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QUOTE

(q¢

The soul of the future grows from the roots of the past.
Innovation is the recovery of tradition.

Luxury is a complex simplicity:
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VISION

(q¢

The wish to make a fashion product 100% Made in ltaly
is the natural expression of the soul of the brand,
which grows from the harmonious union of the culture to which the designer belongs
and the will to create a contemporary product by relying on today s Italian workforce.
The result is a product that issues from cutting edge research but

with all the appeal of ltaly’s tradition of excellence.
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CONCEPT

100% MADE IN ITALY s a decreasingly effective slogan because
of its widespread and often inappropriate use.

This is why MARIU DE SICA will go beyond the confines of fashion
by taking ownership of the slogan and concept of:

——  CONCEIVED AND PRODUCED IN ITALY ——

THIS — COMBINED WITH THE CAPACITY TO INNOVATE —
IS WHAT THE BRAND MUST COMMUNICATE.
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CONCEIVED AND PRODUCED IN I'TALY

CONCEIVE

the act of thinking, the mental activity whereby Man acquires

knowledge of himself and of the world:

THE CREATIVE PROCESS IS NOTHING ELSE
BUT THE UTMOST EXPRESSION OF HUMAN THOUGHT.

MARIU” DE SICA pursues a creative process that draws inspiration
from

a concrete content, connected to her roots, and culturally relevant:

TRENDS PASS, CONTENT REMAINS.




lFall Witer 2015- 2016

Woman in Dior Hat with Martini.- Irving Penn. 19‘52.



CONCEIVED AND PRODUCED IN I'TALY

IN ITALY THE IMPORTANCE OF THE PRODUCT

Today consumer profiles have changed: they are more attentive,
more critical, have the knowledge and opportunity to compare

and recognise a high-quality product from a low-quality one.

THE CONTINUOUS SEARCH FOR THE BEST TEXTILES
AND MATERIALS, CARE FOR DETAIL.
THE UNIQUENESS OF A CUSTOM-TAILORED PRODUCT
RESULTING FROM ARTISANAL KNOW-HOW.

This is the production philosophy underlying the fashionwear by
MARIU DE SICA.

FASHION IS FLEETING, QUALITY IS REAL.




Mariu De Sica with a prototype of the Spring Summer 2016
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Valentino Garavani in his studio working on theatrical costumes
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CONCEIVED AND PRODUCED IN ITALY

CULTURE

“If for ltalians neorealism is Rossellint, for Americans it is De Sica,”

Orson Welles.

How a family history can be the symbol of knowledge and culture in the world.

No country in the world can boast such a variety of artisanal know-hows as Italy,

each of which is inextricably linked to the territory in which it has developed, ha-
ving drawn upon the surrounding landscape. Combined with a strong family narra-

tive, handed down from generation to generation, it gives a unique and inimitable

value.

ALL THE INSPIRATIONS WE NEED ARE AROUND US, IN THE ARCHITEC-
TURE, IN THE LANDSCAPE, IN THE FOLKLORE, IN LOCAL TRADITIONS,
IN THE HISTORY OF OUR COUNTRY AND OF OUR FAMILIES.

MARIU” DE SICA 1s the expression of Italian character today.




Vittorio De Sica and the Oscar for “Ladri di Biciclette”

Spring “Summer 2017
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BIO BRAND

The soul of the future grows from the roots of the past.

This is the utmost inspiration for MDS creations. Exploring, observing and
experiencing everyday reality without forgetting where we come from.

The past has always been part of the present and Mariti De Sica is the way
that the couturier has of projecting it into the future through her creations.
The echoes of her family’s memories repeat that relating reality is the best
way of looking onto the world.

The Mariu De Sica maison was created in April 2011 from this necessity.
It was founded by Mariu De Sica after she had worked with

Salvatore Ferragamo and Federico Pellegrini, her partner and husband
who handles the businesss economic management, its commercial
development and marketing. Maria Rosa De Sica, whom her family has
always endearingly called “Mariti”, likes the idea that her creations are
associated to a sweet childhood memory, but also to a shared cultural he-
ritage, the one created by the melody written by her grandfather Vittorio,
film director and four-times Oscar winner and father of Italian Neorealism:

Vittorio De Sica.




