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How are the current employment landscapes of interactive media and broadcast television going

to develop, and is this as a result of recent technological advancements and changing viewer

behaviour?



The aim of this dissertation is to look at current employment data in the media industry to test my beliefs

regarding future job trends. Employability, job security and financial stability are a key concern of my own and

my peers in a social environment and industry where access to talent is vast but opportunities are limited.

Job availability is on the decline and competition is increasing in the Media industry, so having an understanding of how the overall creative industries may develop and operate in the future would be an advantage.

The subject matter interests me greatly as a person who spends time watching terrestrial television.

This dissertation will examine whether or not recent technological advancements and evolving viewer

behavior will lead to more jobs in the interactive sector and undermine job prospects in traditional broadcast

TV. I see three feasible possibilities. Firstly, that the current status quo that broadcast television has may

remain and incorporate advanced technology; secondly, that the ever-expanding convergence of technology

and thus industry and workforce may take place, resulting in the distinct sectors and practices becoming

blurred; or thirdly, that the interactive media industry may develop rapidly in direct competition with broadcast

giants for online revenue.

My hypothesis is that there is a clear relationship between advancing technology, content generation and

audience behavior and this favors the growth of Internet programming and the demise of traditional broadcasting. I believe these changes will occur either independently with the interactive sector generating its own

programming or by taking on content from the broadcasting industry. This will allow viewers to utilize their

interests and give them the freedom to watch as and when they desire via portable technology and online

services, which will increase the ease of actively consuming content. This could force the terrestrial television

industry to concentrate on creating prime time programming mainly in the entertainment genre for passive

viewing purposes. But it is more likely that rather than both industries being in direct competition with each

other, they will end up being complementary and often work together.

The key purpose of this dissertation will be to examine whether the existing evidence points to this belief or

an entirely different outcome. In order to do this, I am going to explore the factors at work. I will provide

context and define what may have an influence on both sectors’ workforces. First, I will define how the

existing workforce is currently distributed between Interactive Media and Broadcasting creative industries

sectors. Then, I will demonstrate what technologies and practices are currently emerging in the area such as

Internet enabled television, smart phone, tablet and portable technologies, as well as online streaming

services. Lastly, I will evaluate the causes behind convergence taking place between the two sectors such as

changing viewing behaviour and programming dissatisfaction to understand whether it is just technological

advancements having an effect on the industry, or if there are other factors at work causing the growth of the

Interactive Sector. As I believe content is also a major driving force behind the growth of the interactive
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media services, viewers are seeking more flexible alternatives that allow them to view content as and when

they desire and provide programming that meets their niche interests more successfully than broadcast TV,

interactive media facilitates this as it is vastly more portable, on demand and often lower cost.

Then I will conclude that TV as a format is here to stay however with changes due to the impact of technology and viewer behaviour, and whilst this is a challenge it doesn’t mean that jobs and profit will be directly

taken from the broadcast sector. Instead as the interactive sector develops more opportunities will arise.

Jobseekers will need to be flexible, and have a varied skillset that they keep up to date.!

Research methodology

The research methodology I have used to examine these fields is a subjective approach through my own

observation as a consumer reinforced by experts’ understanding. I have used historical and evaluative

research, predominantly through the use of secondary research practices such as evaluating literature, and

using search engines to find relevant articles in respected online publications, such as The Guardian and

Huffington Post. I have also looked at data published by respected authorities such as Nielson, Ofcom and

the TV Licensing department. Multiple sources for data have been used in order to cross reference information and make sure it is accurate. I have taken this course of action, and rejected other forms of research

methodology such as participative research and surveying, as the question that I am answering will be

defined by statistics, data and technical information, rather than by observing or collating group behaviour or

ideology. Overall I believe that this course of action has been a positive choice. It has allowed me to gather,

condense and evaluate a great deal of information relevant to the subject and help form my conclusion.

