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‘We started The Mahogany Sessions in July 2010 

for the pure love of music. There was no other 

motive at the time, and that blind passion for 

music is key to the channels success.’  

- Mark Murdoch, CEO of Mahogany Creative

I joined Mahogany in 2012 and was put in charge 

of their corporate identity and maintaining brand 

continuity across all platforms. Visually updating 

them to the brand they are today, with 600 sessions 

and over 1 million views on their youtube channel.

• Brand Identity

• Graphic & Website Design

• Promotional & Social Content

• Storyboarding

• Artworking

• Video I Website

MAHOGANY CREATIVE

L E A D  C R E A T I V E



Our brief was to design a range of T-shirts for 

Hugo Boss’ SS14 collection. Researching and 

developing four different creative avenues 

from which three were eventually chosen and 

put into production. We designed everything 

from the labels to the pocket detail, to the trims 

and also all of the packaging. The range was 

available worldwide from hugoboss.com

• Research & Development

• Graphic Design 

• Illustration

• Apparel Design

• Packaging Design

• Proofing & Artworking

H U G O  B O S S

L E A D  C R E A T I V E



Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, 

quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo 
consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum 

dolore eu fugiat nulla pariatur.

Outlook Festival is Europe’s leading festival in sound system culture. And in 2008, the 

organisers approached Arthur to design the iconic Outlook logo and tasked him to 

create an identifiable brand that would be instantly recognisable and impactful. This 

year Outlook turned ten years old, and has gone from strength to strength. Constantly 

striving to push the boundaries of live dub, reggae and bass music. 

O U T L O O K  F E S T I V A L

L E A D  C R E A T I V E

Services

Art Direction

Graphic Design

Illustration

Tshirt Design

Social Media Content

Promotioanl Material

Graffiti Murals

 

O U T L O O K  F E S T I V A L  

B E S T  I N T E R N A T I O N A L  F E S T I V A L  

U K  F E S T I V A L  A W A R D S  2 0 1 1

Video I Website



Commisioned by Adidas in 2014 to create three unique artworks to 

launch their latest football campaign  ‘There will be haters’ featuring 

Lionel Messi. The brief was to take a tongue-in-cheek look at the 

backlash footballers get for all of the sucesses they reap, and turn 

it into something empowering.

• Art Direction

• Illustration

• Artwork

• Video I Website

ADIDAS

A R T  D I R E C T O R
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THE STRENGTH
OF THE COUNTRY
LIES IN ITS YOUTH

Art Direction

Graphic Design & Illustration

Artwork & Packaging Design

Footwear & Apparel Design

Video & Animation Direction

POS & Retail Design

Social Media Content

Promotioanl Material

Website Design

Storyboarding

Retouching

BOY LONDON

H E A D  O F  D E S I G N

BOY London relaunched in 2012 and in 2015 Arthur was asked to oversee the design team. 

Employed as head of design with a team of  designers to manage. Over the next year our team 

developed collections for Selfridges, put on catwalk shows, designed our own range of watches 

and even designed a flagship store in Japan. Not to mention a capsule collection called BOY BY 

BOY which was launched in the summer of 2016 to rave reviews. Video I Website



Services

Art Direction

Graphic Design

Illustration

Tshirt Design

Social Media Content

Promotioanl Material

Graffiti Murals

 

In the winter of 2015 Brixton’s first fully immersive 

Xmas themed bar opened its saloon doors.  Arthur 

was once again tasked to put together a creative 

team for the project. The challenge was to create a 

fun and magical story of a twisted winter wonderland.

Our branding and graphic guidelines were the 

cornerstone is the SPS’s creation. The  production 

team built a fully immersive winter grotto with private 

themed rooms to hire, all branded and also graffitied 

by Arthur and his team.

The pop-up ran for 4 weeks over christmas and was a 

huge sucess, winning Design my nights Best Pop-Up 

Bar 2015 award.

• Art Direction

• Brand Identity

• Graphic Design

• Promotional material

• Website and Social Media

• Graffiti Murals

• Watch the Video

S O U T H  P O L E  S A L O O N

L E A D  C R E A T I V E



This brief was to come up with a unique way of 

celebrating 30 years of Schuh.  Whilst working 

at ROAR, Arthur’s illustrations became the 

backbone for a campaign that saw his work on 

billboards, busses, in tube stations and in over 

200 stores across Europe. 

Each element was hand drawn and we even 

developed a unique handwritten font for the 

project. We also designed and printed a 

collectable book documenting 30 years of 

culture from music trends to graffiti artists. Even 

building a flash website where users could 

share their stories from the last three decades.

S C H U H

L E A D  C R E A T I V E  A N D  A R T  D I R E C T O R

• Art Direction

• Brand Identity

• Graphic Design 

• Illustration

• Layout Design

• Artwork

• Website & Social Media

• Promotional Material

• Storyboarding

• Directing

• Video I Website



SIZE

RRP 

WHOLESALE
S  /  M  /  L 

£ 2 0 0 . 0 0

£ 2 5 0 . 0 0 

C A M O  J A C K E T
U N I S E X  -  R E D

N E W  F U T U R E  L O N D O N

SIZE

RRP 

WHOLESALE
S  /  M  /  L

£ 2 0 0 . 0 0

£ 2 5 0 . 0 0

 C A M O  J A C K E T
U N I S E X  -  Y E L L O W

N E W  F U T U R E  L O N D O N

SIZE

RRP 

WHOLESALE
S  /  M  /  L

£ 5 6 . 0 0

£ 7 5 . 0 0

S T A M P  L O G O  S W E A T
U N I S E X  -  W H I T E

N E W  F U T U R E  L O N D O N

SIZE

RRP 

WHOLESALE
S  /  M  /  L

£ 5 6 . 0 0

£ 7 5 . 0 0

S T A M P  L O G O  S W E A T
U N I S E X  -  Y E L L O W

N E W  F U T U R E  L O N D O N

New Future London is a UK streetwear brand homegrown in London in 2015. Arthur has 

spearheaded the creative team since their launch, put in charge of the brand aethestics and 

all aspects of digital design including merchandise, tech packs and linesheets. Inspired by 

90’s and early 2000’s fashion and paying homage to the golden era of youth culture.

N E W  F U T U R E  L O N D O N

L E A D  C R E A T I V E

Art Direction

Graphic Design & Illustration

Artwork & Packaging

Website & Social Media

Storyboarding

Retouching 

Apparel

•  H
OPE OVER FEAR •   U

N I T Y  O V E R  D I V I S I O
N

Website



As lead creative for Long Clothing, Arthur’s day to day responsibilities include 

designing and artworking new concepts for up and coming seasons and future 

collaborations. As well as developing graphics across all platforms, whether 

printed, digital, sewn or embossed. The team at Long have been designing and 

manufacturing their disctinct style of strong graphic apparel since 2008, with  

shows in Europe and in Asia. Recent colabs include Mishka, Selfridges, Sick Boy 

and Skrillex’s own label OWSLA.

L O N G  C L O T H I N G

L E A D  C R E A T I V E

Art Direction

Graphic Design & Illustration

Artwork & Packaging

Website & Social Media

Storyboarding

Retouching 

Apparel



T H A N K  Y O U

www.itsonlyarthur.com

itsonlyarthur@mail.com

+44 (0) 77 3951 3912