BIO DESIGNER

Marin De Stca was born in Rome on 24 June 1987.

She has a genetic vocation for art. Her father is Christian De Sica, actor and
showman, and her paternal grandfather, Vittorio De Sica, was a famous Ita-
lian film director and four-times Oscar winner:

After art school, Mariu decided to attend a course in costume and set designing
at the Istituto Furopeo di Design of Rome.

Immediately afterwards, she obtained a Master s Degree in Fashion Styling
and Fditing, thanks to which she was admitted to attend a two-year specialisa-
tion course in _fashion designing at the Accademia del Lusso. She was awarded
an internship at the Salvatore IFerragamo fashion house where she worked as
designer in the Women s Fashion Style division.

Immediately after, she decided to follow an intuition that had dawned on her a
few months earlier: to launch her own fashion brand.

So, in 2011, she decided to found the Mariu De Sica brand together with her
husband Federico Pellegrini.




BIO CO- FONDATORE

Federico Pellegrini was born in Rome on 24 May 1985.
After finishing high school, he graduated in Marketing and [—
Co—~mmunication from the LUMSA University of Rome. n
He later decided to expand his knowledge by specialising in Bu-

siness Administration and Management.

He has always harboured the dream of building and leading a
business so he decided, together with

his wife Mariu De Sica, to found their own fashion brand. Fede- &
rico is in charge of managing and commercially developing the — §gh
business and of boosting the marketing of the brand.
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PHOTOGRAPHY CAMPAIGNS | LOOK BOOK

Mariu De Sica will tell the story, through photography campaigns,
of an Italian artisanally tailored high-quality product
through cinematography-like shots to portray
a fresh and feminine look.

“The soul of the future grows from the roots of the past,”
Mariu
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COLLECTION SS 2016




COLLECTION SS 2016
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COLLECTION FW 2016-2017
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COLLECTION FW 2016-2017
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PRE-COLLECTION SS 2017




COLLECTION SS 2017
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MABIUDE SICA
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guidare da estro e fantasia! ) o
Beauty travel kit: destinazione Milano

LEGGI LAVINIA

. L'8 marzo al Quirinale

LEGGI ELIANA

La mia Roma, dieci indirizzi per ritrovare
tempo

LEGGI TIZIANA

In Evidenza
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L'OFFICIEL: DIARY  FASHION  BEAUTY  LESFILLES  INTERVISTE  EVENTI  VIDEOS  wacAZINE [EECTERTNY S

La tua prima collezione risale al 2011 quando insieme al tuc compagno Federico
Pellegrini avele deciso di creare MDS. Quando e in che modo & pata Uidea di creare un

< vostro brand?
’ :| E’ durante la mia esperienza lavorativa da Ferragamo all'interno dell’ufficio stile che ho
q compresn di voler realizzare qualeosa di min. Qualcosa che fozse frutta del min
[ pensiero e della mia creativith. Qualcosa che mi permettesse di esprimermi e di
- costruire un percorso. Ne parlai con Federico, conoscevo bene la sua
lungimiranza. Iniziammo la nostra avventura.

DE LA COUTURE ET DE LA MODE DE PARIS ; ; A .
Avete incontrato difficaltd durante la creazione del vostro marchio?

DIARY FASHION BEAUTY LES FILLES INTERVISTE EVENTI VIDEOS MAGAZINE Mblte, senza aleun dubbie melte. Avevo 24 anni, una grande passione nel cassetto ¢ una
buona dose di incoscienza. Costruire una azienda da zero senza finanziatori & stata una

scommessa ambiziosa. Conquistare la fiducia delle persone da soli presuppone un

! {l A Rlﬁ DE S ICA lavoro di grande impegno, costanza, solidita di pensiero.

Maria Rosa nipote di Vittorio de Sica ¢ figlia di Christian, in che modo la tua storia
artistica familiare ha influito nel tuc processo creativo?

La tradizione & un velore che la mia famiglia mi ha insegnato ad onorare e
rispettare. Una tradizione che mi ha sempre riportato al principio del saper fare piti che
del saper dimostrare.