Interactive media and Broadcasting sectors

Interactive media is an evolving sector. Technological developments, cheaper solutions and the rapidly

developing infrastructure for wireless connectivity, means that demand for interactive media products is

increasing. The emergence and consolidation of small specialist companies, increased outsourcing, and the

growth in freelancing; will all have a big impact on the industry and employment in the future. The interactive

media industry is a very fluid sector with many undefined distinctions. I believe that this is a result of its ability

to facilitate supplementary content for broadcast programming and advertising campaigns, as well as

standing on its own right as a more economical and efficient vehicle for lower budget independent programming and film. It is a young sector and the parameters of what can be done with it are still being

experimented with. Interactive media is viewed not so much as a sector but as a discipline, as its use is

increasingly becoming part of everyday activity across all sectors of the industry. There are many companies

and individuals involved in the interactive media sector who may fit more accurately within other sectors. The

industry is loosely divided into: web and Internet, offline multimedia, companies specialising in mobile content

and interactive TV sub-sectors (National Careers Service Direct.Gov 2013).
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Creative Skillset’s annual employment survey (2013) reveals that: The sector employs around 40,000 people,

representing 8% of the total creative industries workforce. 29,500 people are in web development, 10,000 in

interactive content and an unknown number in support services. It is heavily reliant on freelancers and

contractors. The workforce is highly qualified, with a combination of specialist and more general skills. 80% of

the workforce has a degree; 36% of which are media related. There are over 8,000 businesses in the

industry: around 7,500 web and internet companies; 500 offline multimedia companies; and 40 companies

specialising in mobile content as well as a growing number of interactive TV companies. Generally these are

modestly staffed companies, which are highly specialized, for example 46% of companies employ 1-5

people, while only 3% of companies have more than 50 people working for them (National Careers Service

Direct.Gov 2013).

Individuals looking for a career in the Interactive sector need to be adaptable and able to learn new technologies and techniques quickly. The job sector is flooded with highly specialised professionals but more versatile

workers with transferable practices and understanding of role context are greatly in demand, as the sector

overlaps with other creative industries. (Skillset, 2013) The Interactive workforce seems to attract younger

professionals than other creative industries including broadcasting: 52% of employees in Interactive Media

are aged under 35 compared with 39% across the whole Creative industry (National Careers Service

Direct.Gov 2013).

Creative Skillset’s annual employment survey (2013) reveals that: geographically, interactive media is the

largest creative industry in the East Midlands. Nottingham has a number of successful and expanding

interactive companies such as Elektonika, Cuttlefish, Jupiter Design Ltd and Emnet. Whilst Internet Protocol

Television companies are beginning to develop at the University of Lincoln, due to its satellite uplink facilities

and a media graduate population to service the sector. There are 2,100 people working in the industry in this

region. The interactive media sector is far less London orientated than the broadcast industry, but it still offers

13,200 people work in the area. In the South West, there are many creative, interactive media companies,

including the E3 Group, Hyperlaunch, Team Rubber and Nameless. There are over 1,800 people working in

the industry in this region. This would imply to me that it would be possible to get work in the region successfully and that it wouldn’t be as advantageous to move to London in order to get work, as it would be if I were

looking for a job in the Broadcast industry.



In addition to the development of the interactive sector Broadcast Television is going through a testing time

resulting from budget cuts. This has been for several reasons - the current economic climate, a backlash of

public opinion due to recent controversies and cover up scandals at the BBC. The most significant have been

the Jimmy Saville case, the Executive payoff scandal that revealed over the last couple of years several

senior executives, had been given excessive severance payoffs close to the million pound mark, as well as

reports that the BBC had spent a total of £28 million on silencing clauses at the end of staff's contracts.

Despite this Television is still the most popular method for delivering news and entertainment. TV licensing
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(2013) states that UK television channels broadcast about 2.5m hours of programming a year, and according

to a poll conducted by the Broadcasters' Audience Research Board in 2010 the average adult watched more

than 30 hours a week, of broadcast TV.

