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A UNIQUE BLEND OF PROVENEXPERIENCE



From the onset, LUXEvaca began with a unified vision of building its business model to deliver our homeowners

and guests with an unequivocal commitment to excellence. It is our experience and longstanding belief that an

unwavering focus on excellence creates multiple strategic advantages for both our company and our partners.

By leveraging the knowledge and experience we’ve acquired with over thirty combined years in the luxury

vacation rental industry, residential real estate sales and corporate marketing, we are able provide our homeowners

and their guests with a superior suite of services and support virtually unmatched by any other vacation rental

company.



GUEST SATISFACTION DELIVERED



At LUXEvaca we realize homeowners have a choice of property management companies from which to choose –

large and small.

One of the greater challenges with the larger companies is that they typically can’t connect with the guests on a

personal level. Their systems are designed to churn guests in and out of each property are often void of leaving a

personal touch or positive impression with guests – emotions guests associate with as an ‘enjoyable experience’.

Whereas the smaller companies struggle with generating global exposure for the property and don’t have access

to, or the knowhow, as to how to leverage advanced marketing technologies – leaving the homeowner with a

modest occupancy rate.



GUEST SATISFACTION DELIVERED



LUXEvaca has worked hard to strike the perfect balance – we strive to make each guest feel like they are our only

guest and no guest, regardless of the occupancy rate, leaves without feeling that their experience in that home was

anything short of delightful. Happy guests are return guests and return guests, more often than not, are willing to

pay higher rates and are more respectful of the property.

Providing each guest with a GUEST SATISFACTION SURVEY at the end of each stay enables LUXEvaca to fine tune its

service offerings and continually improve its reputation as a trusted luxury vacation rental source – proactively

driving reservations to our select properties.



SUPERIOR TECHNOLOGIES APPLIED



Providing a seamless blending of our notoriously warm guest services with ouradvanced, first-to-market web

technologies, LUXEvaca and its sister company Myvho LLC have been to able achieve and maintain superior guest

satisfaction ratings and above average daily occupancy rates – in fact, out Myvho has maintained an

unprecedented 100% guest satisfaction rating for two straight years.

Unlike traditional management companies that simply set ‘on’ and ‘off’ season prices, the LUXEvaca team takes into

account a complex set of variables to determine the most competitive rental rates which dramatically improves

potential guest interest – thereby increasing occupancy and bottom line revenues to our homeowners.



SUPERIOR TECHNOLOGIES APPLIED



While every property in our select rental pool is monitored on a daily basis to provide best in class rental rates and

occupancy, our channel marketing and cross channel marketing strategies are amongst the most sophisticate in

the industry.

At LUXEvaca our advanced web based marketing and in-house sales team drive reservations and continually strive

to negotiate the highest rental rates delivering homeowners with a superior cash flow.
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