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I bring over 23 years of experience including creating and 
delivering branding, digital, display and print projects for both 
agency and in-house clients – Care for the Family, Financial 
Services Authority, Paradigm Housing, Spurgeons, The Guinness 
Partnership and Toybox.

For me, it’s all about the creative solution that makes great work 
stand out but in addition, I’m able to pay particular attention to 
detail from concept through to delivery. I can advise and influence 
senior management to ensure that great creative solutions reflect 
strategy and help drive results.

I’m a confident team leader with excellent communication and 
interpersonal skills and enjoy collaboration with specialists to 
create exceptional results on time and budget.

john.grover22@yahoo.co.uk 
 
07905 300 604 
 
50 Windsor Road, Pitstone, 
Bucks LU7 9FA
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XThe New SEAT Leon X-PERIENCE, 
the first all road Leon with 4Drive, 
permanently on demand all-wheel
drive technology.

Order now
and receive
£500 of TRI
UK vouchers*

Test drive the Seat Leon X-PERIENCE
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being creative isn’t a job,  it’s a way of life.

RSM
atkins showcasing the story of 2012 delivery
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MemCom Awards 2012 
Best Charity Magazine

AWARD
WINNER
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2.5
Our brand in action

Printed publications
These publications tell supporters, funders,  
service users and professionals about our services 
and the work that we do. They broadly fall into 
these groups:

>  Overview information about  
all our services.

>  Publications about a specific service. >  Services where we partner with one  
or more other organisations to deliver  
a specialist service.

>  Publications which have a particular  
job to do. For instance our booklet  
encouraging our supporters to leave  
us a gift in their Will.

www.spurgeons.org

Who we are and what we do

Contact Us
If you would like any further 
information or we can give you any 
advice, please do get in touch.

The Phoenix Project 
BVSC 
138 Digbeth 
Birmingham 
B5 6DR 

Telephone: 0121 678 8816  
Mobile: 07967 544378  
Email: phoenixproject@spurgeons.org 
www.spurgeons.org

Registered charity number: 101182

Phoenix Project

Providing a confidential  
service to young people  
and their families who 
are at risk of or involved 
in sexual exploitation. 

How will  

you live on?

The power of a legacy

Sisters Project – supporting the transition from custody to release

www. spurgeons.org

Raising aspiration • Unlocking potential • Promoting change

Spurgeons’
Brand identity  
guidelines

May 2013

2.8
Our brand in action

Signage
For some of our services we require our own 
signage. The signs we produce need to tell the 
viewer where to find what they are looking for  
and to re-enforce that they are involved in,  
or are using a Spurgeons run service.

Spurgeons’ snacks

www.spurgeons.org

Spurgeons’
Brand identity  
guidelines

May 2013

Secondary supporting colours
The type of colours shown here can be used to 
support our brand colour. They should be used to 
add interest and emphasis to our communications. 
Other colours may be required for specific uses,  
so make sure they compliment and do not compete 
with the brand orange.

Colour usage
In most instances there should only be one  
colour used along with the orange. For larger 
documents such as magazines and our annual 
report, a larger palette may be required. They 
should be used sparingly to signpost sections and 
page spreads of the document.

Our brand toolkit

1.6

Orange
Pantone©: 1665
Process: M80 Y100
Screen: R241  G90 B34

Pink
Pantone©: Magenta
Process: M100
Screen: R237 G0 B140

Red
Pantone©: 485
Process: M100 Y100
Screen: R238 G28 B36

Turquoise
Pantone©: 3125
Process: C80 Y20
Screen: R0 G184 B206

Warm grey
Pantone©: Warm Gray 9
Process: C15 M20 K50
Screen: R 147 G129  B118

Green
Pantone©: 375
Process: C40 Y100
Screen: R 166 G206  B57

Purple
Pantone©:  254
Process: C50 M100
Screen: R146 G39 B143

Amber
Pantone©: 130
Process: M40 Y100
Screen: R251 G166 B26

Cool grey
Pantone©: Cool Gray 8
Process: K50
Screen: R147 G149 B152

Our colours
Primary colour
Below is shown our brand colour (orange).  
It should be used as the primary colour on all our 
communications. All our core communications 
should have a generous coverage of this colour.

NB: Footprints magazine is produced frequently and each 
issue needs to look distinctly different, meaning that it would 
soon run out of palette colours. As a result Footprints works 
outside these parametres.
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www.careforthefamily.org.uk

AUTUMN 2011                                                        

family
Keeping you in touch

Love after loss – one 
couple’s inspiring story
Wedded bliss – how to 
future-proof your marriage
Get involved – new 
fundraising ideas

Let’s stick 
together

www.careforthefamily.org.uk

How to  
cope when  
two becomes 
three!

