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LETTER OF RECOMMENDATION

To Whom it May Concern:

This letter is in reference to Maggie Gallagher and her time at Cascade as a Publicist from October 2013 to 
July 2014.

Maggie is a force with a positive, go-get-it-done attitude and she truly contributed to the growth of my company 
today.  No project was too small. She took direction well, asked the right questions and successfully completed 
her task list in record time, often creating new, more efficient ways to meet client needs, setting new standards 
still in practice.

Cascade services mostly statups and we had many opportunities to brainstorm together to solve client 
situations with affordable solutions. She proved quickly to be an asset in that arena, as well as using many of 
the contacts in her network to benefit clients.

Maggie is a problem solver. I was never concerned about giving her any task as she was always ready to 
tackle it. In fact, she consistently sought out more difficult assignments and was doing work at the level of 
someone who had been in the industry far longer. She executed her bright mind by creating innovative 
prospective client proposals which she then presented to clients. She was by far the youngest employee to 
pitch to a client. She is a good listener, very thoughtful and always contributed something meaningful – rare for 
someone her age.

When dealing with challenging personalities in the media and client world, Maggie showed her maturity in 
understanding and communicating which lead to the resolution of issues seamlessly. I trusted her judgement 
and supported her decisions. 

There was never a time I had to tell Maggie something twice. She was always on top of it. Always. I could 
always count on her. 

It’s clear that Maggie is missed here. One of the things that is missed most is her energy. Maggie always 
brought life to the office and ideas to our work. In many ways, she was my right hand gal, and I hope that I 
gave her the foundational experiences in PR, strategy and business that will allow her to be an asset in 
success for her next company and future clients, and throughout her career. I will gladly snag her back if she 
returns to Chicago!

I am more than happy to speak with you further regarding Maggie’s work ethic, attitude and ability to shine in 
any situation and through any task.

Sincerely,

Jennifer Fortney
President
773/529-7547
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CERTIFICATIONS

10/19/2015 Google Partners - Certification

https://www.google.com/partners/#p_certification_html;cert=0 1/2

AdWords Certification

MAGGIE GALLAGHER

is hereby awarded this certificate of achievement for the successful completion

of the Google AdWords certification exams.

GOOGLE.COM/PARTNERS

VALID THROUGH

October 19, 2016

10/19/2015 Google Partners - Certification

https://www.google.com/partners/#p_certification_html;cert=3 1/2

Analytics Certification

MAGGIE GALLAGHER

is hereby awarded this certificate of achievement for the successful completion

of the Google Analytics certification exam.

GOOGLE.COM/PARTNERS

VALID THROUGH

April 19, 2017
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National Grilling Month:

With summer in full swing, it seems appropriate that July is, “National Grilling Month.”  Who 
doesn’t love a good cookout? From the savory smells of grilled meat wafting through the 
neighborhood, to the sound of food sizzling on a charcoal grill, to relaxing in the comfort of the 
great outdoors,  there’s really nothing better.

To help celebrate the month and extend those long-summer days into long summer nights, we want 
to aid grill masters by keeping the grill lit.  Only we’re not talking about what is happening inside 
the grill, we’re talking about keeping your outdoor barbecue and parties well lit into the night; 
which is why we are sharing this season’s greatest grilling tool - the LuminAID light.   

For more information, please see the below press release or to speak with the inventors/co-founders, 
who were featured at the Women in the World conference in April and last week's Maker Faire event 
at The White House, please contact me at 847.373.3118 



PRESS RELEASE

FOR IMMEDIATE RELEASE          

Turn Long Summer Days into Long Summer Nights
LuminAID solar powered lights provide up to 16 hours of LED light, 

Perfect for outdoor nighttime adventures this summer  

CHICAGO (June 30, 2014) – The Polar Vortex wrecked havoc over much of the United States this 
winter, which means most people are itching to spend as much time outdoors this summer as possible.  
The good news is there are endless options for how to enjoy the warmer weather and if you’re properly 
prepared, those long summer days can turn into long summer nights thanks to an innovative solar 
powered, inflatable light called LuminAID.  

Originally designed to provide relief and safety at night in areas of the world hit by natural disasters, 
LuminAID has gone on to become a must have summer accessory to pack in a beach bag, backpack or 
on a bike.  It packs flat and inflates to create a lightweight waterproof lantern.  When charged outside in 
direct sun for 7 hours, the light can provide up to 16 hours of LED light and features two settings – low 
and high. LuminAID lanterns are 100 percent waterproof making them a safety tool for boaters as well. 

“LuminAID lanterns not only provide safe lighting at night, but also help extend daytime events into 
evening outings so the fun doesn’t need to stop,” said Andrea Sreshta, co-founder of LuminAID. “The 
lights are compact and lightweight enough to carry with you at all times so you’re ready for whatever 
summer adventure awaits you.”

