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QATAR FINANCIAL CENTRE

REGULATORY AUTHORITY

MISSION



VALUES



To deliver a robust and efficient financial regulatory framework that supports

economic prosperity and financial stability and is aligned with international

best practice.



The regulatory authorities have established a shared set of values. These values

help to establish the culture that supports achievement of the mission, and

provide a framework within which decisions and actions are taken.

The values are:

•	 Excellence - striving to be innovative and forward-looking



VISION



•	 Integrity - applying the highest ethical standards



Implementing the Strategic Plan will require a common approach, philosophy

and uniform vision. Additionally, the regulatory authorities are committed to

upholding a common set of values that underscore their obligations to each

other and to the community they serve.



•	 Fairness - being impartial and independent in exercising authority



In undertaking the objectives of the Strategic Plan, the regulatory authorities give

particular emphasis to these fundamental elements:



•	 Teamwork - working cooperatively and collaboratively with stakeholders



•	 Leadership - positioning Qatar as a leader in the region on financial

sector regulation

•	 Sustainable economic development - fostering growth, stability and efficiency

in the financial sector consistent with Qatar National Vision 2030

•	 Consumer and investor protection - providing strong protection to consumers

of financial services and to investors in the capital markets

•	 Organisational excellence - maintaining high standards of professionalism,

innovation and knowledge within the regulatory authorities



•	 Accountability - making clear and consistent decisions and implementing

actions in a timely manner



•	 Respect - recognising the culture, customs and values of Qatar and the

international diversity of its residents 



OUR PURPOSE

Helping to shape the future o

 f financial services in Qatar.



QATAR FINANCIAL CENTRE

REGULATORY AUTHORITY

DESIGN LANGUAGE

Behind every brand is an idea or a combination of ideas that directs

the identity, behaviour, communication and perceptions of a

product or service. It’s an expression that captures the essence of

why people want to know about the brand and why they want to

talk about it.

Every visual element of the brand needs to perform

a function and deliver a message.



QATAR FINANCIAL CENTRE

REGULATORY AUTHORITY

TOOLKIT OVERVIEW

This toolkit gives an overview of the important elements within

the QFC Regulatory Authority brand language. It allows QFC

Regulatory Authority to maintain visual brand consistency by

demonstrating clearly how to correctly implement core design

elements. Opposite is a summary of these key design elements.



Logo

This is the most visible manifestation of our design elements, our

unique signature and chief component of our identity. A number

of technical variations have been developed in order to allow for

transitions across diverse applications.

Typeface

Two typefaces are used across our brand communication:

•	 An expressive redrawn font unique to QFC Regulatory Authority

•	 A precise font selected for body text and displaying data

with diagrams

Grid

A precise modular grid system creates a clear guide for the

placement of typography and graphic element within a layout.

Technical specifications have been set out for portrait and

landscape formats.

Typography

We have developed a precise yet flexible set of rules for consistency

regarding our approach to the positioning and style of our typeface

within layouts.

Colour

To represent our brand, we have chosen a unique combination

of colours that creates a powerful expression for QFC Regulatory

Authority. For accurate colour reproduction, technical specifications

have been supplied.



QATAR FINANCIAL CENTRE

REGULATORY AUTHORITY

1. Logo

1.1 Overview

1.2 Versions

1.3 Co-branding

1.4 Logo colour

Mono colour

Reversed colour

Secondary colour

Special colour

1.5 Clear space

1.6 Minimum size

1.7 Things to avoid

1.8 Logo placement

Primary

Secondary

2. Typeface

2.1 Primary

2.2 Secondary

3. Colour

3.1 Primary colours

3.2 Secondary colours

4. Imagery

4.1 People

4.2 Places

4.3 Abstract

4.5 Portraits



5. Pattern

5.1 Pattern

5.2 Special events

6. Grid

Overview

Portrait a sizes

Landscape a sizes

Detail

7. Typography

Style A and B overview

Style A type sizes

Style A type examples

Style B type sizes

Style B type examples

Type and line overview

Type and line weights

Bracket overview

Bracket styles

Typography examples



QATAR FINANCIAL CENTRE

REGULATORY AUTHORITY

1. Logo

Our logo represents our values. It is a recognised mark of our

authority and professionalism.

The following pages are there to guide usage and direction and to

ensure visual consistency across all communication platforms.



1.1



LOGO

OVERVIEW

A symbol of our brand and identity, our logo integrates our

strength and skills in the fields of finance and law.

A long reflection and market study led us to come up with our

concept- the main idea was to create something related to our

vision, something strong, modern and efficient, representative

of the role played by our institution as one of the keys to Qatar’s

phenomenal and rapid development.

Our logo presents a never-ending gas flame. This is inspired by

Qatar’s proven oil reserves of 15 billion barrels and gas fields that

account for more than 5% of the global resource. This flame

signifies infinite opportunities.



QATAR FINANCIAL CENTRE REGULATORY AUTHORITY

Guidelines



1.2



QATAR FINANCIAL CENTRE REGULATORY AUTHORITY



LOGO

VERSIONS



Guidelines



Primary logos

We have created multiple logo variations: English, Arabic, bilingual,

and both horizontal and vertical versions.

The bilingual logo is the primary one, and should be used wherever

possible.

The English or Arabic logos should be used in exceptions when the

primary bilingual version can’t be used.

In all versions the horizontal logo is the preferred logo.



Secondary logos – English



The vertical logo is designed for use when the space it’s being

applied to lends itself better to a portrait shape.

General point: the original logo is hand drawn and should only ever

be reproduced from the master artwork file.



Secondary logos – Arabic



1.2



QATAR FINANCIAL CENTRE REGULATORY AUTHORITY



LOGO

VERSIONS



Guidelines



Primary logo – horizontal version

Primary logo

The primary logo is bilingual and is intended for use

wherever possible.

The fonts used are a combination of the English

and Arabic logos (regular and bold Century

Gothic) and (regular and medium GE Dinar One).



Primary logo – vertical version
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