Parenting

Fam
ily Breaks & Training Courses

M
arriage

Bereavem
ent Support

Get involved
Marriage

Bereavement

Parenting

Because 
family life 
matters

Christian Media Awards 2013 
Best Website – Accessibility and People’s Choice

AWARD
WINNER
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Annual Review 2010/2011
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The Guinness Partnership  Guidelines 2012 – Brand Application11

Posters

The poster examples shown on this page 
demonstrate the fl exibility of the graphic elements 
depending on the poster requirements. With use 
of sub-brand logo, primary and supplementary 
colours and typography, it is possible to produce 
a poster that is brand compliant and has 
maximum impact.

Where you have great images always seek to build 
your poster around it. Keep text to a minimum but 
remember to get across the key points and include 
contact details or links for further information.

New London 
meeting space

Euston  

 we have 

 lift off!
Now open
To fi nd out more, book a meeting room or hot-desk please go to the 
section on TGPi dedicated to the new meeting space

StreetSport

27 August 2011
Fun Day

Food
Stalls
Games
Entertainment

Guinness South residents are 
all welcome at the annual Fun 
Day in Town Park at 2pm on 
Sunday 27 August 2011. 

Helping you reach your full potential

Education Awards Home Care

Independence in your own home

Exeter and surrounding areas:
You can email:
gcs.infoline@guinness.org.uk

www.guinnesscareandsupport.org.uk

To fi nd out more or apply for 
an Education Award, go to:
www.guinnesspartnership.com

Tag Rugby
Wheelchair Basketball
Drumming Workshop

To book call: 01234 567 890

For all Guinness Hermitage residents age 8-15

25 July 2011
Have you always wanted to train as 
a counsellor? Are you interested 
in working as a bus driver? Or 
could you turn your passion for the 
outdoors into a career?

Call: 0800 1234 5678

24/7
Our new 
repairs 
hotline 
opening 
hours

The Guinness Partnership  Guidelines 2012 – Core Elements9

The	logo	is	protected	by	an	exclusion	zone.	This	
ensures	it	is	always	surrounded	by	an	area	of	
clear	space.	Allow	the	logo	sufficient	space	on	
any	materials	you	produce.

The	exclusion	zone	is	calculated	by	the	height	
of	the	capital	letter	‘G’	taken	from	the	name	
’Guinness’	in	the	logo.	Always	allow	at	least	this	
amount	of	clear	space	around	the	logo.	

This	rule	must	always	be	observed	and	no	other	
graphic	elements	should	intrude	into	the	zone.

Logo exclusion zone

The Guinness Partnership  Guidelines 2012 – Brand Application13

Fitzwilliam Court
Hoyland, Barnsley

Folders and wallets

Folders and wallets offer a chance for the designer 
to use the interior, silhouettes and wallpapers in a 
creative way.

Ensure that the relevant logo is prominent but also 
allow other graphic elements and colours to create 
brand impact and recognition as shown in the 
examples opposite.

Juniper Court 
Opening

Loughborough Park
Royal Visit

Customer Conference
2012

PVC case

Card wallets

The Guinness Partnership  Guidelines 2012 – Core Elements

1

PMS	330

C	100	
M	 0	
Y	 48
K	 60

R	 0	
G	 89	
B	 83	

Brand guidelines

Issued November 2012
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Find it... Update it... Share it... Ping it!

Your new intranet will be 
ready in a few weeks

We’re testing  
the water…

Find it... Update it... Share it... Ping it!

Your new intranet will  
be live on Wednesday  
1st October

Get ready to 
dive in

Team Procedure Blog Policy

Calendar Form Report Document

23

Guide

Media

Forum

Template

O�ce

Strategies Video

Website

WWW.



Our mission is to end 
the injustice of children 
living and working  
on the streets.
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MemCom Awards 2015 
Best Brand Development

AWARD
WINNER



courage

BRAND
IDENTITY
GUIDELINES

TO DO THE RIGHT THING
TO SPEAK THE TRUTH AGAINST INJUSTICE
TO BE UNAFRAID TO TRY NEW IDEAS
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No birth certificate:
No education
NO Employment
No welfare
No health-care
No future
NO life!
Join Toybox and help register a child’s birth and change their life today

www.toybox.org.uk

You can help by texting STREETCHILD  
to 70555 to give £3
You will be charged £3.00 plus one message at your standard network charge. Please obtain bill payers permission.  

Toybox will receive £2.82 from every text donation. By using this service you agree that we may contact you in the future.  

If you would rather we didn’t please call us on 01908 360050.

Toybox is a registered charity, number: 1084243
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