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The National

Transgender Charity

Sparkle – The National Transgender Charity organises the Sparkle

Weekend celebration in July of each year.

We also hold a series of events throughout the year to actively

promote fundraising and to providing training with a focus on

developing transgender awareness.

Sparkle's Mission is to promote a positive public image of the

transgender and gender variant community within the UK and across

the world. Our aim is to build confidence and resilience, to develop

understanding in order to support cohesion in society, and to

challenge stigma.

We believe that by continuing to deliver the Sparkle Weekend in

Manchester, we create a spirit of trans inclusion and acceptance

within a quality festival-style event. We want to continue to work

with and promote our local LGBT venues, whilst engaging with wider

audiences to involve carefully chosen community-minded

businesses and organisations across the UK.

We have made it a key part of our vision to include everyone across

the gender spectrum; trans women, trans men, non-binary people,

and those who are within sub-sectional minorities such as those

with disabilities and those from BAME communities.

This outlook gives us a solid direction which aims to create new and

fresh ideas each and every year going forward, including the

continued development of our Family Zone, in association with our

key partner charities and other community grass roots

organisations.



A FOREWARD FROM

JANE OWEN

My name is Jane Owen and I am the chair of trustees at Sparkle.

Founded in 2005, Sparkle was initially launched as a day to celebrate transgender visibility

and diversity. Based in the heart of Manchester’s Gay Village, Sparkle is emblematic of the

city’s rich heritage of acceptance and inclusion. In 2016, the event has now expanded into a

week-long festival, including a fringe arts programme, and culminating in the Sparkle

Weekend – the world’s largest free trans celebration.

“Invaluable”, “Liberating”, and “Life-changing”, these are just some of the personal

comments that the Sparkle team has received about the event. Marginalised and stigmatised,

the Sparkle Weekend is often the only opportunity for many alienated or isolated trans people

to meet in a safe, welcoming environment to celebrate their gender identity.

Registered as a charity in 2011, the voluntary board of trustees and key volunteers work hard

to deliver an engaging and all-embracing event which is free to attend for trans and nonbinary people (fundamental as research has found that around half of trans people in this

country are unemployed, or earning less than the national average), their families and allies.

Now the times are changing, and the conversation surrounding trans issues and gender

identity has been blown wide open. Children’s counselling service Childline has reported a

record number of calls from young gender variant people, and many families accessed

information and support services through our Family Zone during this year’s Sparkle

Weekend. The board of trustees’ aim is to not only help the trans community today, but to also

engender understanding of what it is to be trans within society in order to create a brighter

tomorrow – and your organisation could be instrumental in achieving that.

It’s not hard to become a Trans Ally, you’re probably one already without realising if you

believe in equality for trans people, because trans rights are human rights. Please help us in

creating a more accepting and unprejudiced world for our community, both young and old.

Thank you.



Jay Crawford



Claire Grant



sponsorship@sparkle.org.uk



fundinggrants@sparkle.org.uk



Hello, I deal with enquiries relating to

Sponsorships and Business Involvements

such as the Market Place, The Sparkle Guide,

Village Business Packages and the provision

of services to Transgender Organisations



Claire's primary role is dealing with

planning our sparkle calendar and

completing external funding bids

throughout our year. She also liases with

planning and development for a bigger

better sparkle each year. Claire is keen to

develop long term goals and to access

wider funding options.



I look forward to meeting you and working

together for Sparkle 2017



MEET YOUR SPARKLE

CONTACTS:

THESPONSORSHIPANDFUNDINGTEAM



MAIN STAGE SPONSOR

£10,000 - ONE SPONSOR

£5,000- TWO SPONSORS

Our Main Stage Sponsors are the largest and most comprehensive offerings over the Sparkle

Weekend. With 2 days of 12pm-7pm entertainment and being the focal point for the Sparkle

Weekend your brand is goint to get top notch exposure.

With over 9,000 people expected to view our stage in 2017 this is a fantastic opportunity to

show yourselves as a ally to the LGBT community. As part of the package you can expect:

LOGO – Inclusion on Sparkle's Canal Side Banner.

LOGO – Inclusion on the Main Stage over the Sparkle Weekend.

LOGO – Inclusion on Sparkle Sponsors page at www.sparkle.org.uk for 12 months.

ONLINE – Versions of all Sparkle promotional materials.

COMPARE – Brand mentions each day over the Sparkle Weekend.

STALL - Premium Location Weekend Stall in the Park.

SPARKLE GUIDE – Centre Double Full Page Advert in the Sparkle Guide.

PRESS RELEASE – Mention in ALL press releases in the run up to Sparkle Weekend.

BLOG POST – On our website and associated social media push.

BANNER - Front of Stage Printed and Installed Park Banner.



FRINGE SPONSOR

£4,000 - ONE SPONSOR

Our Sparkle Fringe has been revamped for 2017. As the Sponsor of this exciting revitalised

venutre you will have engagement across the Greater Manchester area, as we team up with

Manchester Venues such as the Manchester Art Gallery, Local LGBT Bars and Resteraunts.With

an excellent programme of events across 7 days prior to the Sparkle Weekend.

LOGO – Inclusion on Sparkle's Canal Side Banner and on the Sparkle Sponsors page at www.

sparkle.org.uk for 12 months.

LOGO – On all Sparkle Fringe Events and Promotional Materials.

ONLINE – Versions of all Sparkle promotional materials.

STALL - Premium Location Weekend Stall in the Park.

SPARKLE GUIDE – Double Full Page Advert in the Sparkle Guide.