There are endless opportunities to use a LuminAID lantern this summer.  Here are a few 
recommendations from Sreshta:

• Bike the Night:  Clip onto your bike to help light your path home at the end of the summer 
street fair or to keep your teens safe while riding around the neighborhood

• Who needs a campfire:  LuminAID lights provide a 10 square foot area of light.  The lanterns 
make a great back up for when the campfire won’t start or are off limits.

• Backyard Movie Night:  String the lanterns on a rope to provide a lighted walkway and to 
create more ambiance at your next backyard movie fest

• Beach bag Must Have:  The best time at the beach is at sunset and when you’re not quite ready 
to leave the tranquil setting, turn on a LuminAID lantern and continue the fun

• Go ahead, Sail Away:  LuminAID lanterns are inflatable and waterproof making them an 

Media Contact
Maggie Gallagher

LuminAid
847.373.3118

Marggalla@gmail,com
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• Impromptu Dinner Under the Stars: Escape the heat in the kitchen and enjoy an alfresco dinner 
under the stars in the comfort of your own backyard.  LuminAID lights can be hung from trees or 
laid out in a heart shape to make dinner even more romantic

• Rock the Night with Light:  Don’t let the mosquitos keep you from staying until your favorite 
band plays their last song at the music festival.  Illuminate the night and tell the bugs to buzz off. 

• First Camping Excursion:  Surprise your little ones with their first camping kit complete with a 
canteen, healthy snacks, a sleeping bag and LuminAID.  Then head out for their first outdoor 
overnight – whether it’s in the backyard or national state park.   

For more information visit: www.luminaid.com

ABOUT LUMINAID

When we think of our most basic human needs, we often think of food, water and shelter.  But when 
architecture graduate students Anna Stork and Andrea Sreshta were asked to design a product to assist 
post-earthquake relief efforts in Haiti, they considered the dangerous conditions at night in the tent cities 
and turned their attention to another critical need:  light.  They designed the LuminAID light to be easily 
distributed in time of need by packing and shipping flat.  To date, through its partnership with NGO’s and 
relief organizations, LuminAID has assisted thousands of women and children by providing access to 
light in dangerous situations.  Through the Give Light, Get Light program, people who purchase a special 
LuminAID light for themselves and simultaneously sponsor one to help make light more accessible and 
sustainable for all.  

###
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PRESS RELEASE

FOR IMMEDIATE RELEASE
             

               

SPOT ON GROUP ANNOUNCES NEW DETAILS FOR SHAY
River North Cocktail-Focused Concept to Open Next Month  

CHICAGO, IL – The Spot On Group has announced details about their newest concept, SHAY, located at 
222 West Ontario Street. The team behind popular River North champagne lounge, Cuvée, has been 
working on a complete gut-rehab of the space and plans to open next month. Guests can enjoy cocktails 
and a small bites menu that suits an array of occasions in an upscale lounge environment.  The open floor 
plan and the natural light gives the space the ability to evolve organically throughout the evening- giving 
guests a unique experience that will span from casual after-dinner drinks to the high-energy atmosphere for 
which Spot On Group is known. 

Open for business Wednesdays through Saturdays, the group is aiming to attract an earlier crowd than the 
aforementioned Cuvée.  They expect a wide range of clientele that find SHAY to be a great spot for a 
myriad of occasions.  “We wanted to create a space much like that of a hotel bar-where guests can enjoy 
themselves and sample our food offerings and some cocktails early on then stick around as the energy level 
in the room increases over the course of the night,” said Spot On Group Principal, Jim Pohl. “We will have 
the same quality service that we have enjoyed giving with our previous concepts, but SHAY will be more 
accessible.”  

Spot On Group has worked to create a space that emits luxury and accessibility. The ethereally inspired 
interior includes many elements of the earth with layered and lacy finishes to give SHAY a feminine feel. 
Classic geometries play on the use of light and the warm interior palette refine the space in a transitional 
way. The symmetrical space has been designed to include two raised VIP areas with entrances on Ontario 
Street (front) as well as the alley entrance in the back. The bar finishes include the use of fine chain link, 
mirrors and other materials that reflect the edgier feel of SHAY. Additional touches that add to the 
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SHAY will release the menus for the bar, table service and food offerings in the coming weeks, a 
collaboration headed by the Director of Food and Beverage, Jeremy McDevitt. McDevitt joins the Spot 
On Group team with previous culinary experience at Publican Quality Meats and over two decades of 
bartending experience. Additionally, the group plans to celebrate the opening of its latest concept with 
special events for members of the media, event planners and other Chicago influencers. 

SHAY is taking inquiries and booking private events now.  Those planning events can inquire on the 
website at www.SHAYchicago.com or the parent site, www.TheSpotOnGroup.com or by calling the 
corporate headquarters at 312.654.1230.  

