PHILIPS
INNOVATION
LAB
COMPANY INTRODUCTION
PHILIPS N.V. (Royal PHILIPS, commonly known
as PHILIPS) is a Dutch technology company
headquartered in Amsterdam with primary
divisions focused in the areas of electronics,
healthcare, and lighting. PHILIPS is one of the
largest electronics companies in the world and
employs around 105,000 people across more
than 60 countries. It was founded in Eindhoven
in 1891 by Gerard PHILIPS and his father,
Frederik.
At the start of World War II, the PHILIPS family
members fled to the United States, taking a
significant amount of the company capital with
them. Operating from the U.S. as the North
American PHILIPS Company, they managed to
run the company throughout the war. After the
war, the company was moved back to the
Netherlands, with their headquarters in
Eindhoven.
In 1991, they changed the company’s name
from N.V. PHILIPS Gloeilampenfabrieken to
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Royal PHILIPS Electronics. Moreover, in 2013,
PHILIPS omitted the word “Electronics” from
its name, which is now Royal PHILIPS. On June
2016, PHILIPS spun off its lighting division to
focus on the healthcare sector.
VISION AND MISSION STATEMENT
Putting people at the center:
We believe that every innovation should start
with an insight into people’s needs, desires,
and aspirations. We make a point of understanding what drives them, the dilemmas they
face, and how we can help them in the best
possible way.
Open innovation:
To fulfill our ambition, it is crucial that we work
together and share our vision. PHILIPS
Research, as one of the pioneers of open
innovation, has the powerful leverage of
competencies with the intention of creating
win-win propositions. It provides us with the
broader horizon of the world that working with
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potential strategic partners, future suppliers of
our businesses.
Global Desmands, Local Needs:
We apply our expertise to address growing
global demands for greater energy efficiency
and higher levels of sustainability in all aspects
of new products and technologies. At the same
time, we have a growing presence in emerging
markets, which enables us to deliver innovations that address local market needs.
Surprising Innovations:
For over a century, our approaches have
allowed us to surprise people with breakthrough innovations. Along the way, we have
been responsible for some truly ground-breaking discoveries and standards, such as the
Rotax X-ray tube, the high-pressure mercury
lamp, the triple-headed dry electric razor, the
Compact Cassette, and more recent innovations like the Brilliance 40 slice CT scanner,
CD, DVD, and Ambilight TV.
VISITING PROCESS
We started the tour including some projects
PHILIPS has done after a brief introduction.
The first section was an off-line fashion
clothing shop focusing on user experience as

the core value of the brand. What impressed us
was how lights influenced our visualization of
the products. The employee showed one case
as when several same pairs of white T-shirts
and blue jeans were under different white-colored lights, light's temperature and hue can
completely change the reflected color to
customers, which was fantastic! It is crucial to
delivering the accurate perception of product
color by applying good lights.
Future clothes shops will be changed dramatically regarding user/customer experience by
implementing new technologies which PHILIPS
took into consideration such as the multi
lighting choices in the fitting room to point out
the clothes’ color may “change” in different
potential dressing situations. Besides, mirrors
as parts of a clothes shop, the PHILIPS makes
mirror far more than just reflecting by VR tech.
With a VR- Headset, the customer can see
oneself in new clothes while without taking off
them, which lead to energy and time saving.
Another section is city farming. As PHILIPS
employees explain, shortly city farming will
grow remarkably. PHILIPS is right now working
on new light systems related to indoor farming
to make plants grow with high efficiency. This
project can be considered as one of the
elements of smart houses as part of smart
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cities in near future as some other companies
like Google's Nest are working on them as
well. According to statistics that PHILIPS
employee mentioned, in the year 2019, there
will be 224 million smart houses in the world.
In smart cities, all devices are connected and
can be controlled easily by users due to the
urbanization.
VISITING PROCESS
In addition to gain access to PHILIPS exciting
projects, we did a quick brainstorming with
PHILIPS in terms of how KISD and PHILIPS can
corporate and finish the visit in a pleasant
discussion. For instance, PHILIPS offered us
some potential thesis topics students can work
on them while the company could help for the
research methodology and technical support.
CONCLUSION
In the ear of the internet, light is far more than
illumination as been invented at first. After a
short but amazing access to the role which
light play nowadays, it is an approach to
serving experience in both aspects of function
and entertainment, even for the brand identity
and value. Thus lighting product is no more
than merely belonging to industrial design or
engineering. Like the slide showed by PHILIPS,
the way inspired us that design collaboration is
to merge the service, tech, and market
research together, which is the core and value
of integrated design as well.
By observing different projects and presentation from PHILIPS, it revealed that most of the
projects, however, based on latest high-tech
and conceptual theories, were deeply rooted in
real world problems, including sustainability
and social issues among many other topics.
Also, They demonstrated how design, technology, and business work to bridge gaps between
the obstacles and needs that in the end could
benefit people.