La storia della mia fanliglia racconta le pagine di un'Ttalia non solo legata al cinema, ma
alla cultura umanistica nella sua pit ampia accezione. La nascita del neorealismo ha
mutato il concetto di espressione artistica in tutte le sue sfaccettature. Un fil rouge che
fa parte di me e ha accompagnato ogni mia ispirazicne e creazione.

Cerco di raccontare attraverso il mio brand Fitalianita del prodetto e dellartigianalita .
Di immortalare il realismo della vita nellimmagine e nell immaginario del mondo
MDE.

Quale & il tuo processo creativo? Parti da un'idea precisa e la sviluppi o l'idea si
concretizza man mano che lavori?

Non parle da ur’ idea precisa, ma lentamente pleude forma. Ci sonw emozioni e
sensezioni che si incontrano e dialogano tra loro. Sensazioni che cerco di rincorrere
attraverso immagini, film, luoghi, volti. Poi arriva il tessuto. Toecando le differenti
texture capisco che strada devo intraprendere. Dopo aver deciso quali tra i tanti faranno
parte della mia collezione, ecca, solo in quel momento inizio a disegnare.

Marill de Sloa - SS16

INTERVISTE - 02.10.2015 La tua ultima collezione $516 si ispira alla spontaneita degli anni 50 e si incontra con
Tessenrialita degli anni "90. Raccontaci come & nata questa collezione.

Figlia dell’attore Christian De Sica e nipote del grande regista Vittorio, la ventottenne Vaolevo raccontare unestate Italiana, che fosse immediata e riconoscibile. B una
Marit de Sica ci racconta la sua vocazione per l'arte e il suo percorso che 'ha portata a collezione che si nutre di atmosfere legate al passato ma che si riflettono in chiave

creare il marchio MDS. contemporanea. Una sinergia tra cio che ¢ tradizione e cid che ¢ ricerca e scfisticatezza.

Tl iar di fraoala. simhala nnfitalianith everereen. diventa nn nratacanicsta che racconta

La tua prima collezione risale al 2011 quando insieme al tuo compagno Federico
Pellegrini avete deciso di creare MDS. Quando e in che modo & nata I'idea di creare un
vostro brand?

E’ durante la mia esperienza lavorativa da Ferragamo all’'interno dell’'ufficio stile che ho
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Festa della Mamma: regali moda per
dirle ti voglio tanto bene

40 ¢ pit idee tra borse, occhiali, orelogi e accessori #InstantArticle
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MARIL O SICA
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ELLE

Fashion

Beauty People

Health & Diet

Lifestyle  Astrologie  Elle Decoration eee

Salopeta: MARIU' De SICA
Tricou: VLADIMIRO GIOIA
Bratara: LISAC

By G+®

ELLE

Fashion

Beauty People

Health & Diet

Lifestyle

Astrologie

Elle Decoration

Tricou: Redemption

Rochie: MARIU’DeSICA

Fusta: Tara Jarmon

Curea: MIAHATAMI

Accesoriu: LEONTINE VINTAGE
Bratara: LISAC

By G+®
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Mazda Design Space: The Event
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SUZY MENKES
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Roberta Altavilla poses beside the
entrance where modcls with their smoky
gazes came out, one by one, from the
Roite station of the Paris merro line 5,
wearing two-tone mules or pearle
sandals.
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Racconto della sfilata Chanel Métiers d'art da un'insider

Racconto della sfilata Chanel Métiers d'art & I'esperienza di Roberta, immersa nel
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OMG she is awesome @yizhouofficial in #mariud
esica jumpsuit @bulgariofficial #patrty in #hollywood
I #mariUslady #bulgari #yizhou #carlaotto #lalaland ST BVLGA
Hamericandream » #tagsforlikes #love #instag | 628235524

ood #follow #cute #photooftheday #followme #happ
y #girl #beautiful #picoftheday #instadaily #fun #like
4like #fashion #bestoftheday
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Giorgio Armeri £0th Arprversary: The Everd

Giorgio Armani 40th Anniversary:
The Event
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Nl‘)s mariu_desica

