Nicholas Hanlon
Designer / Creator / Life Enthusiast

Hello, my name is Nicholas Hanlon and I’'m a designer currently living in Toronto.
Graduating from NSCAD in 2016, | have since been on a journey to

learn and further myself as a designer. | love working with people, talking shop,
design, music, art, and film. | am passionate about contemporary design, art, and the
abstract. | believe it is important to bring an understanding of the built environment,

and human nature to the forefront of my design practice.



Ve I’t u EXte I’IO r Vertu is a apartment/condo complex on Dresden Row above the shopping centre known as NICHOLAS HANLON | 2017
City Centre Atlantic. This project was a re-brand that extended down to included the mall and
. . . parking. The project started with a logo refresh(1), then extended to new exterior street level
B ra n d | n g / Way]c| n d | n g signage(2,3). A new font pairing was established and executed throughout the new wayfinding

and signage (3).
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Vertu Interior

Information Design / Wayfinding
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The interior of the building is focused more on wayfinding using a colour and icon system that |
designed to represent items of vertu (3). This system allows a Vertu visitor to find shops, know
where they are, and move them through the basement parking zones (2). Mounted interior

panels (1) quickly allows a visitor to find their targeted destination. A contrast to the confusing
layout and directional signage that exists currently.
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The parking section of the Vertu building was the most complex design problem. Using the NICHOLAS HANLON | 2017

Ve rt u | nte r I O r zone colours, and a clear isometric styled floor maps (1), the visitor can visualize where they

are in relation to where they need to go quickly. The Vertu stairwells were a confusing system

| nfo rm at|o n DeS | g n / Wayf| n d | n g of inconsistent signs. The solution, a branded zone coloured system allows for a consistent

directional narrative at each decision point (2). (3) Is an example of a zone wall treatment in the
parking lot that acts as a main entrance point for either the elevator or stairwell, with the main

destinations called out.
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Eddy Swim Shirt
Product Design / Design Research

During my time at Dalhousies IDEA product design studio | went through a rigorous research
and design process to create a product addressing the issues of water safety and swim training.
The finished product was a swim shirt that had bouncy displaced throughout it allowing a child
the confidence through their swimming ability development. The buoyancy could be slowly
taken out as the child’s skills develop. The shirt was UV protected and did not hold the stigma of
a common safety device a that a child may feel embarrassed to wear.
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Eddy Swim Shirt
Product Design / Design Research

eddy

Roles Of Buoyancy And Gravity

This page features three spreads from my 24 page research/process document that | was NICHOLAS HANLON | 2017
required to produce to receive credits for this program. In the document | explained the projects
design rationale, and my understanding of effective buoyancy placement.

As we began to generate concepts it was important to understand
the rules of the centers of buoyancy and gravity in determining how a
swimmer floats. Diagram 1. shows the buoyant force acting through
the center of buoyancy on the top. The bottom arrows shows gravita-
tional force acting through the center of gravity

38  Prototyping

In diagram 2. the arrows show the state of the floating equilibrium where
the buoyant and gravitation forces are aligned. The distance between

the centers of buoyancy and gravity determines the angle at which the
swimmer floats

Process Book 39

eddy

“Only 37 of children who drowned in Canada from 2001-
2010 were identified as strong swimmers. Weak or
non-swimmers made up 6 in 10 children who drowned
while engaged in aquatic activities like swimming or
wading’- Canadian Red Cross Facts and Figures (2013)

‘The main issues and observations from our research into childern’s swim
aids revolved around these main stats. Children who know how to swim but
are weak swimmers have an elevated risk of drowning, resulting concern to
parents and other guardian figures.

20 Market Research Process Book un
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FACEBOOK

Recently | was speaking to a friend
about our mutual friend's ability

to convey sensitivity to cultural
issues. This mutual friend, [et’s call
him Tom*, has a tendency to per-
form small acts of social policing.
Among other services, Tom

will correct mispronunciations

f cultural names and words, remind
the group of perspectives potentially
being ignored, and summarize
relevant articles from the most
recent edition of The New Yorker.
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FEMINISM sociaL MEDIA AND 1DENTITY PERFORMANCE
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Regardless of whather an indhidual oots
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upon trust

intellectual repartee, but performing a kind
of male identit that makes him immune
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to critque.
about feminism, Tom's abliy to present the
fagade of prograssive masculinity s striking.
He always seems to say the right thing at the
right time, but i he really saying anything at

Tobbe simultaneausly provocative and inof-
fensive roflects highly developed social in-
ligence.L i

Fights pro-
tests across the United States in 1960. The
originalsit-in

aural, or mixed media—is enormously influ-
enced by the medium's aesthetic possibili-
ties. Marshall McLuhan's dictum that “the
medium i the message” may have become
cliché, but his point stands. In fact, as McLu-
banpredeted. the medum and the message
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nism 1 had just had with another young man,
Patrick", Over beers ane afternoon in To-

counterpoint. Gladwell explains, “the plat-
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respond by liking or sharing a link. The
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offeminist-leaning Facebook posts.

To some extent, | understand Patrick's posi-
ton. | think that most Facebook users rec-
ognize that they are sharing their views with
arelatively sympathetic audience (these
peopleare-riends” atral. Somothing

9
have met.
Facebook i a tool or effciently managing
your acquaintances, for keeping up with the
people you would not otherwise be able to
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SCENARIO 4

Family of Four

As a membar of a family of four — two parents and
two childeen {a boy age 13 and a girl age 7] = you
have always had 1o plan carelully 10 make ends
maet, After your second child was bom, you and
your spouse made the decision that you would leave
your job @5 @ care workar 10 sty home with your
children. You currently rent a small mobile home in
rural Nova Scotia and the closest grocery store is

15 kn away. Thene is no public fransa in your com-
munity, but you own your own vehicle. The lumber
mill your spouse has been working at for the past 10
yoars dalivered notice that they were closing and all
workers weee lot-go without pay of Severance.
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Various lllustrations
Print / Digital / Typography




Thank you,
| hope to hear from you soon.

nickmhanlon@gmail.com
902-880-3361