After all, it was an abundant trip in PHILIPS as
both sides gained general concepts and fresh
ideas about what and how we work as a
designer or other position in our expertise.
With the effort of Professor Mager and the
company, KISD has already approached a
general thesis working plan by a series of
thesis topics listed by PHILIPS and KISD, which
was one of the biggest fruition from this trip.
Moreover, it was a sign of start-up for cooperation.
POTENTIAL COLLABORATIVE THESIS TOPICS
· Financial business models
· Internet of Things (IoT) Business models_2017
· Retail Analytics And Data Visualization
· Scouting and analysis of data-enabled services in B2C
· Service framework and blueprint of digital
lighting companies
· Service KPIs
· Smart office ecosystem
· SmartCities Conceptualize and Visualize
· SmartCities Dashboard

CEES
DONKERS
INTRODUCTION
Cees Donkers is a senior city planner for City
of Eindhoven, Netherlands whose some of the
focused are designing for urban space, urban
furniture, urban guiding system. He is known
for high-profile urban planning projects in the
city including Stratumseind, the establishment of the Town Hall, masterplan former
Philips sites (White Lady) where he received
National Prize from minister for maintenance,
masterplan Smalle Haven (with Jo Coenen),
Piazza, and 8 September. In close partnership

4

with a number of institutes Cees Donkers also
coordinated the research program “City As A
Laboratory”. The city conceived as a laboratory for knowledge where “old generation”
(designers, graduates) worked together with
“new generation” (students) on urban issues
and made the City aware of this big challenge
and the quality to be sought for the future. He
retired in October 2015 and now leading an
urban design studio named QASE (Quality in
Architecture Society and Education).
RELEVANCE
City of Eindhoven is the heart of the Netherlands' industrial revolution and renowned as
being the hub of technological creativity. Since
the “City as a lab” inception in 2002, this city has
conducted many successful urban projects as a
result of good communication and collaboration
between policy makers, city planners, educators, design students, and local people of
Eindhoven. This interdisciplinary approach is
needed to have a better understanding on what
is going on in cities. Master students from KISD
can borrow the knowledge on how Cees and the
City are devising social innovative solutions to
the city’s urban conditions and get insight on the
possibilities of working in public sector.
What We Did There
Experience Sharing - Cees Donkers - Dennis
Meulenbroek, T+HUIS Founder - Sarah, T+HUIS
Intern - Q & A - Future Collaboration - Lectures
in KISD.
We arrived at Zaal in the Grand Cafe Usine and
met Cees Donkers and Dennis Meulenbroek, the
founder of T+HUIS. The Grand Cafe Usine was
once Philip’s light bulb factory. After its abandonment, Usine has been taken over as a project of
city renewal at the time when Cees started
focusing his career on urban planning. The
current interior was designed by an Amsterdam-based design studio Bearandbunny with
consideration of remaining the original graphic
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and identity of this monumental building.
Nowadays, the Grand Cafe Usine is one of the
most symbolic social hubs where many brilliant
ideas were discussed and exchanged.
Cees introduced us how his career started during
the transformation period of the city Eindhoven.
Some indicative projects achieved through his
active years with cooperations of public and
private sectors have been shared. The Witte
Dame (White Lady), as an example, was one of
his iconic success in maintaining industrial
heritage. It was a former factory from Philips kept
from demolishment due to the student protests,
including Cees. The keen engagement of
students, the second generation, artists, and
designers altered the climate toward policy
decisions of the city council. These bottom-up
events led to practical discussions and involved
inhabitants to take in charge of the fate of their
city. Nowadays, the Witte Dame has been converted into a multifunctional building for the accommodation of the Design Academy, part of the city
library, and department office of Philips Lighting.
In addition to his great passion on practicing
design, Cees also dedicated to designing education in nurturing the new generation. Dennis
Meulenbroek, for instance, is one of the very first
generations of the Design Academy Eindhoven.
He has been inspired by the city and decided to
stay. With the aim of reconstructing the empty
former industrial zone of Philips, Dennis founded
T+HUIS, a design company served with a social
purpose to help reconnecting the neighborhoods. Together with Cees, they worked on
projects of city-wide scale, building a platform
for open debates and discussions. We also
listened to Sarah, the T+HUIS intern, sharing one
project successfully guiding child refugees to
learn English with innovative approaches.
THE DISCUSSIONS AND QUESTIONS
Some of the most inspiring discussions are:
What is your view on global collaboration? Can
lessons learned be shared across different cities