The overall industry and employment opportunities are spread throughout the nine major terrestrial broadcasters. They include the publicly owned BBC and 8 “for profit” broadcasters that include ITV, Channel 4,

Five, S4C, SMG and UKTV (Skillset 2013). According to Ofcom’s communications market report (2009) they

attract about 60% of total Television viewing; this mirrors the level of employment “in house" that they

account for. They employ around 35 000 people in full-time roles which is roughly 62 % of the 55,900 people

employed in the wider TV industry, and 11% of the total creative industries workforce (Skillset 2013).

However, the most significant part of the industry that employs the majority of people working in broadcasting, are around 850 independent production companies that create content for the broadcasters. The larger

companies typically have turnovers of between £100-200m per year and employ thousands of people in the

course of a year (Skillset 2013).

Creative Skillset’s annual employment survey (2013) reveals that: In contrast to the Interactive sector,

broadcast media is very London orientated. The majority of the workforce - 62% of the TV industry is based

in London, as the UK's regions have provided fewer opportunities for training and development in recent

years. The South West has a strong production sector in Specialist Factual and Natural History production,

both at BBC Bristol and in the independent production sector. Bristol is an established hub for television

production. There are around 1,800 people employed in the industry in this regional area. TV, like the

interactive sector and the wider creative media industry, is characterised by a much higher proportion of

freelance and short-term contract than other industries.

In addition to the increase in use of interactive media and the ever-increasing convergence of both sectors,

there are many other external issues affecting the current job market of the broadcasting industry. They

include: the faster than predicted growth of broadband in the UK, the massive success of mobile media and

globalization of the TV and video market. (Skillset 2013) The Broadcasting sectors’ traditional method of

operation is being challenged by audience fragmentation; the move of advertising to the Internet as products

can be more directly targeted to consumers thanks to social media; and the development of ‘Content is king”

viewers who desire content rather than channels and schedules. Internal factors are also changing the shape

of the industry, such as mergers and buy-outs bringing new big players into the UK market and the growth of

super-indies (Skillset 2013). As a result of this, approaching two-thirds of television employers have put on

training for their staff, to increase their skillset and make sure they are up to date with emerging technology.

Yet in 2010 only 38% of freelancers received any training at all. So there is increasing pressure on professionals to adopt a long-term approach to ensure their skills are as up to date as possible (Skillset 2013).

A comprehensive, up to date, technological understanding and eye for the future seem to be the most

desirable aspect in anyone looking to work in the creative industries as a whole.
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What technological advancements may be having an affect?

Next I examine how technological advancements are having an influence on convergence and media

industry workforces, I will be examining the two areas of technological development that I believe are having

an impact Consumer Electronics specifically the proliferation of portable devices and ownership of Smart

Internet enabled Television and Service - on demand Internet streaming and catch-up services such as

Netflix, Blinkbox, Iplayer and 4OD.



Internet-enabled TVs will become the standard soon, according to Richard Lindsay Davies chief executive of

the UK's Digital TV Group (The Guardian 2012). He said that between half and three-quarter of the 9.5m TV

sets expected to sell this year to the UK's 24.5m TV-owning households will have Internet connectivity. He

believes that in as little as five years Smart TV ownership could be the majority. According to Ofcom’s

Technology Tracker (2012), 5% of UK households with a TV own a Smart TV. However, this figure is set to

rise, as Smart TV set sales have doubled in the past year representing one fifth (2.9 million sets) of all TVs

sold since 2010. Among owners, 65% said that they had used the Internet connection on their TV. 51% had

used their set to watch catch-up TV, 25% had used social networking and 13% had used it for online

shopping. The ABI research group believe that Smart TV penetration in North America and Western Europe

will have reached 10% in 2013, with numbers expected to soar to 50% as early as 2017 (HD Living, 2012).
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