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Founded: Italy 1983



Born in 1983, this Italian brand emerged at a prime period seeing

sunglasses transform from a simple accessory into a fashion statement.

During the 1990s Police became a true phenomenon with their iconic

blue mirrored lenses: a planetary and trailblazing success that has been

a trademark for the brand ever since. Over the years, Police has created

in time a wide-ranging lifestyle concept, which now includes fragrance,

watches, jewellery, and small leather goods.



Founded: Switzerland 1860



It all began in 1860 when Louis Ulysse Chopard, a

talented young craftsman, established his watchmaking

workshop. His watches quickly gained a solid reputation

in Eastern Europe, Russia and Scandinavia.

Chopard depicts its fashion with a sense of elegant,

classic style. As of 2014, the accessory-making company

continues to lay a new milestone in fashion development.

The collection of Chopard’s eyewear is exquisite,

featuring glamorous, jewelled and embellished frame

shapes which illustrate pure luxe and high-fashion in

itself.

Global Reach: 15,000 points of distribution in over 130

countries



Founded: London 1893



A British luxury goods brand, specialising in

ready-to-wear, custom and bespoke menswear,

leather goods, and accessories; dunhill is based in

London, where it also owns and operates a leather

workshop.

Together with De Rigo, dunhill has created an

eyewear collection perfect for the cosmopolitan

gentleman. A mix of modern elegance, uniqueness,

attention to detail and high quality; dunhill’s rich

heritage combined with it’s subtle, high fashion

nature has made for an exciting new partnership

between two iconic brands.



Founded: Italy 1927



Since the early 1980s, Furla has expanded the Italian

accessory market to launch a franchising network.

Furla creates beautifully designed products that

range from handbags and shoes to accessories. Its

headquarters are located in Bologna, in a historic 18th

century villa.

Global Reach: 1,000 points of distribution in over 70

countries worldwide



Founded: Germany 1977



Escada emerged into the fashion industry, founded

in 1978 by Margaretha and Wolfgang Ley in

Munich, Germany. The company soon stood out,

with its distinctive creations featuring unusual

combinations of colours and patterns, exclusive

embroidery, and elaborately designed knitted

fashions. Escada saw swift growth and continually

extended its collections and its creative work.

Chief designer Margarethe Ley pioneered a highly

distinctive identity for Escada – one of clean, slick

and sophisticated designs. Her glasses are elegant

designs of European, angular, chic themes.



Founded: Venezuela 1939



“I have a responsibility to the woman of today - to make her

feel confident, modern and above all else beautiful.”

After designing the wedding dress of

Caroline Kennedy, Carolina Herrera fast became

recognised for her stunning designs and couture

creations. Over the next 20 years her eye for

detail and passionate vision has made her one

of the most successful designers in the world.

Carolina Herrera’s designs offer a chic,

well-heeled style, along with a sense of

classic feminine sensibility for her devoted

base of female clients. Carolina’s eyewear

provides a feminine approach to high fashion,

clearly present throughout her collection

and epitomizing glamour with a hint of

sophistication.



“It’s a mystery. Nobody can describe fashion, really. It changes

all the time. It’s very ephemeral. It’s magic. It’s madness.”



Founded: New York 1980



With a brand time-line stemming back to the

80’s and the creation of an iconic wedding dress

for Caroline Kennedy; Carolina Herrera New

York pays homage to the couture line of this

globally renowned brand.

“Elegance is a whole combination of things. Not

only what you are wearing but how you act. It’s

attitude. It’s movement.”

The elder, slightly mature ‘sister’ to the main

Carolina Herrera collection, Carolina New York

eyewear is both glamorous and chic.



Founded: Italy 1878



Lozza, a success story that established itself back

in 1878 and is today preserved and perpetuated

with success by De Rigo; presents Lozza Sartoriale.

With its tailor-made project, Lozza aims to create

an infinite range of unique glasses designed by the

customer. Moreover, all finished products aim to

be even more unique thanks to the “100% tailormade” certificate of guarantee that accompanies

each frame, and the special frame case provided,

which can be fully customised with the wearer’s

name or initials.
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