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BLU DIGITAL

DIGITAL TRENDS



Digital

Trends



With new concepts being designed for

almost all aspects of our daily lives, the

question is: What is next? We have been

told about the possible introduction of

Artificial intelligence and Virtual reality for

Social Media and Ecommerce purposes.

There has been the introduction of

Artificial Intelligence and smartphone



automation over the last few years,

making it easier for users to find answers

to their questions and solutions to their

problems with just their fingertips from

wherever they may be. Automated jobs

are lessoning the need to have humans

carry out jobs.



What was predicted to happen

in Digital in 2017?



Artificial Intelligence and Automation

Automation is not something which is new, it’s around every time we

call a service if we need help. It won’t go away, but the plan was for it

to get better. At the same time, online customer service was planned

to be automated as well, thanks to better AI and Chabot’s that can

understand our requests better than before.

More Jobs to be automated

There are already automated jobs that we come across each day,

whether it’s an oyster card machine or a self-service system at a

supermarket. More businesses are using automation to allow

customers or consumers to complete activities. Customers and

consumers are speaking or interacting with automated systems for

enquiries. Smart Machines and Artificial Intelligence, or in other

words, advanced Learning Machines may replace ‘low-skilled jobs’.

An example of this is self-service machines which are now used in

popular supermarkets such as Sainsbury’s, Tesco and Waitrose.

Businesses are adopting this approach as it makes it easier for both

customer and business to make a transaction. Businesses have

bought into smart machines as it is a clever future investment.



Smartphone Automation

We saw smart devices gain in increased automation, where our

phones are able to pick up our preferences automatically. On iPhone

there is the famous feature of ‘Siri’ where it will carry out actions that

we request. Smartphones are being built to pick up on our daily

routines. As our phones pick up our preferences, how will people feel

about a system knowing all their personal information?

Influencer Marketing

Influencer marketing is something we saw mature in 2017; as we see

brands not only partnering with digital savvy Snapchatters and

YouTubers, but also co-creating original content that can't be found

anywhere else.

Augmented Reality

AR is a major tool for companies who want to take their engagement

levels to the next step. While AR technology is still in its infancy, it is

beginning to catch on and the almost limitless possibilities it presents

mean that it has huge potential. In 2012 there were 188 million

downloads of AR apps. By 2017, it was expected that there would be

3.5 billion downloads.



37% of marketers are now dedicating a budget for influencer marketing. It was also

revealed by Influencer Orchestration Network that Influencer campaigns have helped

marketing professionals reach their target audience.

- Influencer Marketing Hub



Digital predictions

for 2018

Video Content

Video content is something that will gain popularity in 2018. More

companies will aim to use video advertising to their advantage when

it comes to promoting a certain hashtag or trend.



Authentic Visual

According to visuable.co.uk in 2018, an estimated 84% of

communications will be visual. The likes of Snapchat and Facebook

have increased the visual content which they advertise with.



Mobile Vs Desktops

2017 was the era where desktop usage started to fade out. In 2018,

there will be a complete dominance of Smartphones over the laptops

used for ecommerce businesses as well as generating online traffic.

We are using our smartphone devices for the majority of our daily

tasks and this could lead us into many more mobile optimized

applications and websites.



Artificial Intelligence

According to The Motley Fool, AI Bot’s will power 85% of customer

service interaction by 2020. As figures suggest, many of us will find

ourselves interacting with systems in order to complete transactions

in the future. Tesco introduced their first self-checkout system in

2003. Over 60% of UK millennials say they appreciate retailers who

use AI to offer them products that are more interesting. Gartner

estimates that by 2020, more than three-quarters of retail customer

interactions will be handled by AI agents.



According to The Telegraph, 51% of mobile users access a website

using their smartphone, where 48% of users access a website

through a desktop. For more mature markets such as the UK and

US, desktops still account for the majority of web pages, however,

mobile web is rapidly catching up, and in some countries it is already

more popular, such as in India where it now accounts for 75% of

pages. The rise of mobile internet usage has been most prominent

since October 2016 where it overtook desktop and laptop computers

for the first time at 51.3%.



Micro Moments

Digital marketers need to study insights and identify the micro

moments of their target audience which means providing targeted

advertising based on user information, such as the search terms they

are using or their web history. Once you know what your consumer

wants, make use of that info. The interactive experience you are

providing offers value, in terms of offers, discounts, insights,

exclusive experiences or information.



According to The Motley Fool, AI Bot’s will power 85% of customer service interaction

by 2020. As figures suggest, many of us will find ourselves interacting with systems in

order to complete transactions in the future.

- The Motley Fool



What does the future hold?



It seems as if the general public have now been accustomed to using

automated systems to complete tasks. With the majority of UK

millennials appreciating businesses who use AI, this could mean a higher

amount of AI systems that are introduced in the coming year.

Based on the amount of web searches using their mobile, there seems to

be a shift in terms of what devices are being used to browse the internet,

we may be seeing the decline in desktop browsing as people require

more portable methods of internet usage. Brands are becoming more



creative with their content in order to attract the attention of their target

audience due to the amount of white noise that floods the internet every

day.

