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National surveys say:



Say dealing with their

personal financial situation is

stressful



Couldn’t pay for a $400

cash emergency



Of young employees say

they worry about running

out of money in retirement



Of families do not use a

budget and many do

not know how to create

one



Of American lose sleep

worrying about their

personal finances



We have a very disruptive solution

“Our solution is not providing Financial Education because education is seen as some sort of structured learning process with lesson plans. Nor do we provide

Financial Literacy. Literacy insinuates that one may be illiterate. Financial Wellness infers that one is ill. The use of these terms is negative and not the way to

inspire people to learn. Therefore, we simply provide help.”

W. Craig Kenney, Co-Founder



One app for Life, Budgeting, Saving, Shopping, Organizing and Banking



The Interview creates a profile of the user’s

financial knowledge and identifies the areas in

which they need help. Once completed, we

present short video help programs from a

library of 250+ titles in a captivating network

news program format.



We are the first application in our space to

offer rewards to users for developing sound

financial behavior. Rewards are value added

coupons. Reward redemption at the POS is

automatic when using My OneCard.



The user interface employed by the budgeting

tool is designed to engage the user to faithfully

adhere to their budget by making budgeting

easy. It encourages prudent spending and

promotes savings with a strong emphasis on

retirement.



The shopping list tool is more than a simple list.

It is designed to help Walmart shoppers save as

much money as possible by automatically

applying the coupons already earned, and to

influence, in real time, the purchase of

lower priced items of equal quality.



My OneCard is a revolutionary re-loadable debit

card because it has a linked savings account

allowing the user to divert a percentage of their

Reward savings to the linked savings account.

This is why we call it Invisible Savings



The calendar is much like other calendar apps,

but with a twist. Tied to the user’s budget,

notifications will appear when payments are

due. In addition, the calendar will warn users

when late fees will be applied.



Delivering social good

Our Mission

Helping solve life’s financial problems

Promote savings

Build retirement

Spend wisely

Enhance the shopping experience



There’s an app for that

Today there are about 3 million mobile apps divided about

equally between Apple and Android. Nearly all are single

purpose apps. The Compass is a suite of apps all work that

together by being fully interconnected, engaging and highly

intuitive to use. More than half of the questions in the Lifestyle

Interview and budget are the same. For example, when the user

enters their income into the Lifestyle Interview, it is automatically

imported into the budget app. A proficient user can complete

the budget and Lifestyle Interview in about nine minutes.

.



The “sticky” side

Free apps depend on advertising and/or data collection to

create revenue. The Compass relies on both. The

challenge for all developers is to find a way to make apps

“sticky” – meaning to attract a person’s frequent use. This

is usually problematic for most single purpose apps. The

Compass puts the user’s entire financial life into a single

app, which ensures a “sticky” factor that is rarely achieved.

As a result, we are able to offer to Walmart significant

consumer data points that have never been available – all

tied to the user’s IP, device ID and email addresses.



Image Enhancement



Walmart is the undisputed leader in

helping people Save Money on what

they buy.



Walmart can be the first retailer to give

their customers and employees a tool

that helps them Save real money and

break the paycheck-to-paycheck cycle.



Now customers can truly Live Better

because their financial condition will

be improved and they will be rewarded

for saving real money.



“A program powerful enough to support a new Save More, Live Better national image campaign”



Looking forward

Whats.Money



MyBusiness.Help



What’s Money will be a web and mobile offering for

teenagers. It will be patterned after the Compass in that

it begins with an interview to determine the user’s

financial knowledge. From there we will deliver exciting

and age appropriate video content to help kids to be

financially prepared for adulthood. Our schools have for

the most part failed in this area. Now Walmart can fill the

gap and be a part of their future customers lives.



MyBusiness.Help will also be a web and mobile offering

targeted to the small business owners who shop Sam’s

Club. As with the Compass, it begins with an interview

where we determine the owner’s business knowledge,

strengths and weaknesses. We also collect a complete

data set for the business. Video content will range from

hiring, accounting, merchandising, marketing, taxes, web,

mobile, electronic menu boards, signage to food safety.



Coupon Usage

The demographic that can benefit the most by using coupons is the same that uses them the least
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52K US Median



$100,000



(Web landing page)



WELCOME



Login












        

  


      Download MMC Overview 11-08-2016

        


        MMC Overview 11-08-2016.pdf (PDF, 7.48 MB)

        

        Download PDF


        

    


  




        
  Share this file on social networks

  

  

  
    
      
    
     
  
    
      
    
     
  
    
      
    
     
  
    
      
    
  
  







        
  
  Link to this page

  


  Permanent link

    Use the permanent link to the download page to share your document on Facebook, Twitter, LinkedIn, or directly with a contact by e-Mail, Messenger, Whatsapp, Line..


  
  
  Copy link
  

  

  
      


      Short link

      Use the short link to share your document on Twitter or by text message (SMS)


      
        
          
          Copy link
        

      
      

  


  HTML Code

    Copy the following HTML code to share your document on a Website or Blog


  
  
    PDF Document MMC Overview 11-08-2016.pdf
    Copy code
  

  
  



  QR Code to this page

    

      [image: QR Code link to PDF file MMC Overview 11-08-2016.pdf]

      


      
  

  
  




This file has been shared publicly by a user of PDF Archive.

Document ID: 0000507011.

 Report illicit content





      

    

  













  
  
    
      
        
          [image: PDF Archive]
        

        
          2023 · 
          Legal notice · 
          Terms of use

          Privacy policy / GDPR ·

          Privacy settings ·

          Contact
          

          Report illicit content · 
          FR · 
          EN
        

      

    

  





















    