to address similar problems, or maybe each city
have its own set of problems and therefore needs
its own set of solutions?
According to Cees, we can’t copy conceptual
contexts as urban issues usually deeply rooted in
localities, but we can copy the looking and adjust
it to a different local context. We should start to
learn about and understand countries from
around the world, and actually combine efforts in
facing globalisation.
As an intercultural hub of city as Cologne, how
do you bring the relevance to communities such
as foreigners, students, immigrants who use
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Cologne as a stepping stone to look for a better
future to be aware of their responsibility of being
a citizen and devote to the city formation?

we love what you are doing, we will never get
bored of it.

The focal point of city planning stresses not on
the permanent residents, but if the inhabitants
can contribute their knowledge. The value of
urban society is the exchange of ideas on an
international level. The power of sharing guides
us to face the fast-developing environment as
an integral community that tightens up the
neighborhood.

IMPRESSION AND CONCLUSION

What are the most important thing for design
students that need to prepare, especially for
those who want to work within the public space?
Design students need to have passion in
building society while keep mastering one or
two design fields or skills that will be used as
a weapon to convey the message. And if you
want to resolve a social problem through
design, it is important to talk directly to social
workers who know the actual situation rather.
The truth is we have to work on our passion. If

It’s been a precious experience to talk with
Cees Donkers and Dennis Meulenbroek who
clearly have big passions in what they are
doing. Through discussions and stories from
Cees’s 40 years of work experience, we learned
how design plays a role in public domains and
influences the next generations. One of the
biggest lessons that we took by heart was to
think about design and its social conscience.
As designers, we have the responsibility to
explore the potential of social design and social
innovation within the urban context. Design can
also be a critical tool in researching and
developing relevant strategies and systems for
people and their neighborhoods. Design
thinking can be applied within the social field in
order to find opportunities for society to
realising their full potential. Overall, it was a
very inspiring evening.

VOLKSWAGEN
INNOVATION
HUB
COMPANY INTRODUCTION
Volkswagen Group (VW) is an automotive
company established in the 1930`s with
Headquarters in Wolfsburg, Germany. The
Volkswagen labs in Germany are in Berlin
(Ideation:Hub), Munich and Wolfsburg and
they come up with new IT solutions for areas
such as Industry 4.0, big data, advanced
analytics, machine learning, and the internet
of things. The labs also function as catalysts
for new work models and personnel
recruitment methods. Volkswagen includes
brands such as Volkswagen, Audi, Porsche,
SEAT, Scania, Bentley, Lamborghini and
Skoda. VW also own the brand Volkswagen
Institute which is focused on employee skills
development and language learning, and
Volkswagen Bank, which is a financial
institution focused on savings and
investments.
THE IDEATION HUB
The Ideation: Hub was set up un October 2015
with the finality to drive its efforts in the
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future areas of IT, digitalization and
autonomous driving. In the Ideation:Hub they
have been working in topics such as Electric
Mobility, Connectivity and Car Sharing through
Service Design but at the beginning they
called it as a Service innovation and Business
innovation then they moved into Service
design and Felix Scharf described Service
Design “is not just looking in a superficial
level but is also looking in deep”.Felix Scharf
business innovation manager at Volkswagen
said: It´s all about communication, creative
ideas are generated throughout the
Volkswagen Group. The “Ideation:Hub” pools
these ideas and brings together the people
behind them also networking with start-ups
outside the Group.
OUR HOST
Felix Scharf, with an education background in
Sociology Psychology and Media Science, now
performs in Volkswagen as a business
innovation manager. Felix has a broad
experience in Business Intelligence, Service
Design and Business Design with a scope in
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Multi-Brand and Multi-Market. Some of the
topics he has worked with during his
experience in Volkswagen are New Mobility,
eMobility, electric Mobility, Urban Mobility,
Urban Development, New Energy,
Mobility-on-Demand, In-Car-Connectivity,
eCommerce
THE TALK
We had a one hour open discussion with Felix
about the way innovation is being conducted
at Volkswagen, at the end we had the
opportunity to ask and post interesting
questions. He first gave us a brief explanation
and first thoughts about the process of
innovation and the mindset he follows when

