          

          

          

          

          

          

        
        


File preview

‘GIVE EVERYTHING,

SMELL NOTHING’

CAMPAIGN

#DaLoTodo



Procter &amp; Gamble (P&amp;G) LA &amp; GUINNESS WORLD RECORDS



THE BRIEF:



‘GIVE IT YOUR ALL’ CAMPAIGN



P&amp;G LA were re-launching the Gillette® deodorants collection;

formulated with unique odour-fighting microcapsules designed to

keep you protected, no matter how hard you train.

P&amp;G turned to GUINNESS WORLD RECORDS for a campaign

that would generate authentic dialogue with the brand’s Latin

American audience and create content that people couldn’t

resist sharing. The Gillette brand values needed to remain at the

core of the initiative while also ensuring the new product features

were communicated with credibility.
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THE SOLUTION:

GUINNESS WORLD RECORDS designed

a record-based campaign which saw seven

athletes spread across seven countries in Latin

America, go head-to-head in a simultaneous

live record attempt for the Most consecutive

butterfly pull-ups hanging from a bridge.

As a first for P&amp;G, the entire event was

broadcast live on YouTube where users were

able to flick between cities to watch the action

across Mexico, Brazil, Chile, Panama, Peru,

Colombia and Argentina.

The Gillette team kicked off the advertising

campaign a month prior to the event to build

awareness and excitement across digital and

social platforms as well as POS advertising.

Post-event, the record achievements received

tremendous PR coverage and the team

maximized use of branded digital content

from the events, featuring the official Record

Holder logo on social and digital channels.
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THE OVERVIEW:

Mexico
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Mexico

Chile



1 PRODUCT



Peru

Brazil



Argentina

Columbia



LAUNCH OF A BRAND NEW

GILLETTE SPORTS DEODORANT,

FORMULATED WITH ODOUR

FIGHTING MICROCAPSULES



Panama



7 COUNTRIES

SIMULTANEOUS PR EVENT ACROSS LATIN AMERICA



1 RECORD

7 ATHLETES

HEAD TO HEAD SIMULATANEOUS PULL UP

CHALLENGE LIVE ACROSS EACH COUNTRY



ATTEMPT



LIVE RECORD TITLE ATTEMPT FOR THE

MOST CONSECUTIVE PULL UPS



BRAND BUZZ:



‘GIVE IT YOUR ALL’ CAMPAIGN

PEOPLE UNDERSTOOD

AND PARTICIPATED IN
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“THE SMELL TEST”

HIGH LEVEL OF

CONVERSATION OF BRAND

CONNECTED WITH CONSUMERS BASED

ON HIGH ORGANIC REACH AND ENGAGEMENT



CHALLENGE AND WERE

EVEN SUGGESTING

NEW ONES



PEOPLE CONTINUE TO

USE #DaLoTodo AND

ARE CONNECTING IT TO



INSPIRING

AND



POSITIVE

MESSAGES



7,970

TWEETS



INCLUDING OUR HASHTAG

#DaLoTodo



CUSTOMERS SHARED THEIR

EXPERIENCES WITH OUR

PRODUCT AND

RECOMMENDED TO

THEIR FRIENDS



FANS ENGAGED WITH THE

PULL UPCOMPETITION

- THEY WANTED TO

COMPETE TOO!



AN INCREASE IN PEOPLE

SEARCHING FOR GILLETTE

SEARCH INCREASED 70% DURING DAY OF EVENT

Impressions

Sum of clicks



PR COVERAGE:



120MM



PR IMPRESSIONS
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BROADCAST

ON FOX SPORTS



SEPT 28TH and OCT 21ST



LIVE EVENT:



3 x UNIQUE WEB USERS

DURING THE DAY OF

THE EVENT
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REAL TIME CONTENT HELPED US TO



MAXIMISE REACH AND EXCITEMENT

BEFORE THE

EVENT: AUG 15TH



LIVE DURING THE

EVENT: SEPT 28TH



3.4MM+ VIEWS



1.3MM+ VIEWS



5.6MM+ USERS



15.7MM+ USERS



610M+ CLICKS TO

GADGETS

1745

SUBSCRIBERS



218M+ CLICKS TO

GADGETS

808+ NEW

SUBSCRIBERS



THE RESULTS:



HIGHER ORGANIC REACH

ON SOCIAL NETWORKS THAN ANY

PAST GILLETTE SPORTS CAMPAIGN
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21 MILLION+

USERS REACHED

+ 94% VIDEO RETENTION



PR COVERAGE



27 MILLION

INTERACTIONS



41 MILLION+

REACH



70% INCREASE



120 MILLION+ IMPRESSIONS



IN PEOPLE SEARCHING

FOR GILLETTE ON THE DAY



TESTIMONIAL:



‘GIVE IT YOUR ALL’ CAMPAIGN
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“Gillette deodorants LA turned to GUINNESS WORLD RECORDS to create a never-seen-before sporting

competition, where Gillette could prove that its unique deodorant technology protects against odour during

even the most extreme circumstances; including an attempt at a GUINNESS WORLD RECORDS title!

A new record was created for the Most consecutive butterfly pull-ups hanging from a bridge - an idea which proved

to be incredibly powerful in connecting with our consumers based on the high organic reach and engagement

metrics achieved vs. any past Gillette sports campaign!

The event was fully maximized in digital across major social media portals reaching more than 41 million unique

users on Facebook and over 23 million on YouTube. The event captured press attention delivering more than 135

million impressions (unpaid) across LA and even captured the attention of major regional sport broadcasters

such as FOX SPORTS who provided coverage for all competitions across the seven countries as well as the

recognition events.”



Isabel Pimentel, P&amp;G LA Deodorants Brand Manager
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