
BRAND	
  AWARENESS	
  |	
  INTRODUCTION	
  

BRAND	
  
AWARENESS	
  

“Your brand is what people say about you when you’re not in the room. ” 
-­‐	
  Jeff	
  Bezos,	
  Founder	
  of	
  Amazon	
  



1.  Content:	
  
1.  Social	
  Media	
  
2.  Blogs	
  
3.  Newsle=ers	
  
4.  Emails	
  

2.  “Planned	
  Has	
  You	
  Covered”	
  Campaign	
  
3.  Events	
  

Subject	
  
Ma=er	
  
Experts	
  

Proud	
  
of	
  our	
  
People	
  

OperaNonal	
  
Structure	
  
Covers	
  
Property	
  
Needs	
  

Care	
  About	
  
Community/
Environment	
  

BRAND	
  AWARENESS	
  |	
  OVERVIEW	
  

WHAT	
  DO	
  WE	
  WANT	
  TO	
  BE	
  KNOWN	
  FOR?	
  

HOW	
  ARE	
  WE	
  CONVEYING	
  THIS	
  TO	
  OUR	
  AUDIENCE?	
  

Content	
  
•  Social	
  Media	
  
•  Blogs	
  
•  Newsle=ers	
  
•  Press	
  Releases	
  

Campaigns	
  	
  
•  “Planned	
  Has	
  You	
  Covered.”	
  
•  Property-­‐Specific	
  Campaigns	
  

Events	
  
	
  

Experiences	
  
	
  

•  Our	
  Product/Service	
  •  Service	
  Day	
  
•  Trade	
  Shows	
  
•  Lunch	
  &	
  Learns	
  



BRAND	
  AWARENESS	
  |	
  CONTENT:	
  FACEBOOK	
  

Posts	
  include:	
  InformaNonal	
  blogs	
  |	
  Industry	
  arNcles	
  |	
  Industry	
  trivia	
  |	
  Events	
  (pre/live/post)	
  |	
  Service	
  
offerings	
  |	
  How-­‐to’s	
  &	
  Nps	
  |	
  Employee	
  spotlights	
  |	
  Property	
  spotlights	
  |	
  TesNmonials	
  |	
  Service	
  Quotes	
  



BRAND	
  AWARENESS	
  |	
  CONTENT:	
  FACEBOOK	
  -­‐	
  GROWTH	
  

>	
  
CURRENT	
  STATE:	
  

3,753	
  FOLLOWERS	
  
(95%	
  increase	
  from	
  7/2015)	
  

>	
  
2015	
  

	
  
<	
  
2016	
  

COMPARISON	
  OF	
  
4TH	
  OF	
  JULY	
  POST,	
  

2015	
  VS.	
  2016	
  
(7,514%	
  increase)	
  

v	
  

<	
  
CURRENT	
  
COMPARISON	
  
TO	
  SIMILAR	
  
COMPANIES	
  



BRAND	
  AWARENESS	
  |	
  CONTENT:	
  LINKEDIN	
  

CURRENT	
  STATE:	
  1,109	
  FOLLOWERS	
  	
  
(58%	
  increase	
  from	
  7/2015)	
  
	
  

Posts	
  include:	
  

•  InformaNonal	
  blogs	
  

•  Industry	
  arNcles	
  

•  Events	
  (pre/live/post)	
  

•  Service	
  offerings	
  

•  Employee	
  spotlights	
  

•  Property	
  spotlights	
  

•  Planned	
  happenings	
  

•  TesNmonials	
  

•  Business-­‐related	
  quotes	
  

•  Job	
  posNngs	
  



BRAND	
  AWARENESS	
  |	
  CONTENT:	
  LINKEDIN	
  -­‐	
  GROWTH	
  

2016:	
  
230	
  clicks	
  

68	
  interacNons	
  
12,622	
  impressions	
  

2015:	
  
4	
  clicks	
  

9	
  interacNons	
  
2,425	
  impressions	
  

<	
  
Growth	
  over	
  the	
  past	
  6	
  months	
  

>	
  
Comparison	
  of	
  a	
  week	
  in	
  2015	
  vs.	
  2016	
  

(Growth:	
  5,650%	
  clicks,	
  656%	
  interacIons,	
  420%	
  impressions)	
  



BRAND	
  AWARENESS	
  |	
  BLOGS	
  	
  

169%	
  increase	
  in	
  shares	
  from	
  1/2016	
  
2,100%	
  increase	
  in	
  shares	
  from	
  8/2015	
  

Blog/Infographic	
  Titles	
  Include:	
  

•  Get	
  Your	
  Property	
  in	
  Shape	
  for	
  Summer	
  (137	
  shares)	
  

•  Affordable	
  AmeniNes	
  That	
  Amp	
  Up	
  Your	
  Outdoor	
  Space	
  (112	
  shares)	
  

•  A	
  Property	
  Manager’s	
  Guide	
  to	
  Spring	
  Cleaning	
  (105	
  shares)	
  

•  Protect	
  Your	
  Property	
  from	
  Burglars	
  (102	
  shares)	
  

•  Promote	
  Your	
  Neighborhood,	
  Promote	
  Your	
  Property	
  (61	
  shares)	
  

•  Pest-­‐Proof	
  Your	
  Property	
  (58	
  shares)	
  

•  Picture	
  Perfect:	
  Photographing	
  Your	
  Property	
  for	
  Rental	
  Ads	
  (54	
  shares)	
  

•  Ways	
  to	
  Create	
  a	
  Warm	
  and	
  Welcoming	
  Lobby	
  (48	
  shares)	
  

