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User Research Guide

One of the most essential parts of creating a successful e-commerse website is understanding our users. Great e-commerce websites successfully connect
a user to a product with a system that is efficient, easy and fun.

Project Statement

Our goal is to redesign the Urban Outfitters website so that users can more easily navigate throught the site from browsing to purchasing. In order to
design a successful website we must first understand our user’s needs and behaviors when shopping e-commerce. We should
leverage and build upon good exmaples of user-interface and improve on least successful one.

Solution

We will accomplish this keeping in mind the three main steps within an online shopping experience as we research. First, the user

most find the product he/she is looking for. Second, we must showcase the product well. Third, we must create a seamless checkout
experience.
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Holistic Research
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The Power Shopper

The users who know exactly what
they are looking for, your job is
to help them find their desired
product in as few steps as
possible.

Pacha Trends

-

The Recreational Shopper

This user just wants to casually browse
through your website.

The Reluctant Shopper

Some users might need more hand-
holding.



Holistic Research

“Each type of shopper presents unique challenges, as well as unique opportunities.”

-Daniel Alves

Power Shoppers know exactly
what they want, have sophisti-
cated shopping strategies, and
don’t want to waste time casually
perusing your website. For these
shoppers, your first priority is to
provide them with an awesome
search bar so they can type exactly
what they want. In terms of design,

you want to make sure your search
bar is large and presented with
enough contrast so it’s easily visible.
The Power Shopper 19% of shoppers knew exactly what they Per conventions, place it in the top-

wanted before they visited the website. right of your website and make sure

The users who know exactly what
they are looking for, your job is _
to help them find their desired website.
product in as few steps as

possible.

it is consistent across the entire
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Holistic Research

“Each type of shopper presents unique challenges, as well as unique opportunities.”

-Daniel Alves

The Recreational Shopper

If you're not a recreational shopper,
you probably know one. This type of
shopper would prefer to spend an
entire afternoon at the mall casually
exploring any store that piques his
curiosity. They don’t see shopping as
a means to an end; they’re shopping
for the experience. While these shop-
pers are more likely to jump ship and

not purchase from you, they provide
an incredible opportunity, due to their
tendency to be more adventurous and

: impulsive in their shopping habits.
The Recreational Shopper 69% of online shoppers fell into the casual Because these shoppers respond to

browser category. visual cues, you need to wow them

with dynamite photography, featured
item showcases, unbeatable deals and
the occasional unique surprise.

This user just wants to casually browse
through your website.
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Holistic Research

“Each type of shopper presents unique challenges, as well as unique opportunities.”

-Daniel Alves

Some users might need more hand-
holding.
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8% fell in-between the other two categories

This type of shopper is generally
uncomfortable and nervous about
shopping online. She is typically

less tech-savvy and needs more
guidance throughout the entire
shopping experience. One of her
biggest concerns is privacy and
security; therefore, she responds
well to promising statements of
trust and customer service. Because
online shoppers cannot physically
touch the item they are buying,
promoting return and refund policies
greatly increases the likelihood they
will do business with you.



Survey Results

In-Store vs. Online Survey

69% of shoppers preferred to shop in-store

Reason:

- “Feel/Try on clothing”

- “I like trying on the clothes before |
buy them, and seeing how well they
are made.”

- “Easier/quicker to determine fit”

31% of shoppers preferred to shop online.

Reason:

- “Better variety online.”
- “Convenience, easy comparison of prices.”
- “Shopping in person makes me anxious.”

Survey Questions:

1. Tell me about your experiences with
shopping for clothing online. What do
you enjoy about your favorite sites and
what really grinds your gears?

2. Why do you like shopping on that specific
site?

3. Why do you prefer shopping online or in-
store?

Other Shopper Feedback:

“I have never successfully bought clothing
online without having to exchange for a
different size.”

“Product not appearing exactly as pictured .”

“| hate when actual size measurements for
each item are not listed.”

“I like long, thorough description. | like to
know exactly what | am getting!”

“Don't shop for clothing online because |
can't try it on”

“Everything is where it should be (I know,
that's vague, sorry).”
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Personas

Understanding our Users

“Persona is a user-centered design method which sets up fictitious characters to represent the different user types within a targeted
demographic group that might use a site or product.”

