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FOREWORD BY WARREN MOON

When I retired from football, after playing six years in the

Canadian Football League and seventeen years in the National

Football League, I went to work for my agent, Leigh Steinberg. I

was head of business development when Leigh hired Dave as his

COO, which morphed into his CEO. I was struck immediately by

Dave’s energy, his good aggressiveness, his organizational skills, and

his engaging personality. The more I worked with him, the more I

admired his business acumen and intelligence as well as his demeanor.

In little time, Dave was actually at the helm of the company. Dave

systematically tackled each hurdle enabling the firm to prosper. No

matter how potentially stressful a situation would be, Dave never

flinched or showed frustration. He simply worked that much harder

all the while maintaining a positive attitude.

Dave and I hit it off right away. We both loved sports and had

played football, and, perhaps, I would have met him earlier – on the

gridiron – had I and my Washington Huskies faced him and his

Occidental College Tigers in the Rose Bowl instead of Michigan.

Beyond that, I could tell that his philosophy and work ethic meshed

well with my beliefs on what lead to success, both in business and in

life. As time progressed, I felt that if the opportunity presented itself,

Dave and I would make good business partners; and, finally, it did.

I called Dave to see what he thought about us working together,

and he indicated that it was a great idea. Sports 1 Marketing evolved

from our subsequent discussions, and we were pleased how quickly
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