



  [image: PDF Archive]
  
    

  

  
    	About
	
        Features 
        
          Personal and corporate archive
          Private social network
          Securely receive documents
          Easily share your files
          Online PDF Toolbox
          Permanent QR Codes
        

      
	Premium account
	Contact
	Help
	Sign up
	

  
 Sign in


  



    


  

    
      
        2017 > 
        December > 
        December 18, 2017
      

    


    





    
      FLW150 Event Tour Recap (PDF)


    

    
      









        File information

Title: PowerPoint Presentation
Author: Shelbe Hunsaker

  This  PDF 1.7 document has been generated by Acrobat PDFMaker 18 for PowerPoint / Adobe PDF Library 15.0, and  has been sent on pdf-archive.com on 18/12/2017 at 21:42, from IP address 68.98.x.x.
  The current document download page has been viewed 356 times.

  File size: 444.88 MB (16 pages).

   Privacy: public file
  
 







        
        
          [image: ]

          

          [image: ]

          

          [image: ]

          

          [image: ]

          

          [image: ]

        
        


File preview

#FLW150 Event and Cultural Tour Campaign



#FLW150 Social Media Strategy

• Undertook a full social media rebrand and implemented key

improvements in order to stay consistent with the Foundation’s vision and

mission of the project.

• Developed content calendars and style to deliver consistent

communications through out the social media campaign.

• Took full advantage of the trending HashTag #FLW150 in order to spread

the Foundation’s message to a broader audience.

• Increased engagement from existing supporters and connections, while

drawing new audiences to all social media platforms – with the goal of

driving donation through organics paid social activity.

• Shaped future growth of social media audiences and potential social

driven donor engagement by testing and learning about the community

and the brand in a social space.



“How to Live in the Southerwest” Cultural Tour

Social Media Strategies

• Partnered with NYC lifestyle influencers to develop a custom

strategy focused on driving organic Instagram follower

growth.

• Focused on target social networking tactics engaging with

users through tactical hashtags, blogging community, users

engaged with re-posts, and current community.

• Enacted growth on the Foundation’s Instagram channel while

doubling engagement.



Organizations across the country

celebrated 150 years of America’s most

iconic Architect, Frank Lloyd Wright

with #FLW150 while we honored him at

one of his most iconic buildings, the

David Wright House. The House was

open for tours from 6am-6pm, with a

special press conference hosted at

10am. Live Facebook feeds aired every

two hours all day-long.

Our team…

•

Help to construct, organize and regulate

distribution of ticketed tours and invites to

VIP Reception

•

Coordinate volunteers to assist with tours,

check guests in and facilitate day of event

activities

•

Manage and implement content and

engagement on all social media channels,

including Facebook Live

•

Handled all correspondence with elected

officials, major donors and prominent

community supporters

•

Assisted with press conference organization



On-site Guest Total: 470

Facebook Live Views: 5,700

Facebook Live Engagement: 17,740



Key Partnerships For #FLW150



@StateFortyEight

@Geronimo Balloons

@ModernPhoenix



Key Partnerships For Cultural Tour

The David Wright House partnered with the

following sponsors to create the first-ever, fourday #CulturalTour of the Southwest. Through

narration that engages SRP’s extensive canal

system, the Heard Museum, and Frank Lloyd

Wright’s Philosophy of organic architecture and

sustainability, four social media influencers

immersed themselves in the creation and

development of Phoenix, Arizona.

The guests stayed at the historic Royal Palms

Resort on Camelback, enjoyed a tour of the

Sandra Day O’Conner House and spent an

afternoon exploring Taliesin West. Each

landmark utilized fashion, architecture, music

and culinary offerings to teach and promote

#HowtoliveintheSouthwest



Our team…

• Served as main point of contact.

• Scheduled and helped organize

tours at each location, providing

direction and experience.

• Handled outreach and managed

successful partnerships with each

listed sponsor.

• Oversaw operations and supervised

influencers during the duration of

their stay.



Key Partnerships For Cultural Tour



Social Media Influencers

@LindsiLaneStyle

Followers: 171,000

Impressions: 1,539,000

Engagement: 12,242



@FashionismyForte

Followers: 137,000

Impressions: 1,096,000

Engagement: 17,793



@StyleontheRise

Followers: 172,000

Impressions: 1,528,000

Engagement: 12,628



@Tezzamb

Followers: 166,000

Impressions: 1,992,000

Engagement: 89,616
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