PRESS RELEASE – Mention in ALL fringe press releases in the run- up to Sparkle Weekend.

BLOG POST – On our website and associated social media push.

BANNER - Front of Stage Printed and Installed Park Banner.

WEB BANNER - Web Banner for 12 months.



MERCHANDISE SPONSOR

£4,000 - ONE SPONSOR

Our Sparkle Merchandise has been flying off the shelves for 3 years now , as the Merchandise

Sponsor for 2017 we can expect to sell over 500 tshirts plus trans pride flags, badges and

more.

In 2017 we want to really focus our efforts on changing things for our community, pushing

forward for more social inclusion and positive representation of transgender and gender

variant people. This is your opportunity to have a visible impact on our community and show

that you are invested in the Transgender Community and it's progress.

LOGO – Inclusion on Sparkle Sponsors page at www.sparkle.org.uk for 12 months.

LOGO – Official Merchandise Sponsor.

ONLINE – Versions of all Sparkle promotional materials.

STALL - Premium Location Weekend Stall in the Park near to our Official Merchandise Stall.

SPARKLE GUIDE – Double Full Page Advert in the Sparkle Guide.

BLOG POST – On our website and associated social media push.

WEBSITE – Official Mentions on our Online Merchandise Store at www.sparkle.org.uk.

BANNER – Printed and Installed Park Banner.

WEB BANNER - Web Banner for 12 months.



SPARKLE LOUNGE SPONSOR

£3,000 - ONE SPONSOR

LOGO – Inclusion on Sparkle Sponsors page at www.sparkle.org.uk for 12 months.

LOGO – Official Sparkle Lounge Sponsor. Branding across the Lounge information.

LOGO – Inclusion on the sparkle lounge wristbands.

STALL - Premium Location Weekend Stall in the Park.

SPARKLE GUIDE – Double Full Page Advert in the Sparkle Guide.

BLOG POST – On our website and associated social media push.

BANNER – Printed and Installed Park Banners on the lounge areas.

WEB BANNER - Web Banner for 12 months.
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SPARKLE BALL SPONSORS

£3,000 - ONE SPONSOR

£1,000 - ONE SPONSOR

£500 - THREE SPONSORS

Our Sparkle Ball has been re-invigorated for 2017 following feedback from our guests and

attendees over the past 4 years we have moved our event to The Manchester Mercure Hotel.

Just a stones throw from our old venue it will keep its incredible atmosphere and have an

updated luxury feel.

With an expected attendance of over 275 people this Saturday night main attraction will

provide you with a captive audience for your branding, pushing products and services via our

goody bags and supporting a fantastic community event.

We offer a Live band, A fantastic Fusion Buffet and a DJ until the early hours, it really is the

place to be over the Sparkle Weekend!

We will offer you:

LOGO – Inclusion on Sparkle Sponsors page at www.sparkle.org.uk for 12 months.

LOGO – Official Sparkle Ball Sponsors.

ONLINE – Versions of all Sparkle promotional materials.

SPARKLE GUIDE – Full Page Advert in the Sparkle Guide.

BLOG POST – On our website and associated social media push, including ticket sales pages.

WEB BANNER - Web Banner for 12 months.



SPARKLE YOUTH ZONE SPONSORS

£2,000 - ONE SPONSOR

£1,000 - TWO SPONSORS

After a successful relaunch in 2016, we intend to go "inside" offering a fantastic marquee

location for this year and providing excellent kids entertainment and a Sunday afternoon

Picnic with over 300 attendees. We engage with charities and organisations such as Mermaids

and URpotential who do vital work to engage with Transgender youth.

As part of this sponsorship commitment:

LOGO – Inclusion on Sparkle Sponsors page at www.sparkle.org.uk for 12 months.

LOGO – Official Youth Zone Sponsers on Promotional Materials.

ONLINE – Versions of all Sparkle promotional materials and youth zone communications to

over 100 LGBT youth organisations across the UK.

STALL - Weekend Stall in the Park.

SPARKLE GUIDE – Full Page Advert in the Sparkle Guide.

BLOG POST – On our website and associated social media push.

BANNER – Printed and Installed Park Banner.

WEB BANNER - Web Banner for 12 months.












        

  


      Download SponsorshipGuide2017

        


        SponsorshipGuide2017.pdf (PDF, 30.75 MB)

        

        Download PDF


        

    


  




        
  Share this file on social networks

  

  

  
    
      
    
     
  
    
      
    
     
  
    
      
    
     
  
    
      
    
  
  







        
  
  Link to this page

  


  Permanent link

    Use the permanent link to the download page to share your document on Facebook, Twitter, LinkedIn, or directly with a contact by e-Mail, Messenger, Whatsapp, Line..


  
  
  Copy link
  

  

  
      


      Short link

      Use the short link to share your document on Twitter or by text message (SMS)


      
        
          
          Copy link
        

      
      

  


  HTML Code

    Copy the following HTML code to share your document on a Website or Blog


  
  
    PDF Document SponsorshipGuide2017.pdf
    Copy code
  

  
  



  QR Code to this page

    

      [image: QR Code link to PDF file SponsorshipGuide2017.pdf]

      


      
  

  
  




This file has been shared publicly by a user of PDF Archive.

Document ID: 0000531296.

 Report illicit content





      

    

  













  
  
    
      
        
          [image: PDF Archive]
        

        
          2023 · 
          Legal notice · 
          Terms of use

          Privacy policy / GDPR ·

          Privacy settings ·

          Contact
          

          Report illicit content · 
          FR · 
          EN
        

      

    

  





















    