Piace a 81 persone 6g

mariu_desica @shaniatias.! looking chic
wearing #maritidesica white dress at the
@lettheanimalslive Gala &in
@losangeles_city . Special thanks @vm__pr
@ #gala #losangeles #californiadream
#morninglikethese #100waystostartyourday
#senstylabe #ootdmagazine #fahionigers
#goodmorning #ootd #beautifulmatters
#lotd #prettylittleiiinspo #aboutalook
#styletips #todaysdetails #moodoftheday
#beautifuldress #lookoftheday
#photooftheday #pic #outfiit
#thateveningfeeling #designerlife
#fashionpost #fashionstatment #itgirl
#hollywood #la

kosher90210 «
articulationart

marcellomaietta @mariu_desica
straordinario.. ®

shaniatias.1 Thank you for a beautiful

Aracelll Armarics Aacica

@ Aggiungi un commento... 000

]\/ S mariu_desica
Y Venice, Italy

Piace a 103 persone 2g

mariu_desica what a beauty ¢ Martina &
in #venice #totallook #marilidesica
#morninglikethese #100waystostartyourday
#senstylabe #ootdmagazine #fahionigers
#goodmorning #ootd #beautifulmatters
#lotd #prettylittleiiinspo #aboutalook
#styletips #todaysdetails #moodoftheday
#beautifuldress #lookoftheday
#photooftheday #pic #outfiit #travelgirl
#travelgram #designerlife #fashionpost
#fashionstatment #itgirl #sass

bibirubini VY VYYVY @
rent_a_bee This is really fascinating
awardsfashionaus fabulous

adrianapanova Very nice content, keep
it up!

weston.mosburg Nice 3¢ 3¢

@ Aggiungi un commento... 000

N S mariu_desica

~ )

Piace a 114 persone 4 sett.

mariu_desica Beautiful @ninasenicar at the
#cadillac pre #oscar party & #mariudesica
#dress @vm__pr #morninglikethese
#100waystostartyourday #senstylabe
#ootdmagazine #fahionigers
#goodmorning #ootd #beautifulmatters
#lotd #prettylittleiiinspo #aboutalook
#styletips #todaysdetails #moodoftheday
#beautifuldress #lookoftheday
#photooftheday #pic #outfiit
#thateveningfeeling #designerlife
#fashionpost #fashionstatment #itgirl #sass
#losangeles

guisou_ amazing!
nicolarehbein

inztamood ©
merah_vodianova love this
dxb_spot Cool Profilel®@
stroeh.helping.startups -

() Aggiungi un commento... ooo

“|§ mariu_desica

Piace a 77 persone 2 seft.

mariu_desica Throwback.... #mfw
#maritdesica's O @francescalitrico
#guccihub #tbt #morninglikethese
#100waystostartyourday #gucci
#senstylabe #ootdmagazine #fahionigers
#goodmorning #ootd #beautifulmatters
#lotd #prettylittleiiinspo #aboutalook
#styletips #todaysdetails #moocdoftheday
#beautifuldress #lookoftheday
#photooftheday #pic #outfiit
#thateveningfeeling #designerlife
#fashionpost #fashionstatment #itgirl #sass

400m2 Sweet!
francescalitrico ¥* @mariu_desica

nylami Omg ©

@ Aggiungi un commento... coo
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Piace a 51 persone 40

mariu_desica OMG she is awesame
dyizhouafficial in #marindesics jumpsui
dbulgarloiclal #zarmy In Fholywood N
#mariuslady #bulgrri fyizhoo #Foarlacto
#lalaland #americandream ST
#tagstorlikes #love Finsagood sfallow
#cute #photocfthoday Aollowme #hapoy
#girl # benutiful #picoftheday #Fnstadaily

#fun £lkedllke #fashlon Foeswoftheday

\ ‘;\ mariu_desica

Piace a 57 persone 1 sett.

mariu_desica The beautiful @yizhouofficial
in a Maril's #ss dress attend #edenmiami
by @perrierjouet Cocktail party in Miami

% %" #mariudesica #mariislady
#loveisallaround %" %" %"

#picoftheday #bestoftheday
#bestofthebest #love #likedlike #instalike

#instadailv #mood #TaasForLikes

"\\__i' Aggiungi un commento... gaa

1|r o maru_desica

Ve -
¥ Festival D=l Cinema Auditarium Pz. ’*]H' mariu_clesica

Place a B8 persone e Piace a 134 persona 2 sett.
mariu_desica hty beautiul friend
dvizhauofficial wearing newest #5316 Maril
ool lection's drass W

smaridlady #estivaldelcinems #oma
Frmariddesica Simpressionismes Sredoarpel
sredearpetfashlon #lookoftheday $ylzhou

mariu_desica #EmilyMace allendad 800N

digaldenglebes In a #marlbdeslca's

#oemicouture golden drass.

