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The soul of the future grows from the roots of the past. 

Innovation is the recovery of tradition. 

Luxury is a complex simplicity. 

“

”

QUOTE



VISION

The wish to make a fashion product 100% Made in Italy 

is the natural expression of the soul of the brand, 

which grows from the harmonious union of the culture to which the designer belongs 

and the will to create a contemporary product by relying on today’s Italian workforce.

 The result is a product that issues from cutting edge research but

 with all the appeal of Italy’s tradition of excellence. 

“

”



CONCEPT

100% MADE IN ITALY is a decreasingly effective slogan because 

of its widespread and often inappropriate use. 

This is why MARIÙ DE SICA will go beyond the confines of fashion 

by taking ownership of the slogan and concept of: 

CONCEIVED AND PRODUCED IN ITALY 

THIS – COMBINED WITH THE CAPACITY TO INNOVATE – 

IS WHAT THE BRAND MUST COMMUNICATE. 



BRAND AND FAMILY VALUES



I N S P I R A T I O N S



CONCEIVED AND PRODUCED IN ITALY

CONCEIVE 

the act of thinking, the mental activity whereby Man acquires 

knowledge of himself and of the world: 

THE CREATIVE PROCESS IS NOTHING ELSE

 BUT THE UTMOST EXPRESSION OF HUMAN THOUGHT. 

MARIU’ DE SICA pursues a creative process that draws inspiration 

from

 a concrete content, connected to her roots, and culturally relevant:

 TRENDS PASS, CONTENT REMAINS. 



Woman in Dior Hat with Martini.- Irving Penn. 1952.

Fall Witer  2015- 2016



 IN ITALY THE IMPORTANCE OF THE PRODUCT

 Today consumer profiles have changed: they are more attentive,

 more critical, have the knowledge and opportunity to compare

 and recognise a high-quality product from a low-quality one. 

THE CONTINUOUS SEARCH FOR THE BEST TEXTILES 

AND MATERIALS, CARE FOR DETAIL. 

THE UNIQUENESS OF A CUSTOM-TAILORED PRODUCT

 RESULTING FROM ARTISANAL KNOW-HOW. 

This is the production philosophy underlying the fashionwear by 

MARIÙ DE SICA. 

FASHION IS FLEETING, QUALITY IS REAL. 

CONCEIVED AND PRODUCED IN ITALY



Valentino Garavani in his studio working on theatrical costumes

Mariù De Sica with a prototype of the Spring Summer 2016



CONCEIVED AND PRODUCED IN ITALY

CULTURE

 “If for Italians neorealism is Rossellini, for Americans it is De Sica,” 

Orson Welles.

 How a family history can be the symbol of knowledge and culture in the world.

 

No country in the world can boast such a variety of artisanal know-hows as Italy, 

each of which is inextricably linked to the territory in which it has developed, ha-

ving drawn upon the surrounding landscape. Combined with a strong family narra-

tive, handed down from generation to generation, it gives a unique and inimitable 

value. 

ALL THE INSPIRATIONS WE NEED ARE AROUND US, IN THE ARCHITEC-

TURE, IN THE LANDSCAPE, IN THE FOLKLORE, IN LOCAL TRADITIONS, 

IN THE HISTORY OF OUR COUNTRY AND OF OUR FAMILIES. 

MARIU’ DE SICA is the expression of Italian character today. 



Vittorio De Sica and the Oscar for “Ladri di Biciclette”

Spring  Summer 2017



OUR STORY



BIO BRAND

 The soul of the future grows from the roots of the past.
This is the utmost inspiration for MDS creations. Exploring, observing and 
experiencing everyday reality without forgetting where we come from.
The past has always been part of the present and Mariù De Sica is the way 
that the couturier has of projecting it into the future through her creations. 
The echoes of her family’s memories repeat that relating reality is the best 
way of looking onto the world. 
The Mariù De Sica maison was created in April 2011 from this necessity.
It was founded by Mariù De Sica after she had worked with 
Salvatore Ferragamo and Federico Pellegrini, her partner and husband 
who handles the business’s economic management, its commercial 
development and marketing. Maria Rosa De Sica, whom her family has 
always endearingly called “Mariù”, likes the idea that her creations are 
associated to a sweet childhood memory, but also to a shared cultural he-
ritage, the one created by the melody written by her grandfather Vittorio, 
film director and four-times Oscar winner and father of Italian Neorealism: 
Vittorio De Sica. 



