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Jessica Forrester, jforrester@kisssocialmediamarketing.com (480) 296-9314



About

Jessica Forrester has over 15 years’ experience in high business performance, non-profit work and social

media, digital and online marketing and branding. She was the co-director of an organization that worked with

the Australian Federal Government to re-skill the long-term unemployed and was successful in obtaining multimillion dollar federal grants. She also worked for seven years as a science researcher in the molecular biology

field for research facilities at Arizona State University including The Biodesign Institute and became a published

peer-reviewed journal writer multiple times. Since focusing her efforts on marketing and branding, she has

consulted on numerous social media campaigns for celebrities, Fortune 500 business owners, major public

figures worldwide and played a pivotal role in launching many success national campaigns.



My Role in Campaigns

 …Social Media SEO Specialist

 …Community Manager

 …Data Analyst

 …Personal Consumer Service Manager

 …Digital Marketer/Media Buyer

 …Digital Brander

 …Content Creator

Of course, social media is still an evolving industry, so what sort of job can we expect

the social arena to create in the near future and will be needed for social media?

 …Social Channel Scout
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My Client Appearances and Placements



My Marketing Stats









Clients mentions and RT’s from high profile accounts including…



o Fox Business News

o Entrepreneur Magazine

o USA Today

o Friskies Cat Food



Interviews with….



o Joel Osteen

o Jeff Probst

o Lauren Simonetti



o Grumpy Cat

o California Women’s

Conference



o Forbes



o Ruben Studdard

o Better Living TV

o PBS



Jessica Forrester, jforrester@kisssocialmediamarketing.com (480) 296-9314



Testimonials and Credits

 Social Media Sponsor for Pay It Forward Day USA and Pay It Forward Day International

 Social Media management and consulting for celebrities, national best-selling authors and

speakers, health and wellness major franchise

Testimonials….

 As the CEO of Pan Stop Clinics, I can personal attest to the fact that Jessica Forrester was

monumentally instrumental in helping our corporation create a successful brand, as well as grow

our brand. The professionalism, knowledge and 100% dedication that Jessica provided our

company and corresponding clinics is priceless. Because of the efforts of Jessica towards growing

our business, we can easily say that roughly 25% of all of our current patients are because of her

work and at the height of our campaign, 35% of all new incoming patients were due to her

efforts. I truly believe that if you are trying to grow your business and brand in any way, shape or

form, choosing Jessica Forrester is a 100% solid decision. You will not be disappointed.

Erin Waychoff, CEO – Pain Stop Clinics

 Jessica Forrester has demonstrated the expertise, client management skills, and team mentality

that has allowed us to trust our signature clients, CEOs of companies ranging from 5 million to

100 million in revenue. Our clients expect results and Jessica meets or exceeds them on every

occasion.

Raoul Davis, CEO – Ascendant Group Branding

 Jessica Forrester has truly taken our Social Media platforms to the next level. She has been very

professional and informative with the how’s and why’s of social media. We are becoming more

established with out of the box marketing campaigns and strategies. We’re very pleased with the

outcome and are confident about our future online growth.

September Dohrmann, CEO Space International

 I am so happy to see the rate of growth on Twitter and YouTube since Jessica Forrester began

working on them. A surprise bonus is the increased traffic to my website and revenue growth

because of what she is doing. I can't wait to see where we go from here!

Sandra Dee Robinson, Actress and Founder of Charisma on Camera
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Why Is Social Media Important?

 Generates double the marketing leads of trade shows, telemarketing and daily mail

 Approximately 50% of web users turn to social media for making a purchase

 60% of consumers say social media makes them more likely to recommend products and

services



 60% of social media time is spent on smartphones and tablets

 Facebook is the #2 search engine, second only to Google

 Pinterest is the fastest growing social network

 5 Millions pins per day are of articles

















Facebook

o 1.15 Billion users

o 30% of Americans get news from their news feeds on Facebook

o 16 Million Small Businesses are utilizing Facebook

o Like and share buttons are used 22 Billion times daily across 7.5 Million websites

Twitter

o 1 Billion users

o 500 Million tweets sent daily

o 2.1 Billions searches performed daily

o Impressions outside Twitter properties in Q3 2013 48 Billion

o 74% of users follow brands for product updates and services

o 47% of users who follow a brand are more likely to visit their website

LinkedIn

o 238 Million users

o 81% of users belong to at least 1 group, average is 7 groups

o 200 conversations occur per minute in groups daily

YouTube

o 1 Billion unique monthly visitors

o 6 Billion hours of video are watched each month

o Reaches more US adults 18-34 than any cable networks

o Advertisers spent 5.4 Billion in advertising on YouTube in 2013

o YouTubes videos increase website traffic by 51.6%
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Clients

o

o

o

o

o

o

o

o

o

o

o

o

o

o

o

o

o

o



www.painstopclinics.com

www.charismaoncamera.com

www.wendyidaenterprises.com

www.vanmoody.com

www.christiandemocratsofamerica.org

www.triviation.com

www.whatscookingwithdoc.com

www.evewright.us

www.karenhoyos.com

www.t33.com

www.ascendantstrategy.net

www.thedealcoach.com

www.lvlxiii.com

www.quantumrealtycapital.com

www.steveblueceo.com

www.fitci.org

www.davidafields.com

www.milleringenuity.com

…And Many More!
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