-Xin Wang

Methods Used:

Directed Storytelling
Interviews
Surveys
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Meet Anthony

Persona & User Stories 2

User stories are part of an agile approach that helps shift the focus from writing about requirements to talking about them. It is a
conversation we have from the perspective of our potential customers to determine features or new capabilites.

Age: 28

Relationship: Married
Knowledge/Skills: Basic Computer skills,
Occupation: High school history teacher

Favorite Hobbies: Watching football, coaching
his son’s little league

| like to know
exactly what

| am getting!

Description:

Anthony is a married man with

two kids. A 4 year old girl name
Emma and a 2 year old boy, Chris.
When he is not at school, he is at
home preparing tomorrow’s class
curriculum while he watches his

kids play. On weekend is likes to plan
family trips to anywhere the kids can
play while mommy and daddy relax.

User Stories:

Anthony wakes up and out early friday
morning, knowing it was paycheck day
and he would be able to do some shop-
ping for a dinner party his wife abd him
were invited to tomorrow. After work
he received a call from the babysitter
saying she would not be able to watch
his kids on his only day off.

Desperate to buy some new attire for

the dinner party, he resorted to online
shopping. Having never successfully bought
clothing online without having to exchange
for a different size he had always been
reluctant.

He visited a few sites but did not trust all
the advertisement and foundit difficult to
navigate some of the image heavy websites.
After some time he had found a outfit he
liked but had doubts whether or not the
product will arrived as advertised.
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Taxonomy Map

Site Map

Landing Page

My Account Global Search

Login Box Settings Search Results

Order History

Notifications

Shopping Cart

Checkout

Confirmation

Global Nav

Category 1

Category 2

Category 3

Category 1

Category 2

Category 3

Home Decor

Category 1

Category 2

Category 3

Mailing List

Request Catalog

Customer Service

Contact Info

Return Policy

Social Media

Facebook

Pinterest
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User Flow

User Task Analysis

A user flow is a collection of Web pages that define a logical task. It consists of a number of steps that need to be performed in order to
complete the task.

(What the user sees) Packaging-URL Homepage Global Nav Left Nav Bar Dress products Checkout
— = — —> — — - : — = =
(What the user does) Emily opens browser Searches for the women’s She goes to the wom- Lands on the women’s After adding a few items Clicks on shopping cart
and enters the URL section en’s section from the page and clicks dresses to the shopping cart clicks and continues to checkout
global navigation shopping cart
(What the user sees) __, Packaging-URL __, Homepage __, tilities __, Login Box __, My Account __, \Utilities
(What the user does) Anthony opens browser Searches for the Login Clicks login and an She continues to input He checks his order Onces he is done, he
and enters the URL button accordian info box her information and history logs out
drops clicks on login
(Comments) Packaging-URL Homepage Global Nav Women'’s Section Dresses section Checkout
— — — — — —

Should contain an
accordian dropdown
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WireFrames With Annotations

Redesign Wireframes

1. Our goal: is to create a website that sells our
products and showcases the communities
and people who create them.

2. We will: accomplish this keeping in mind the
three main steps within an online shopping
experience as we research. First, the user
product he/she is looking for.

3. Our goal: is to create a website that sells our
products and showcases the communities
and people who create them.

charlotterusse

Home

Women > Men » Accesories

Home Decor Trends Sale

Women > Dresses > Product Name

Continue Shopping >

Product Name
$80.00

Availability: In Stock

Product Details

Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Int

in ultricies tellus. Donec sit amet
fringilla nibh. Etiam feugiat nisl
orci, et mattis justo euismod vitae.

Share this page via

Color: black

Size: select a size

Oty: 1 Add to Cart

ENTER YOUR EMAIL ADDRESS.. SIGNUP

PachaTnends

© 2013 Blue Carrot Inc.

About Us Size Guide Customer Service

Subscribe

Terms & Conditions

Pacha Trends
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WireFrames With Annotations

Redesign Wireframes

1. Our goal: is to create a website that sells our
products and showcases the communities
and people who create them.

2. We will: accomplish this keeping in mind the
three main steps within an online shopping
experience as we research. First, the user
product he/she is looking for.

3. Our goal: is to create a website that sells our
products and showcases the communities
and people who create them.

4. We will: accomplish this keeping in mind the
three main steps within an online shopping
experience as we research. First, the user
product he/she is looking for.

