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	Client:	 World Duty Free 

	 Brief: 	� �Create a brand look to entice 
potential ‘high-end’ shops �to 
take retail space in terminal 
5. Implemented as a microsite 
�and brochure.

	About: 	 �Taking a key element from 
T5, a close up of the centre 
piece liquid crystal display. 
This was used as a basis 
for creating a stunning and 
sophisticated brand design to 
sell the terminal retail space to 
upmarket retail brands. 

	��	  ��Photoshop, InDesign  
& Illustrator





	Client:	 Chrysler - Fiat Group 

	 Brief: 	 �Design a dealer side brochure 
that promotes and reflects the 
stylish new Chrysler Delta.

	About: 	� In addition to reflecting the 
Chrysler Delta’s stylish looks, 
the brochure had to clearly 
display and visually interpret 
technical information about 
the car. Examples of this are 
the five point walk around, 
specification ladder and the 
leg room comparison chart. 

	��	  Photoshop, InDesign  
	 & Illustrator
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	Client:	 Regus 

	 Brief: 	� Create a Regus Field manual 
for distribution worldwide.

	About: 	 �The manual was designed 
to be as visual as possible 
by using icons and scenes to 
communicate the information. 
This was because only an English 
language version was requested 
and the document was to be 
used globally.   

	��	  Photoshop, Illustrator  
	 & InDesign
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	Client:	 Johnson & Johnson 

	 Brief: 	 �Create a POS campaign 
to promote a free smoking 
cessation service at 
pharmacies and surgeries 
throughout the uk. 

About: 	� The campaign took a 
personable approach with 
clear, to the point messaging 
from identifiable characters. 
This was a departure from 
the previously clinical looking 
POS campaigns. 

	��	  Photoshop, InDesign  
	 & Illustrator





	Client:	 William Grant & Sons

	 Brief: 	 ��Create an air-side tasting stand  
to promote William Grant & Sons 
Whisky. Interchangeable between five 
different whisky brands and portable 
so it can be easily transported around 
the world for use in global, air-side, 
world duty free stores.

	About: 	� Taking the tasting experience one step 
further was important to create a brand 
lifestyle experience. The idea being that 
you walk into the brand and sample 
the whisky. This was done by creating 
a scene within the stand that relates to 
each brand and is also identifiable with 
the target audience. 

	��	  Photoshop, InDesign & Illustrator
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	Client:	 Fiat Professional

	 Brief: 	 �Design FSDU’s to promote Fiat Professional offers.

	About: 	� I introduced the photographic concept of keys to a 
new car being teased at the viewer and worked for a 
number of reasons. Firstly, the promotional message 
is held on the key fob. Secondly, because the realistic 
photographic style spoke directly to the viewer and 
also complimented the existing illustrative Professional 
Days logo.  

	��	  Photoshop, Illustrator & InDesign
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	Client:	 Fiat

	 Brief: 	 �Create a Fiat dealer incentive brand style and 
marketing materials.

	About: 	� The incentive winner would receive 2012 Olympics 
holiday hence this being the inspiration for the 
promotion. I started by creating a logo to represent 
the ‘Fiat Games’ which had a clean, victorious feel 
as this represents both the games aspect and the 
fact an incentive is to be won. I created a clean 
brand environment that used strong imagery 
of Olympic sports which had a sense of speed, 
dedication and professionalism, all qualities the 
incentive winner would need to possess. 

	��	  Photoshop, Illustrator & InDesign



	Client:	 Jeep - Fiat Group

	 Brief: 	 �Create a series of adverts promoting �the new Jeep Compass 0% finance offer.

	About: 	� There were ten approved concepts in total. I wrote the copy as well as 
conceiving and producing the designs. The client favoured the London Wheel 
concept as Jeep are trying to promote the Compass as city run around and not 
just back country off-roader.

	��	  Photoshop, Illustrator & InDesign
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	Client:	 Universal Pictures International 

	 Brief: 	 �Create the international artwork style guide for the Anchorman �DVD 
worldwide release.

	About: 	� The client wanted a total redesign for the worldwide release of  
Anchorman and supplied only a time code and images. DVD packaging 
design, advertising and POS needed to be created. When approved,  
the design went onto a download site for the territories to download.

	��	  Photoshop, Illustrator & Quark

	Client:	 Universal Pictures

	 Brief: 	 �Create the Citizen Kane ‘Special Edition’ 
DVD packaging.

	About: 	� To give the packaging a ‘special feel’ I used 
a spot UV news print on the background with 
silver foil titles and the images were a duo 
tone including 877 silver.

	��	  Photoshop, Illustrator & Quark
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	Client:	 Canterbury of New Zealand   

	 Brief: 	 �Rebrand (then implemented  
as an in-store retail tool kit).

	About: 	� Complete rebrand across packaging, 
POS, brochures and advertising. 
The existing brand look was very 
stagnant so the approach was to add 
movement, power and excitement 
with the use of movement blurs on 
player photography and blurs of 
colour around products. 

	��	  Photoshop, Illustrator & Quark

	Client:	 RFU - England Rugby 

	 Brief: 	 Design the RFU England  
		  Rugby style guide

	About: 	� The illustrations are part of the 
England Rugby style guide and 
interpretations of the England Rugby 
rose logo. Each rose uses a texture 
synonymous with the sport - grass, 
mud and the leather of a rugby ball. 

	��	  Photoshop