he deals with innovation paradigms. He
presented a really interesting way to look into
the different horizons of a company and made
some statements about the importance of
balancing the operations while finding the
right amount of people who will work
developing the next horizons of a company
(three horizons of growth). As seen in the
picture H1 represents the “now” of a company
which concentrates 80% of the company's
human resources, basically H1 refers to the
operations and core structure of a company, it
is what brings value to it today. In H2 which
should concentrate 15% of the company's
human resources is the horizon of Business
building, which will create new opportunities
and will identify some disruptions and finally
H3 with the 5% of the people who are mostly
visionaries working in creating viable options,
those are the ones who keep open to all
options and could lead to a transformational
and visionary change of the company.
Felix depicted as well a chart about the focal
points a company has to consider when
dealing with a successful business paradigm
where the balance between the way a
company deals with Operations, Technology,
User Experience and Business Innovation is
crucial to maintain a company through time.
CONCLUSION
The talk with Felix was really productive to see
the way innovation is driven in multinational
corporations. The small window opened to
KISD students, was an opportunity to reflect in
the different role designers could take within a
company. We concluded that there are
designers also working in each Horizon, while
designers in the H1 are more skilled driven,
designers in H2 and H3 are concerned with
more business and design management
skills. This drew a map that triggered self
reflection on the roles each one of us would
personally like to take as designers in the
professional atmosphere.

IXDS

COMPANY INTRODUCTION
IXDS is the biggest service design studio in
Germany with headquarters in Berlin and
Munich. They specialize in developing projects
with a strong emphasis in functional
prototyping. The studio is also notable for
their four-day working week and their respect
for personal growth outside of work.
RELEVANCE, WHY WE VISITED THEM
In the context of the seminar, it was good for
us to visit an independent major player in the
design scene in contrast to big corporations or
small studios.
WHAT WE DID THERE
We were greeted by Verena Augustin who took
us in a short tour around the open plan office.
The studio space had a relaxed atmosphere
with her fellow designers being friendly to us.

9

On the same day there were students from
other university visiting and having a small
workshop.
After this, we had a presentation about the
company where Verena told us the history of
the company and some of their projects. The
presentation made a big emphasis on
prototyping as one of the pillars of their
design practice, that lead us to a visit to their
basement, where they have set up their
workshop. IXDS seemed to be particularly
proud of Fritzing, one of their first projects
that helps engineers be more “creative” by
visualizing their product ideas.
An interesting discussion we had after the
presentation was about the ethics of accepting
or rejecting clients for design work. Verena
mentioned in the presentation that they
normally listen to all employees on whether a
design job should be taken. In the case of an
unnamed client, they decided not to go
forward with a client proposition after seeing
that the company didn’t align with them
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ethically.
Another point worth mentioning was how
much IXDS values the pursue of personal
interests by their employees. Many of them
seem to write books of focus on gardening in
their free time among other activities. This
perk might make them an attractive company
for new graduates.
REFLECTION
The visit to IXDS was of particular interest as it
provided us with a view into the work of an
established design agency with more than 10
years in the market. With a clear focus on a
specific segment of the market, IXDS stands out
both in the way they have developed a robust
offering starting from what a while ago would
have been a very narrow market but is now one
of the ones with great perspective for growth.
Some of the elements that stand out the most
when looking into the case of IXDS are on one
side, the way they have kept a core around
Physical Prototyping / Computing which gives
them a unique expertise in the market and on
the other side, how they have grown beyond
just a design practice into becoming a Hub for
the creative scene, bringing together different
audiences into a purposefully designed
spaces, in order to develop a mutually
beneficial relationship with the Berlin
community. This last element correlates to the
company’s view on the relevance of the
personal development of their staff as
individuals which evidences how pushing
some ideals into the role of the design agency,
beyond just that of a working place, may
generate competitive advantages as well as a
degree of satisfaction.
Regarding the presentation and the discussion
with IXDS it has to be said however, that it felt
at times like a standard corporate display and
did not go too deep into what would have been
more interesting topics for us, partly because

of the necessity for discretion in the work they
do for their clients. This in part led to the
feeling that the discussion was somehow
limited even if our hosts tried to address our
questions. Nevertheless, we got an interesting
view into the company and what could be a
great potential employer in the future.