BIO DESIGNER

Mariù De Sica was born in Rome on 24 June 1987.
She has a genetic vocation for art. Her father is Christian De Sica, actor and 
showman, and her paternal grandfather, Vittorio De Sica, was a famous Ita-
lian film director and four-times Oscar winner.
 After art school, Mariù decided to attend a course in costume and set designing 
at the Istituto Europeo di Design of Rome.
Immediately afterwards, she obtained a Master’s Degree in Fashion Styling 
and Editing, thanks to which she was admitted to attend a two-year specialisa-
tion course in fashion designing at the Accademia del Lusso. She was awarded 
an internship at the Salvatore Ferragamo fashion house where she worked as 
designer in the Women’s Fashion Style division.
Immediately after, she decided to follow an intuition that had dawned on her a 
few months earlier: to launch her own fashion brand. 
So, in 2011, she decided to found the Mariù De Sica brand together with her 
husband Federico Pellegrini. 



BIO CO- FONDATORE

Federico Pellegrini was born in Rome on 24 May 1985. 
After finishing high school, he graduated in Marketing and 
Co¬mmunication from the LUMSA University of Rome.
He later decided to expand his knowledge by specialising in Bu-
siness Administration and Management.
He has always harboured the dream of building and leading a 
business so he decided, together with 
his wife Mariù De Sica, to found their own fashion brand. Fede-
rico is in charge of managing and commercially developing the 
business and of boosting the marketing of the brand. 



WORLD







PHOTOGRAPHY CAMPAIGNS | LOOK BOOK

 

Mariù De Sica will tell the story, through photography campaigns,
 of an Italian artisanally tailored high-quality product 

through cinematography-like shots to portray
 a fresh and feminine look.

 “The soul of the future grows from the roots of the past,” 
Mariù



CAPSULE SS 15



CAPSULE SS 15



CAPSULE FW 15-16



CAPSULE FW 15-16



COLLECTION SS 2016



COLLECTION SS 2016



COLLECTION FW 2016-2017



COLLECTION FW 2016-2017



PRE-COLLECTION SS 2017



COLLECTION SS 2017



SOCIAL 





PRESS & CELEBRITY

















































INTERNATIONAL CELEBRITYS





GREEN VALUES



Mariù De Sica  is seeking to follow a road to achieve an ambitious objective: 
put in place a business model that combines 

competitiveness and sustainability, respectful of the environment and of people. 

This is achieved through the constant research of companies that apply energy efficiency enhancement 
systems, produce textiles from natural fibres or recycled materials in an eco-friendly way. 

This is the only possible path to the future. 

Eco-sustainability. 

“Luxury is a complex simplicity,” 
Mariù



CONCLUSION

 MARIÙ DE SICA  w i l l  f o c u s  o n  a  c o m m u n i c a t i o n  c o n c e p t

 m a d e  o f  t a i l o r i n g, t e r r i t o r i a l i t y  a n d  c u l t u r e. 

Through  t a i lo r ing, a  charac te r i s t i c  f ea ture  o f  our  Country, we  t race  our  h i -

s tory  by  export ing  I ta l ian  know-how. 

Thanks  to  her  f ami l y  her i t age, the  d i s t inc t i ve  t r a i t  o f  the  des igner, we  w i l l 

bu i ld  the  fu ture  o f  the  brand .

 “ I n n ova t i o n  i s  t h e  r e c o v e r y  o f  t r a d i t i o n ,” 

M a r i ù .      

.

Work of a painting in watercolor, executed by Mariù
and made of pleated silk Organza

for Spring Summer 2017



Work of a painting in watercolor, executed by Mariù
and made of pleated silk Organza

for Spring Summer 2017

Spring Summer 2017



THANK YOU