For more information:
www.SHAYchicago.com
www.TheSpotOnGroup.com
Corporate Office: 312.654.1230

ABOUT SPOT ON GROUP

Formally Downtown Entertainment, LLC, Spot On Group holds a vast amount of experience in the 
hospitality industry. With its roots stemming from successful establishments like The Union Bar of Iowa 
City (coined the Biggest Bar in the Big 10 and praised by publications like GQ and Playboy), 
Downtown Entertainment blossomed in Chicago with the opening of Enclave. Now known as Spot On 
Group, the team operates the acclaimed River North champagne lounge Cuvée, which regularly plays 
host to world-renowned athletes, actors, artists, and musicians.

Spot On Group is excited to announce the opening of their new concept, SHAY. Located at 222 W. 
Ontario, this upscale bar will offer light fare, an inviting atmosphere and a modern, sleek and chic 
design. SHAY is set to open in late summer following a complete renovation of the space.

###

http://www.SHAYchicago.com
http://www.TheSpotOnGroup.com
http://www.SHAYchicago.com
http://www.TheSpotOnGroup.com
http://www.SHAYchicago.com
http://www.TheSpotOnGroup.com
http://www.SHAYchicago.com
http://www.TheSpotOnGroup.com


WEBSITE DESIGN & CONTENT CREATION

Website: www.Chromecitypr.com
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The Man Behind Morgan's on Fulton: 
James Geier of 555
June 21, 2015

Morgan's on Fulton, opening this fall in the Fulton Market 
District, is a one-of-a-kind event space, and Chrome 
City’s newest client. We’re thrilled to be working with the 
creative mind behind the space, James Geier, who has 

worked with highly 
esteemed brands such as 
Yves Saint Laurent, 
Valentino, and Hermes. 
The space is a culmination 
of over thirty years of 
Geier's innovative design 
experience. “It’s more than 
a space, it’s a place - 
where people want to be," 
said Geier.

James Geier graduated 
from the University of 
Illinois with a Bachelor's 
Degree in Industrial 
Design. He started his 
design career at 
Niedermaier where he 

served as their design director. But Geier was hungry for 
more, and soon decided to start his own design firm. 555 
International Inc., named after Geier's lucky number, 
launched in 1988. The company has exploded in 

popularity over the past 27 
years and is now a 
nationally renowned, 
award-winning design, 
development, fabrication, 
and manufacturing firm. 
555 International operates 
in a 300,000 square ft. 
studio, manufacturing, and 
finishing location that is 
home to over 130 
employees, including 
artists, engineers, 
designers, architects, and 
craftsmen.

 
Geier has worked with world famous brands, ranging 
from sports teams to fashion designers, and 
everything in between. To name a few, Geier has 
developed design for the Green Bay Packers, the 
Dallas Cowboys. the NBA, Gucci, Chanel, A/X 
Armani Exchange, and Hard Rock Hotels. His work 
is on display all over the city, as

Geier and his team at 555 are also responsible for 
the development and design of several Chicago 
hotspots including Girl and the Goat, Perennial 

Virant, Soho House 
Chicago, and Hopsmith 
Restaurant and Bar.

Nobody knows the 
design industry better 
than Geier, and that is 
what makes Morgan's 
on Fulton the premiere 
event space in Chicago. 
Morgan's on Fulton 
offers multiple unique 

spaces for private events of any size. The 
sophisticated and industrial aesthetic of the space 
pays homage to the Fulton Market District's 
historical meat packing business. Morgan's on 
Fulton consists of four separate event spaces, each 
filled with special amenities:

The Rooftop and Penthouse can host up to 250 
guests and is perfect for any cocktail party, 
corporate or casual.
 
Suite C is perfect if you are looking for an intimate, 
industrial space. Suite C can hold up to 165 guests 
and features weathered white plaster walls, raw 
exposed brick, and wood plank floors. 
 
The Gallery creates 
opportunities for local 
artists and curators to 
show their creative 
work for an audience 
of up to 95 guests. 
When the Gallery 
isn't displaying art 
shows, it will feature 
pieces designed and 
developed by 555 International including custom art, 
furniture, and lighting.
 The Studio is designed to keep the party going 
afterwards with color-changing LED lights, built-in 
bar, and custom DJ booth for up to 135 guests.

Chrome City is honored to have Morgan's on Fulton 
as one of our newest clients. For more information 
and photos, visit their website at 
www.morgansonfulton.com

CHROME CITY BLOG
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12



ç

SOCIAL MEDIA: FACEBOOK

13



14

NEW CLIENT PROPOSAL: SOLE REVIVAL
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NEW CLIENT PROPOSAL: SUMMARY
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NEW CLIENT PROPOSAL: COMPETITORS
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NEW CLIENT PROPOSAL: SWOT ANALYSIS
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NEW CLIENT PROPOSAL: TARGET AUDIENCE
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NEW CLIENT PROPOSAL: MARKETING STRATEGY
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NEW CLIENT PROPOSAL: TIMELINE