BOANA
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WHO

WHAT

Boana is a design studio specialised in digital
experiences. They deal with, Digital - context,
content & material. They craft softwares, apps
and other touchpoints for services, companies,
but most important for people. In their offices in
Berlin and Barcelona, they create products and
services focusing on digital experience first.
Boana crafts reasonable solutions that convince
with clarity, beauty and appropriateness. They
partner with those who want to get things done.

Upon Arrival at Boana’s workspace we were
greeted by two x-KISD students and founders
of the studio; Mauro Rego and Johannes Holl.
After some exceptional coffee, Mauro and
Johannes introduced us to their multicultural
and multidisciplinary team. They were generous enough to allow us to walk around the
space and check out a lot of her work in
progress, probing into sketches, mood-boards,
journey maps, etc…

Boana started when two designers, Mauro and
Johannes, quit their jobs, and started a Design
studio together. Mauro Rego is a renowned
Designer, and conveyer of design and visualisation. He has a MA from KISD and, finished it in
2012, and was very active in his time there.
Johannes Holl has also got a degree from
KISD. He has worked for Deutsche Telekom,
but also held a one-man-agency for five years.

We then moved into a separate room where we
were given a short presentation introducing the
studio’s history and progress through some of
their projects. The presentation was targeted
towards specific questions our class had
previously sent to Boana, as per their request.
These questions ranged from “How does
Boana get clients?” to “What does a typical day
at Boana look like?”.

Since every industry must be a tech industry,
Boana supports them on designing, prototyping
and developing their digital presence and
products and they help agencies to bring their
future concept and strategies on step closer to
reality. Besides designing interface, motion,
visual and the brand of products, they also
consult companies and startups on product
development, branding and user experience.

The presentation quickly turned to an honest
and very informative discussion on several
topics. Beginning with their decision to start
their own studio. They took us through the
history how they met, and the how circumstances aligned that pushed them to take the step of
forming their start-up. Here they compared
working in a large-agency corporate environment versus what they wished to do with their
studio. They were very critical of the way
agencies operate, and how their operating
procedures take a toll on the design, and on
the designers. Mauro and Johannes spoke on
their company’s position in the market, and
how as a studio they stress on honesty and
quality of details (from the back-end to the
front) in their work. Through their journey they
have not been timid to turn down or redirect
projects which, as a studio, they felt were
ethically questionable, or ones they felt did not
in reality need their services or share their
values. They always make sure that the client
understands the importance of detail, and
execution, rather than the broad overview of
consultancy.

We visited Boana for several reasons. Firstly,
Mauro and Johannes have previously studied at
KISD, and for us it is interesting to see different
paths we can take. It is insightful to see what
we can become, where can we work, and also
get some motivation to reach our goals.
Boana was also especially relevant because
they are a newly started venture, and are in a
growing stage. That meant that the meeting we
could have with them gave good transparency
into their company. Also learning about how we
as Designers are service providers if we work
in a studio Boana gave good insight into what
our future may contain.
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We also discussed with them the trends in the
market of “Innovation labs” and their take on it.
They felt that many of these innovation labs
were hubs of ideas that go nowhere; stressing
on the importance of creating/making rather
than pure ideation with no competency for
follow-through: “you have an idea, great! SHOW
ME!!”.
Driven by the student’s questions they
explained to us what they look for when hiring
designers; the CV or background (education
wise) being irrelevant, while the portfolio and
self-drive of the individual being paramount.
furthermore we discussed Berlin as a hub of
design, and how the design circles even in such
a big city were tight and well connected; where
your reputation becomes very important for
your survival and success. This conversation
pushed into the paths that current students
could, or should, take in order to be qualified
for the new design world. Here Mauro and
Johannes stressed the importance of involvement in one’s surroundings (at KISD for
example) beyond the scope of the require-

ments, as well as the ability to think critically
on design and follow through to creation.
CONCLUSION
Mauro, Johannes, and Boana as a whole were
very generous with their time and knowledge.
We were at their offices for upwards of two and
a half hours, and it was an extremely interesting, lively, and eye-opening discussion that
spanned many topics and questions (not all
could be listed here). The Integrated Design MA
students left the Boana studio with a heavy
dose of insights; We truly appreciated their the
time they gave us but the honesty in their
feedback was the true goldmine for us. They
refrained from giving us the polished powerpoint “pitch” of their work and company
“values” but rather spoke with us on even
ground, relating to our concerns and realities
as students and linking them to their experiences. Making it one of the more rewarding visits
to a design studio. Boana is definitely one to
watch and keep in mind for future professional
opportunities.

