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wild-crafted communication
calls in the people, money and action you need,

using the best of the old tools and new.

Branding, message, storytelling & communication plans
Social media, websites, digital outreach, content marketing
Fundraising campaigns & materials

Board & staff training, coaching

www.GreenWaveStrategies.com
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e (GGoals

e People & Context
e Me (organization)
e YOU (participants)
o Community

e Communication Strategy

e Message

e Action Plan
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Build a community of people who care




...and care enough to take action.
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How do they enjoy
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. Relatio
at kind of relationship with you?
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Major Gifts

Annual Giving

First time or once off
gifts



ommunication
How do they communicate?
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~ Participantsvs.
“Audience”
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Bonfire Principle
How close are they to the cause?




e Attract them to the vision.

e Connect them with the place,
benefits, cause.

e |nspire them to take action.







. Build appreciation for the place/vision and
now it benefits your people.

nspire people to get outside, enjoy this
_and.

. Bring your work and the benefits to life -
and into your supporters’s lives.

. Give them something specifc - and
meaningful - to do.
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1. I (we) love this place...here’s why it’s
precious to me and valuable to you.

nature nearby

2. Can you see what’s possible here?

3. This is what you can do to make a
meaningful difference.




~ Protects local
s op_en‘space. ;

where you can
get outside,
stay healthy and
enjoy a taste of
wild nature.




Mission/vision statement (external)

Positioning statement (internal)

Key messages with call to action

Elevator pitch

Ambassador script (loose), training, practice
About us - 1 sentence, 1 paragraph

Stories

Images (3-5 top pics)




Goals: mission and support

People & Context

e Me (organization)
e YOU (participants)
e Community

Communication strategy

Message

Action Plan




ystematic way to:

e Attract people your vision;

e Connect them with the Land;

e [nspire them to take action.




e 1-way sales pitch

e Specific audience

WiLDEARTH
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e Crafted and N R =y x5
approved

e Slow, deliberate,
detailed




Tell your story in
365 days, many ways

2-way++
More touch points
Interactive

Fast, fluid,
responsive, crowded
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The Legend of Mick Dodge

40% increase in park
visitors

Coloring book at local
visitor center

School programs

Tribes and land trust




Trails and Vistas

Brings artists and
audiences to the land
year-round

Engages kids
Benefits local land trust

Partners with arts, parks
and community groups
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Immerse your people in a
world where your vision,
values and benefits are real




1. Topics

2. Formats

Channels




Mission, Message & Stories >
Content They Value, Share




Real face-time & phone

Print newsletter, annual report, direct mail

eNewsletter, blog, donor updates

Social media
Website

Our events & invitations, community
events

Conference calls, webinars

News media - local newspaper, radio, TV




Text — stories, articles, facts, etc.
Photos

Infographics

Video

Audio

Live presentations, performances

what else?




1.Rhythm of touch points
2. Tasks within budget

3. Task calendar with roles




(@))
=
C
D
)

Make a plan
.Keep lis
Evolve and

1.
2
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