Espanol | English

Home Women > Men > HomeDecor Accesories Trends Sale
Women > Dresses
) Sort by New Arrival 18 Styles Found View All
Categories >
Dresses v
Day Dresses
rty Dresses
ght Out Dresses
Painted Dresses
Top
Sweaters
Layering
Jackets
Pants
Shorts
Color >
B Green W Yellow q
HBlue Mihite
bo . EE T T T
W Green W Yellow Pieced Out Slip Dre: Pieced Out Slip Dress Pieced Out Slip Dress Pieced Out Slip Dress
HBlue B White $72.00 $72.00 $72.00 $72.00
B Red W Purple
Size >
0o0-3M 0o0-3m
O3-eM O3-6M
O6-9M 06-9M
O6-12M O6-12M
0O12-15M O012-15M
0O15-18M 015-18M
Subscribe >
SIGN UP FOR OUR EMAILS!
Your Email Address |
Pieced Out Slip Dress Pieced Out Slip Dress Pieced Out Slip Dress Pieced Out Slip Dress

$72.00 $72.00 $72.00 $72.00

Pacha Trends
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Women Men

Apartments

NEWSLETTER

Pacha Trends

About Us

Latest Arrivals

Pieced Out Slip Dress Pieced Out Slip Dress

Size Guide

Customer Service Subscribe Terms & Conditions
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ACCESSORIES

P
\
\-.
N

Latest Arrivals

Women Men Apartments

Pieced Out Slip Dress Pieced Out Slip Dress

NEWSLETTER

About Us Size Guide Customer Service Subscribe Terms & Conditions
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Home women » Men » Accesories Trends Sale . C{

Collection

Sort by Mew Arrivals:» 18 Styles Found View All

£72.00 $72.00 $72.00 $72.00

-

DML

i

lll

L

$72.00 $72.00 $72.00

Pigced Out S5lip Dress Figced Out Slip Dresas Pieced Out Slip Dress Pigced Out Slip Dress

NEWSLETTER

About Us Size Guide Customer Service Subscribe Terms & Conditions
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VIGO SHOP

LATEST PRODLICTS

2 j5 g 2 A

B 3 od )

3 i 1> A
-~

\ LU %‘ o | W
LR
| 13 | -

Sams ey Galaey Tal 103 Pod Claksic Moo clothes Sy WAND EaC Book Fro MaCBook A
$236.90 $110.50 5110.50 51,177.00 $2.000.00 $1.177.00
FREE SHIFPING ] SIGH U R
OM ALL ORDER OVER X @ FO& DESCOUNT i ik B
$200 - -30%

R T

beautiful EASY-TO-USE photo galleries

PEQOPLE GALLERY REGISTRY PLACE TRAVEL ACCOMMODATIONS RSV

PHOTO GALLERY

DA GG DG GGG GG OO G

T@WT@TO TGO TGO TGO ®

W WAY WP NP OO,

BBBBHD OB GGG E
—THIS MODERN LOVE— —THE BACKPACK SHOP—

FROM THE BLOG

GALLERAY; THE MAMES OF THE SLAVE FPLINTERED CHYING SILK OF DREAMER
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LOG IN

SIGM UP & GET 10%: OFF!

charloHerusse ---.

NEW ARRIVALS  SHOES TOPS  JEANS

BOTTOMS  PLUS SIZES

SHARING: OFF STORES | @ MY FAVES (0)

. SHOPPING BAG (0)

[ SEARCH A PRODUCT OR KEYWORD

o]

INTIMATES SWIM  ACCESSORIES TRENDS  SALE

FREE SHIPPING OVER $50! DETAILS SPRING BEAUTIES! ALL DRESSES UP TO 50% OFF! >

RESSES DRESSES > NEW DRESSES
TEGORIES

New Dresses
Dresses Up To 50% Off
Party Dresses

Casual Dresses N EW DRESSES

Skaters
Jumpsuits & Rompers REFINE BY : COLOR ¥
Shifts

Maxi Dresses

Body-Con

Online Exclusive Dresses

Shop All Dresses

TRENDS

Little Black Dress
Little White Dress
Pastel Dresses
Lace Dresses

Floral Dresses

pless Printed Jumpsuit
89
TAKE 20% OFF

NEW DRESSES

SIZE ¥ GRTBY: DEFAULT w

ONLINE ONLY

Racer Front Floral Skater
Dress

52499
TAKE 20% OFF

@ HAPPY HOUR

1-40 0f 195 Results | SHOWALL

ONLINE OMLY

Tropical Print Strapless Maxi
Dress

$28.99
TAKE 20% OFF

OMLIME ONLY

Pleated Sleeveless Wrap
Romper

52499
TAKE 30% OFF

2
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e SHARING: OFF STORES ' MY FAVES (D) . SHOPPING BAG (0)