DESIGN
RESEARCH
LAB (UdK)
COMPANY INTRODUCTION
We visited Tom Bieling at the Design
Research Lab in Berlin in order to gain
insights into the professional academic
research world and to learn about their
approaches and methodologies. The Lab was
started in 2005 by Deutsche Telekom
Laboratories and the Technische Universität
Berlin. At the end of 2010, the research team
then joined the Design Faculty at Berlin
University of the Arts (UdK), with a new focus
on exploring the potential in research and
development through and with design. They
work on interdisciplinary design research
projects that mediate the gap between
technological innovations and the real needs
of people in their day-to-day lives.
The lab is mainly working across four areas:
Civic Infrastructures, Social Innovation,
Embodied Interaction and Connected Textiles.
It focuses on communities and social
practices, participation and engagement as
well as sustainability. Further, it researches
the social and political dimensions of design,
investigates new forms of interactions
between humans and the digital world and
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aims at analyzing and developing novel
interactive interfaces based on textile
materials plus their production techniques.
OUR HOST
Our host Tom Bieling, design researcher,
author, consultant, and KISD alumni was born
in 1979. His research projects focus on the
social and political dimensions of design as
well as design for social innovation,
interaction, and inclusion. He is a research
fellow and Ph.D. candidate in UdK’s Institute
for Product and Process Design, where he
leads the Social Innovation cluster. In 2014 he
was announced, “Young Innovator of the Year”
by the Falling Walls Consortium.
The thesis topic of Tom Bieling is “Design and
Disability”: How does design define what a
disability is and directly influence how people
behave and communicate? Can design
transform our perception of disability and the
societal dynamics between people? He
introduced us to their award winning team
project “Mobile Lorm Glove”, using it as a case
study to explain his research in context.
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THE RESEARCH PROJECT
“Lorm” is a body language often utilized by
deaf-blind people. For outsiders, it can be
challenging to learn and thus makes
communication with and expression of the
deaf-blind community difficult. The team explored
this problem and designed a prototype of a
wearable device that translates and transfers text
messages into a sensible signal and vice versa.
This tool should bridge the communication gap
between deaf-blind people and other members of
society. It would also enable previously impossible
group conversations as well as remote
communication. The project showed us how
design can connect a neglected and silent
minority. Joined by the research lab the deaf-blind
community held a rally demonstration in Berlin to
raise social awareness. There the glove became a
symbol of the longed for empowerment, in order
to enjoy a higher level of autonomy.
The glove could, not only, improve the life of the
deaf-blind but also open up possibilities for
more e ective communication channels e.g. in
a divergent working environment. It could
potentially improve the occassional or
temporary disability in transferring messages
due to extreme environmental factors. For
instance, in opera and orchestra venues where
the staff is not supposed to speak or in contrast
within noisy environments such as factories,
where efective communication is required for
safety and eficiency.
DISCUSSION
During the visit, we also discussed the future
development of this project. How adaptable is
the technology in a different cultural
environment and how could it be applied in
non-alphabetical languages such as Chinese?
We also spoke about transferring more
‘complete’ messages that include emotion,
pace, tone and or contextual data. Similar to the
way, subtitles integrate this information in
addition to the sole transcription of dialogue.

How could this new technology be used for
deaf-blind people to access information from the
world wide web? We then wondered if current
voice-based user interfaces or the screen
readers used by blind people could inspire the
invisible text-based interface of the Lorm glove.
REFLECTION
In contrast to the agencies, studios, and startup
we visited Tom Bieling works as a researcher in
the academic world. Unlike applied research
within companies, they have to constantly seek
funding for the usually ‘fundamental’ research
projects e.g. from the government or the EU.
This also sometimes requires them to alter and
or adapt ideas in order for them to align with
certain requirements. Often certain buzzwords
have to be stressed in the research proposals to
signal to investors that the research truly aligns
with their goals. Besides he admitted that it can
also be a somewhat frustrating process since
only seven to twenty percent of all research
proposals are generally accepted. That it is bad
practice to submit the same proposal multiple
times became obvious when he pointed out the
possibility of numerous sponsors accepting and
then having to reject one.
While their team is interdisciplinary and
international the various funds often require
them to translate their work from English to
German or the other way around. In the case of
the Lorm glove, it is also difficult to deal with
the expectations and the disappointment of
stakeholders, e.g. when they found out that it
could take years for the prototype to become a
real product or that it might not become real
after all. Their patent applications,
unfortunately, failed because they published
information about the project beforehand.
Nonetheless, and despite joking that one will
not become rich as a researcher Tom Bieling
was able to enthuse us for academic research
positions and gave meaning to the iteration of
design cycles in order to create relevant and
valuable additions to our society.