•  Five	
  Pointers	
  to	
  Help	
  Protect	
  Your	
  Property	
  (53	
  shares)	
  

•  MarkeNng	
  Your	
  Property	
  to	
  Millennials	
  (51	
  shares)	
  
	
  



BRAND	
  AWARENESS	
  |	
  NEWSLETTERS	
  



BRAND	
  AWARENESS	
  |	
  PRESS	
  RELEASES	
  

Press	
  Releases/Ar`cles	
  Include:	
  

•  Planned	
  Companies	
  Hosts	
  Annual	
  Boot	
  Camp	
  Training	
  

•  Planned	
  Companies	
  ParNcipates	
  in	
  Daylight	
  Hour	
  

•  Planned	
  Companies	
  Exhibits	
  and	
  Presents	
  at	
  	
  NJ	
  Cooperator	
  Expo	
  

•  Planned	
  Companies	
  ParNcipates	
  in	
  Crohn’s	
  &	
  ColiNs	
  FoundaNon	
  	
  

	
  	
  	
  	
  	
  	
  of	
  America’s	
  Football	
  Tournament	
  

•  Planned	
  Companies	
  Hosts	
  Inaugural	
  “Service	
  Day”	
  

•  Planned	
  Companies	
  Exhibits	
  at	
  PAA	
  East	
  Trade	
  Show	
  

•  Planned	
  Companies	
  Upgrades	
  Technology	
  Offerings	
  

•  Planned	
  Companies	
  Promotes	
  from	
  Within	
  

•  Planned	
  Companies	
  Cleans	
  Up	
  at	
  NJAA’s	
  Maintenance	
  Mania	
  

•  Planned	
  Companies	
  ConNnues	
  to	
  Grow	
  



Client-­‐Focused	
  
Giveaways:	
  	
  

BRAND	
  AWARENESS	
  |	
  CURRENT	
  BRANDING	
  CAMPAIGN	
  

“Planned	
  has	
  your	
  property	
  covered.”	
  /	
  “Planned	
  has	
  you	
  covered.”	
  
	
  

Incorporated	
  	
  
into	
  Content:	
  	
  

(2	
  direct	
  leads!)	
  
(103	
  likes,	
  7	
  shares!)	
  



BRAND	
  AWARENESS	
  |	
  PROPERTY-­‐SPECIFIC	
  CAMPAIGNS	
  

Recently	
  kicked	
  off	
  targeted	
  2-­‐week	
  campaigns	
  specific	
  to	
  property	
  type,	
  such	
  as:	
  
	
  
•  High-­‐Rise	
  ResidenNal	
  Buildings,	
  All	
  Divisions,	
  All	
  Markets	
  

•  Garden-­‐Style	
  ResidenNal	
  Buildings,	
  All	
  Divisions,	
  All	
  Markets	
  

•  Retail	
  Buildings,	
  All	
  Divisions,	
  All	
  Markets	
  

•  Corporate	
  Buildings,	
  All	
  Divisions,	
  All	
  Markets	
  
	
  
	
  

Goal	
  is	
  to	
  strategically	
  align	
  all	
  content,	
  ads,	
  	
  
and	
  SEO	
  markeNng	
  efforts	
  to	
  obtain	
  targeted	
  new	
  accounts	
  



Industry/Other	
  Events	
  

BRAND	
  AWARENESS	
  |	
  EVENTS	
  
Service	
  Day	
  	
  

<	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  ^	
  
Publicity	
  on	
  	
  
other	
  pages	
  

393	
  Likes	
  
16,028	
  impressions	
  



Publish	
  more	
  substan`al	
  ar`cles	
  and	
  marke`ng	
  pieces	
  based	
  on:	
  

•  Employee	
  spotlights	
  (concentraIng	
  on	
  promoIons/growth/all-­‐stars)	
  

•  Property	
  spotlights	
  (will	
  feature	
  unique/A-­‐list	
  buildings,	
  tesImonials,	
  success	
  stories,	
  fun	
  facts)	
  

•  ‘Subject	
  ma=er	
  expert’	
  interviews	
  	
  

•  Contests	
  for	
  employee	
  feedback	
  (i.e.	
  “What	
  does	
  being	
  a	
  Planned	
  employee	
  mean	
  to	
  you?”)	
  

•  Contests	
  for	
  property	
  managers	
  to	
  recommend	
  employees	
  (will	
  provide	
  success	
  stories)	
  

AddiNonally,	
  work	
  with	
  PR	
  agency	
  or	
  in-­‐house	
  if	
  need	
  be	
  to	
  increase	
  industry	
  publicity	
  	
  

BRAND	
  AWARENESS	
  |	
  IDEAL	
  STATE/NEXT	
  STEPS	
  

Host	
  or	
  agend	
  more	
  events,	
  such	
  as:	
  

•  Offer	
  quarterly	
  community	
  service	
  opportuniNes	
  for	
  Planned	
  employees	
  

•  Host	
  “Lunch	
  &	
  Learns”,	
  “ConversaNon	
  &	
  Cocktails”,	
  etc.	
  to	
  gain	
  more	
  insight	
  from	
  our	
  audience,	
  be=er	
  tend	
  to	
  their	
  needs,	
  	
  

	
  	
  	
  	
  	
  	
  present	
  Planned	
  as	
  subject	
  ma=er	
  experts,	
  reinforce	
  exisNng	
  relaNonships	
  and	
  establish	
  new	
  ones	
  

•  A=end	
  industry	
  seminars/events	
  for	
  the	
  same	
  reasons	
  as	
  above,	
  as	
  well	
  as	
  to	
  ensure	
  we	
  are	
  staying	
  ahead	
  of	
  the	
  curve	
  


