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Documentation 



Column Feeds 



People’s Journal Editorial 

October 22, 2015 



People’s Tonight Editorial 

October 22, 2015 



The Standard (Emil Jurado) 

November 3, 2015 



The Standard 

November 12, 2015 



Ground Operations 



Text Blast (Sample) 

 A “confusing” text blast was sent 

out to 300,000 recipients (which 

included key influencers) across all 

networks 

 Operation was implemented 

October 20, 2015 

 The message was intended to 

spark debate whether it was a 

sincere statement from the Poe 

camp, or a smash job from 

another camp (most likely Binay), 

to create confusion and, 

ultimately, discussion  

 



Text Blast 

 The messages 

caused an 

uproar leading to 

complaints to 
Smart and Globe. 

 



Text Blast 

 The two networks 

were forced to 

act decisively 

and ban all 
political mass text 

from the 

networks. 



Text Blast 

 

 Because of this, 

we entirely 
shutdown an 

entire campaign 

channel that the 

other camps can 

no longer utilize. 

 



Grace of God (sample) 

 The following flyer was inserted 

into the misalettes of the first 

morning masses and was also 

distributed by hand to the church-

goers of the target locations 

 Operation was implemented 

October 29–30 ,2015 

 Operations commenced at the 

Manila Cathedral (Manila), Sto. 

Domingo Church (Quezon City), 

Don Bosco Chapel, and St. Francis 

Parish 

 

 



Grace of God (Sto. Domingo 

Church) 



Grace of God (Manila Cathedral) 



Grace of God 

 There was some social media 

attention to the activity, but 
more importantly, the effect on 

the ground was net negative 

for Poe. Mass-goers were 

incredulous. Ground operators 

had more flyers, but had to 

escape due to threats on their 

person. 

 

 



All Stickers Day (Sample) 

 Grace Chiz extra-sticky stickers 

were terribly placed in 

gravestones and other parts of 

target cemeteries 

 Implemented on November 1, 

2015 at the South Cemetery, North 

Cemetery, Golden Heaven 

Cemetery, and Manila Memorial 

 



Al Stickers Day 



Al Stickers Day 



All Stickers Day 

 Also got some social media 

attention, and the ground 
effect was, of course, 

exceptionally negative for GP. 

Some cemetery-goers were 

reportedly forced to pay extra 

to have the gravestones of 

their loved ones cleaned. 



Star Spangled Banner  

 A video jingle with a deceptively 

positive message, but sung to the 

tune of the American National 

Anthem. 

 Video was posted on November 

17, 2015 



Star Spangled Banner  

 A fake vimeo account, made to 

look official, was made to appear 

as the source of the video 



Star Spangled Banner  

 Social media picked this up as 

well, and really made the 
impression that GP knows well 

that she is deceiving the public 

about her citizenship 



Star Spangled Banner  

 Social media picked this up as 

well, and really made the 
impression that GP knows well 

that she is deceiving the public 

about her citizenship 



Star Spangled Banner  

 Social media picked this up as 

well, and really made the 
impression that GP knows well 

that she is deceiving the public 

about her citizenship 



Inquirer Ad 

 A “full-page ad” was inserted into 

5,000 issues of the Philippine Daily 

Inquirer, which were delivered to 

various locations in Metro Manila 

 Implemented on December 17, 

2015 



Inquirer Ad 

 To make the “ad” more 

convincing. The back page 

replicates a page of the Inquirer. 



Inquirer Ad 

 Once again picked up on 

social media and 

garnered the intended 

reaction 



Inquirer Ad 



Car Stickers(Sample) 

 Extra-sticky stickers of Poe 
declaring that she is not down and 
out were stuck on vehicles at the 
PDI parking area, Market! Market!, 
and Festival Mall 

 Note that these stickers are almost 
impossible to remove, and were 
placed at terrible angles on 
vehicles. 

 Ground operators left just as major 
commotions were starting among 
car-owners and security guards. 

 Implemented on December 21, 
2015. 



Car Stickers 



Car Stickers 



Car Stickers 



Online Operations 



Twitter hi-jack 

 Whenever there is an 

issue that we raise 

against GP regarding 

any of her tweets, we 

employ some 

accounts to instigate 

resentment on the 

threads 

 



Twitter hi-jack 

 These on-account 

attacks are isolated 

to Twitter because, 

unlike in Facebook, 

her followers are not 

all pro-Poe and 

would have a harder 

time of burying 

negative comments 

 



Twitter hi-jack 



Twitter hi-jack 



Twitter hi-jack 



Twitter hi-jack 



Twitter hi-jack 

 On December 21, 
2015, GP’s twitter 

congratulated Pia 
Wurtzbach for winning 
the Ms. Universe title. 
Some assets quickly 
pointed out how it was 

“epal”, especially 
since she included her 
campaign hashtags. 
The tweet was deleted 
within 24 hours, due to 

the influx of negative 
comments. 

 



Twitter hi-jack 



News and FB hi-jack 

 Whenever there is an 

opportunity to sow 

negative comments 

against GP and 

positive comments 

for MR, assets will try 

to drive conversation. 

 



News and FB hi-jack 



News and FB hi-jack 



News and FB hi-jack 



News and FB hi-jack 



News and FB hi-jack 



News and FB hi-jack 



News and FB hi-jack 



News and FB hi-jack 



News and FB hi-jack 



Alam Na FB page 

 Created the “Alam 

Na” FB page to serve 

as a source for some 

of the online Ops. 

 



Alam Na FB page 

 The page currently 

has 906 followers and 

still growing. 

 