ANTWERPES
AG
WHO
Antwerpes AG is a design agency based in
Cologne that focuses on the healthcare
market. Established in Cologne in 1990 by Dr.
Frank Antwerpes as the design branch of
DocCheck AG, Antwerpes AG counted
approximately 110 employees at the end of
2015. Although being focused on creative
marketing and communication concepts for the
healthcare market their works range in four
main areas: campaigns; digital, mobile & IOT;
medical education; PR & social media.
Here what their website says about these
areas.
Campaigns
Covering everything from creative concepts all
the way to strategic branding, Antwerpes
develops and implements striking campaigns
for the healthcare sectors in countries across
Europe. The agency utilises all relevant communication channels and also takes a creative
approach to localising international campaigns.
Digital, Mobile & IoT
Another of antwerpes’ specialties is interactive
Web application. Here the agency focuses on
e-marketing, e-detailing and e-learning
concepts as well as platform-agnostic mobile
apps. KPI measurement, reporting and
optimization are an essential part in this.
Besides Antwerpes develops concepts for
Internet-of-Things, ideas for smart objects and
as a certified Google partner for healthcare
specialized SEM campaigns.
Medical Education
Medical education is also a core competency of
Antwerpes. Be it for doctors and pharmacy
staff or employees in pharmaceutical and med
tech companies. Whether purely digital or as
Blended Learning, whether certified or not
certified – Antwerpes offers the all-inclusive
package and cares about medical content, both
its creation and its preparation.
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PR & Social Media
Antwerpes has specialist capabilities in
interacting and communicating with scientists,
the healthcare community, and journalists. The
agency is also skilled at writing copy that
resonates with different target groups, whether
they are healthcare professionals or patients.
Their focus on the healthcare sector is based
on CEO’s background. Now they have a lot of
experience in this area and work with big
clients like Bayer. In addition to healthcare they
also help other clients, like Aral.
Within the Professional Opportunities course,
we have visited various design companies in
Eindhoven and Berlin. To make the full overview
we wanted to have a look at the Cologne design
company. Besides that, Antwerpes has a larger
focus on communication than the others we
have visited and it was an example of a different
reality than small studios, being an big agency
part of an even bigger holding.
Since we are exploring the working
opportunities, visiting the closest company
might become helpful.
WHAT
For our visit they have prepared quite
informative presentation about the company
itself and showed us some case projects they
were proud of. Designers and art directors
have introduced themselves and described
their career growth inside the company. One
of the speakers was a former KISD student
that gave us an interesting point of view of
what having an Integrated Design background
could mean inside of a company. In fact he’s
now in charge of developing physical
computing projects related with Arduino and
3D modelling and printing.
After that we have been shown around the
company’s offices. The whole agency and their
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different sections are all gathered in only one
floor making it quite big and impressive to walk
through. Unlike the normal practice of
nowadays company they preferred to
concentrate all the different departments in
one place so that communication between
each other would have been facilitated and
projects meeting could have been made
without too many problems. Clear and modern
interiors give a functional and serene space to
work for different departments.
People in Antwerpes are calm and open,
nevertheless they are very concentrated on
their work. While browsing in their rooms we’ve
noticed that employee’s workflow is scheduled
and organized.
At the end of the tour we participated in a game
exclusively prepared for us. We had the chance
to try Tilt Brush, one of the latest technology
created by Google. Using VR glasses and two
controllers we had to draw in 3D a specific
word we have been told and the others, divided
in two teams, had to guess what the word was.
CONCLUSION
Comparing to the other places we have visited
before, Antwerpes people were the best
prepared for our visit. It was the longest visit,
we’ve spent about 3 hours in their office. We
had four presentations about their work from
four different professional perspectives. After
presentations we had an overall excursion
through the office space and the activity part
with the VR glasses.
Visiting Antwerpes finalized the overview of
design scene within the PO2 course. It was a
great experience, that gave us a possibility to
observe the work of designers in a wide scale,
from huge concerns like VW or Philips to small
studios like Boana.