Zhcldenglabes #lalaland Flos angeles
ot

PARIBAS natashagalkina2g Cw see mOde

A TASHAS ALEINA manu_desica fxenslylebe

Foctdmagezine #Ffahionigers
dgoodmorning 4 oold ¥besublulmatbers
£lotdFprettylittleiiins po Faboutalook
#ubyletips HlodasdelzilssS moodotheday
Fleautifuldress
#lonkoithadaydphoinolthedsy $pic doulfit
Ehegutifulmaters #hateveningfeeling
#esignerlife #fazhionpost Fitgirl #smss

zazou_raman Beautful Syvlzhouolclal
Amariu_desics

rentmywardrobeapp

samalds0508 Amazing. Such a
wiznderful photo! e

the_bradass =

mariu_desica Thanks @razon ramorn !
maﬁu_des[c—a @tho_bradass |E|IJ14I:|I'I1 :'IC‘IIISE-II‘HE‘A *

rickysupreme

melania_pan Complimenti! Bellissime
dnrmeriu desice

(77 Aggiungi un commente., - martaebtlannstyla & @
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Flece a 116 persohe 27 sElt

marn_des ca loadDrsam Aeasal Fac | Let's
bares @ wald nic the Zih wih
Ewmenia_sleseg Tulal Qulll

Austimoclzabethnatioa « dmarludeclea
Fepringzum rercelecton #usdinemattzra
FOIT FICEC EEM FE OGP EwhiTe
#citylie Flegs

kylEEr nessy
Justlyecllzabettmathera = lase o Mari!
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A ‘jh mariu_desica

Piace a 55 persona 53 satt.

mariu_desica Guess wia is in botn the
galleries of the @voguepsaris and
aaritishvogue articles about Karl
dLagerfelds set?! @5 apmenkasvoous
@chanelofficial Groberta.altavilla

mariv_desica #mariugesica Fjumpsudit
#style £fashlon Folneclttd FRama
#chanelRome #chanel #FarsinRome
FChanelMetlersdan Feoque

davida_dalba Vague ha scrvlzl
fotografici incredibili. Complimenti

roberta.altavilla QMG thank You
avmariu_desica ! = e alsa found the pic
an ivogueitalia mell 81 can't Delicva 0
THAME YO

EI}F rmarii_desics

Pinc= a 00 peras—= M mett

mariu_deskca now thar's anideaa tor this
aJsnmn Saturday % Denim dress for this
beauty Bvakertinamarrulls « Fmfes
#felwinterd Mo fautunntime #denimlovers

walertinamarzulle % 5% o

marlisa_asikam Lovely %




MARIU DE SICA



Mariu De Sica s seeking to follow a road to achieve an ambitious objective:
put in place a business model that combines
compelitiveness and sustainability; respectful of the environment and of people.

This is achieved through the constant research of companies that apply energy efficiency enhancement
systems, produce textiles from natural fibres or recycled materials in an eco-friendly way.

This 1s the only possible path to the future.

Eco-sustainability.

« . . . . ”
Luzury is a complex simplicity,
Marwu



CONCLUSION

MARIU DE SICA will focus on a communication concepl

made of tailoring, territoriality and culture.

Through tailoring, a characteristic feature of our Country, we trace our hi-

story by exporting ltalian know-how.
y o L A\

Thanks to her family heritage, the distinctive trait of the designer, we will

build the future of the brand.

“Innovation is the recovery of tradition,”

Mariua.



Spring Summer 2017

Work of a painting in watercolor, executed by Mariu
and made of pleated silk Organza
for Spring Summer 2017
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