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File preview

ABOUT US

Muse (n.): a force that is a source of inspiration for a creative artist.

At Muse Media, we are a collective group of creatives

ready to spark any campaign that comes into our

hands. If your team needs some inspiration, consider

us your muse.

Muse Media. Inspiration powered by innovation.
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EXECUTIVE

SUMMARY

Yamaha Motorsports’ WaveRunner line is by far considered the most

reputable and reliable assortment of personal watercraft available

today. The WaveRunner brand has long been distinguished by its lowmaintenance requirement and overall value as a personal watercraft

against competitors with awards to lend additional credibility.

With the introduction of Yamaha’s new low-cost WaveRunner, Muse

Media plans to increase awareness of the product in a new, younger,

and less saturated market. We believe this will help boost company

sales.

After sending out a survey and conducting a focus group, we at

Muse Media discovered that there is not a great amount of brand

recognition for the Yamaha WaterCraft division. Most people in our

target market do not know that WaveRunner belongs to Yamaha, and

they believe Yamaha only makes dirt bikes and pianos. Our target

market also loves customization. However, they do not like to make

big purchases.

Our idea for this new WaveRunner, which we would name the Moray,

consists of a campaign that crosses multiple platforms. We named our

campaign the “Life isn’t Waterproof” campaign. Muse Media wants to

show millennials how life happens in real-time, outdoors, and not on

a tiny screen. Living life to the fullest will be associated with the new

product.
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Executive Summary



We would like to align it with brands relevant to our 18-30-year-old

target market, such as GoPro and the Mad Decent label. This will

give us an easier path to reaching our consumer base due to their

already established following. Cross-promotional ideas will give both

companies a strong partner to help further push their products in

ways not explored before. Having our new Moray featured at the

Mad Decent Block Parties and Mad Decent Boat Party can give us a

backdoor approach for a social media push by giving attendees an

activity, such as a photobooth, that they would want to publish on

their Facebook, Twitter, and Instagram accounts.

We will also focus on traditional advertising, such as print and

television, to introduce the product. Providing loyal dealers with

dealership kits will help spread local awareness as well. Promotional

items, such as water bottles and sunglasses, will be given out at

dealerships as well as our promotional events in order to leave

consumers and prospects with a memorable impression of the brand.

Overall, we want to position the new WaveRunner as an experience

where one can escape from the digital world and have fun with

their friends. These shared moments happen in real life, and life isn’t

waterproof.
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