LAURA
GONZALES
INDTROCUTION
Dr. Laura Gonzáles is an artist and writer. Her
recent practice encompasses film, dance,
photography and text, and her work has been
exhibited and published in the UK, Spain, and
Portugal. She has spoken at numerous
conferences and events, including the Museum
of the Fashion Institute of Technology in New
York, the Medical Museum in Copenhagen,
College Arts Association and the Association for
the Psychoanalysis of Culture and Society. She
teaches postgraduate students at the Glasgow
School of Art and Transart Institute. Her most
recent project, completed in 2016, investigated
psychoanalytic approaches to making and
understanding objects of seduction, including an
examination of parallels between artistic and
analytic practices. Also, her current research
explores knowledge and the body of the hysteric
through text, dance performance and video. She
has just written a book on seduction and art,
published by Cambridge Scholars in July 2016.
WORKSHOP: THINKING AND WRITING AND
THINKING AND WRITING
As a Ph.D. supervisor and a performer according
to her self evaluation, Laura has held a quite
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inspiring and vivid one-day workshop for all the
MA students titled “THINKING AND WRITING AND
THINKING AND WRITING” which related to the
Master thesis thinking and writing skills.
Picking up thesis proposal writing as the first
section, Laura started the question that what is
a researchable and proper question of the thesis
work. Through several examples, she made us
realize the intention of the proposal as a trigger
making us shape the research question and
mapping the whole thesis framework, even after
coming sub-hypothesis of the question.
Addressing the insight and approach of the
thesis proposal, Laura concluded that a good
thesis proposal should include the following:
- Possible title of your research
- Research question or problems (what do you
want to find out?)
- Research aims and objectives (what do you
hope to achieve?)
- Research rationale (why do u think your
research is worth doing?)
- Research context (what is the relevant literature
and practice with your particular field enquiry?)
- Research methods (what procedures or
analytical processes might you use to answer
your question)
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- Research outcomes (what is balance of visual
or textual material)
- What specialist facilities or equipment might
you require?
- What source and findings do you have?
- Ethical considerations
- Bibliography of key texts and sources
Due to the time limitation, Laura didn’t go to
details of each element on the list. Still, she
emphasized the impact of academic writing
and categories of cited sources. Precise and
normative source citing will influence the
judging of thesis quality and subsequential
working efficiency.
Tackling the proposal, we focused on the writing
skills for the second section of the workshop.
The reference and literature review should be
the starting point for the formal thesis writing
work; after having outlines its structure. Since
the most efficient way for writing skill
improvement is to be trained iteratively by time
passing, reference and literature review is
indeed the best chapter of the thesis for training
our academic writing skills as it’s more like a
statement rather than a hypothesis and
innovation for the design thesis work.

Laura didn’t go to details of each chapter of
the thesis working. While the workshop was
approaching to end, she kept emphasizing
that master thesis is indeed a masterpiece
during the whole study process, still we need
to strictly stick to the working plan and
schedule; based on your time financial
limiting to reach the daily goal.
CONCLUSION
To sum up, it was an intensive while quite
inspiring one-day workshop.
Her point of thesis writing refreshed us
compared to our understanding of thesis
work and writing before the workshop. Most
of us are irresolute to start-up not only
sometimes we don’t know how to cope with
such massive research information and data,
then analyzing them to gain what pieces of
messages are useful to the hypothesis of the
thesis research question. But also there is a
lot of concern about the writing skills which
could control such massive working
requirements. Laura made a parable that the
process of thesis work is like a marathon, the
most important things are setting a schedule
and a good research question before the
formal work. Another is to follow your
schedule and plan every day to avoid a mess
when the deadline is approaching. One more
trick of the marathon is that we need to
modify and edit the words several times
through the perspective of different people in
the interdisciplinary field, which can
eventually improve and fill the deficiency in
the thesis to reach the goals as well as we
can in the time limitation.
Thesis working is indeed a tough job
especially to students without the experience
of short essay writing. All of us were engaged
in the whole session and flowing with time,
while we totally gain more knowledge and a
clearer idea about our next steps to trigger
the thesis proposal.
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