charloHerussd® T a

NEW ARRIVALS  SHOES TOPS JEANS BOTTOMS PLUSSIZES INTIMATES SWIM

FREE SHIPPING OVER $50! DETAILS SPRING BEAUTIES! ALL DRESSES UP TO 50% OFF! >

DRESSES > NEWDRESSES > STRAPLESS PRINTED JUMPSUIT

PRICE: $26.99
TAKE 20% OFF (details)

Select Size v

¥ ADDTOMY FAVES

FROR*E

UCT DETAILS

silhouette below.

ACCESSORIES TRENDS  SALE

@ HAPPY HOUR

STRAPLESS PRINTED JUMPSUIT

E] SIZECHARTS

[J seEND TOMOBILE

Style: 301801318

Stretchy micro-knit fabric forms an elegant jumpsuit with a fun,
abstract floral print. Elastic at the strapless neckline and waist sculpts
a bloused bodice, and attached pants flow into a stylish wide-leg

« Imported
How it fits: Size small measures 55" from bust to hem.
Fabric & polyester / spanex / machine wash
care:

HAND-PICKED JUST FOR YOU

o7h M B I W@
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FREE SHIPPING OVER $50! DETAILS SPRIMG BEAUTIES! ALL DRESSES UP TO 50% OFF! @ HAPPY HOUR

O
BEAUTIES

Take ‘em for a sirafl!

L DRESSES

o0 *
UPTO OFF

Discount applied in bag for reg. price ems;
clearance items are peiced as marked.

BENEFWS

Longer. Flirtier. Mext level fringe.
' THE TREND

YOU MIGHT ALSO LOVE

e 2

OMLINE ONLY

Braided Thong Sandals Single Sole Ankle Strap ngn -Waisted Cotton Skater Refuge "HI-Walst Super Gem-Embellished Strappy

58.99 Heels Skinny” Acid Wash Jeans  Flat Sandals
$26.99 31399 EE400 $24.99
BUY 1, GET 1 FOR $10 s10.48 BUY 1, GET 1 FOR $10

e #CharlotteLook

Here's looking at you, gorgeous!

hoeod A IR
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WireFrames With Annotations

Redesign Wireframes

q Search Sign In My Account Shopping Cart .

Espanol ‘ English

1. Search Box: is to create a website that sells our
products and showcases the communities

and people who create them. charlotterusse

2. Layout: accomplish this keeping in mind the
three main steps within an online shopping
experience as we research. First, the user
product he/she is looking for.

Home Women » Men » Accesories Home Decor Trends Sale

3. Carousel Nav: is to create a website that sells our
products and showcases the communities
and people who create them. Shop

January Arrivals

4. Blog Link: accomplish this keeping in mind the
< browse our latest Styles

three main steps within an online shopping

experience as we research. First, the user Shop Catalog

product he/she is looking for.

5. Newsletter: accomplish this keeping in mind the
three main steps within an online shopping
experience as we research. First, the user
product he/she is looking for.

WOMEN SHOP

MEN SHOP

o Latest Arrivals

°= From the Blog

Pieced Out Slip Dress Pieced Out Slip Dress Pieced Out Slip Dress

Take a trip to the studio of the LA-based PF Candle Co. for Take a trip to the studio of the LA-based PF Candle Co. for Take a trip to the studio of the LA-based PF Candle Co. for
alook behind the scenes at their candle-making process alook behind the scenes at their candle-making process alook behind the scenes at their candle-making process
and to hear their inspiring advice for aspiring makers. and to hear their inspiring advice for aspiring makers. and to hear their inspiring advice for aspiring makers.
Read More Read More Read More

NEWSLETTER  ENTER YOUR EMAIL ADDRESS.. SIGNUP a @ g @

PachaTnends About Us Size Guide Customer Service Subscribe Terms & Conditions

© 2013 Blue Carrot Inc.
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