Our personal information and preferences may look to be used to

provide us with the perfect service. More jobs are becoming automated

which could make it difficult for those looking for job opportunities in a

certain field.



Blu Digital with Steven Light

We spoke to Steven Light, Head of Digital at Coutts, in regards to digital trends we should look out for in 2018. His

predictions were as follows:



Personalisation

The differentiation gap of what features and functions online

platforms can provide is narrowing. It becomes increasingly

important to demonstrate that you know and understand your

customer. This means serving them relevant content, services and

products at the most relevant time to them. The biggest challenge

here is that this doesn't fit the typical marketing lifecycle where

services and products are promoted in campaigns aligned to

timelines and business revenue cycles.

Open banking/PSD2

More than just a piece of financial services regulation, the fact that

banks are being forced to open up API's for authorised companies to

extract detailed transactional data on behalf of customers is a game

changer. There will be a made scramble to gather this data and

provide pseudo-online banking services at an aggregate, cross-bank

level . A person's transactional data can tell us a huge amount about

their lifestyle and preferences.

Data protection

Digital is no different than any other channel in that regulation and

legislation both opens and narrows avenue of opportunity. GDPR is

another big one. Coupled with Brexit, for which we still don't

understand how data criss-crossing the EU will be impacted, digital



infrastructure and data management are going to have to improvise

and innovate quickly in order to both satisfy the legal requirements.

Augmented reality

VR is going to pave the way for AR and that process will start in

earnest in 2018. The gamer crowd currently adopting VR are

essentially funding the next wave of more socially interactive AR

technology. The internet followed the same pattern. Originally tied to

desktops, the internet became an isolating experience. Then came

chat rooms and online gaming. Then came laptops, tablets and later,

powerful handheld devices that could render the internet into a social

environment.

The rise and rise of blockchain

This is amongst the most exciting digital innovations yet to be fully

utilised. When businesses grasp the possibility of replacing any

transactional ledger with an unbreakable historical chain that is

disseminated across all parties involved in it, we're going to see the

processing of digital payments shift to truly real time. Imagine your

car's ownership and service history being held in a tamper proof,

auditable log that anyone could interrogate but no one could alter

without producing a version that doesn't match the broader

disseminated record. It's security of information without a single

point of failure, as is currently sense with large data centres or

systems.



Social Media

Trends



There has also been a mix in trends with

some social media platforms having the

same features. For example Snapchat

introduced their story feature, which



allows users to record a short story that

lasts 24 hours for their followers to see.

Instagram, and more recently, Facebook

have adopted that same feature.



What was predicted to happen

in Social Media in 2017?



Virtual Reality/Augmented Reality - More brands to take up AR development in promoting more Augmented Reality

applications after the success of Pokémon Go game in 2016.



Rise of the Chabots

Artificial Intelligence could now be seen as part of our daily lives or

routine. We have digital assistants such as Siri and Google assistant

which allow us to speak to our phones rather than pressing icons.

With social media platforms beginning to use voice command

systems as part of their services, it was predicted for more

businesses to interact with their consumers more using Chabot’s.

The dominance of mobile Social Media

In 2015, according to Marketing Land, 61% of time spent using

social media was on a mobile device. Nearly 2.8 billion around the

world use social media at least once a month and 91% of that is

through a mobile device. According to Word stream, more than 50%



of all YouTube views are through a mobile device and almost 80% of

time spent using social media is through a mobile device. As

Snapchat is a mobile automated social media platform, it reaches

41% of 18 to 34-year-olds in the US.

Dark Social Marketing

With the popularity of instant messaging applications; there is more

and more content being shared through email, WhatsApp and

Facebook messenger. This means that companies will have to

measure it carefully in order reduce the chances of it affecting their

business.



According to Word stream, more than 50% of all YouTube views are through a mobile

device and almost 80% of time spent using social media is through a mobile device. As

Snapchat is a mobile automated social media platform, it reaches 41% of 18 to

34-year-olds in the US.

- Word Stream



Social media predictions

for 2018



Chatbots

Chabot’s are the future. Customer service has transitioned from

phone calls and emails to social media. Consumers are demanding

instant replies to their questions and concerns, and they now turn to

social media with problems and queries. Chatbot’s allow you to

interact instantly, which is why Facebook Messenger bots especially

are becoming so popular, setting one up is fairly simple and it can be

done without cost.

Social media on mobile

Snapchat and Instagram are mobile focused Social Media platforms,

Instagram is accessible through desktops, however users hardly

access it on anything other than their mobile device. Facebook

makes 84% of its advertising revenue from mobile. Therefore this

poses the question; will people eventually move completely away



from their desktops and laptops to use Social Media on their mobile

phones? With the success of Snapchat in terms of reaching its target

audience, more businesses will introduce applications accessible for

mobiles.

Video content

Video content is on the rise right now, and Facebook ads that feature

video are attracting more engagement, which then provides more

exposure. If it is done right, it will definitely contribute towards your

business making more money. There is no doubt that we are moving

into an era where automated systems will be a part of our lives

whether that is at work, public services or for personal use. With the

amount of data caught, generated from our mobiles, we are set for

future social media applications to recognise our preferences with

ease.
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