
INTRODUCTION TO 

ANTHONY YUEN 



~ukanthonyyuen@gmail.com~ 

 
 
 
5+ years  in  Media agency 
      (Of f l ine + Dig i ta l )  
 

2+  year s  in  D ig i ta l  agency 

ABOUT ME 



~ukanthonyyuen@gmail.com~ 

	
 
1 .  Manage of  3  teams  
2 .  Soc ia l  Media  Management  
3 .  D ig i ta l  Market ing  Campaign Deve lopment  
4 .  D ig i ta l  P lann ing 
5 .  Bus iness  Deve lopment  
6 .  P ro ject  Management  
-  Photo/  V ideo Shoot ing  
-  Webs i te  Deve lopment  
-  D ig i ta l  Campaign 
 

PREVIOUS DUTIES 
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Retainer:  Expand from 4 to 11 accounts 
New Logo: 10+ 

Expand from 10 to 20 staffs  

YOY: +300%  

WHAT’S BEEN DONE IN STC? 



PROJECT BASED 

SOCIAL MEDIA 
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WEALTH OF EXPERT ISE  AND  
EXPERIENCE IN T H E  HIGH END BRANDS	



SHOWCASE 



CREATIVITY  
SHOWCASE  
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OVERALL CAMPAIGN JOURNEY 

Localization 

Brand & Pitera 
Awareness 

UGC Content for 
Pitera 

Social engagement 

Global Asset: 
SK-II x 

National 
Geographic 

Local  
Campaign:  
HK Extreme  
Challenge 

CAMPAIGN DEVELOPMENT - SKI I  
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CAMPAIGN DEVELOPMENT - SKI I  

Objective : 

To raise the awareness and popularity of the SKII main 

product – Facial Treatment  Essence through the engagement 

game. Making good use of attractive gifts as  incentive to 

draw people’s participation and attention on the product. 

RESULT PROJECT 

Game development  

Creative idea  

Game Creation  

Copy Writing  

Website Design  

Mobile Site Design  

Programming 

Period : 1.5 Month   

Photo submission : 3,630   

Views of hero video 82K   

Page views : 17,057 
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Photo submission : 3,630   

Views of hero video 82K   

Page views : 17,057 

Photo submission : 3,630   
Page views : 17,057 
Conversion Rate: 20%+ 
 
TAIWAN SKII had also adapted the 
idea yet the result was far lower than 
Hong Kong ones. 
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Objective : Redesign the registration form of top parenting 
website  (babykingdom.com) to recruit quality members – 
Bundle registration 

1.  Default acceptant for bundle  
registration to finish both forms 
of  babykingdom.com and 
client  membership one 

2.  Banner ads pop up for “non-
accept”  user as a final 
reminder to client  membership 
registration 

CAMPAIGN DEVELOPMENT – ABBOTT MEMBERSHIP BOOST 
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Objective : Redesign the registration form of top parenting 
website  (babykingdom.com) to recruit quality members – 
Bundle registration 

1.  Default acceptant for bundle  
registration to finish both forms 
of  babykingdom.com and 
client  membership one 

2.  Banner ads pop up for “non-
accept”  user as a final 
reminder to client  membership 
registration 

CAMPAIGN DEVELOPMENT – ABBOTT MEMBERSHIP BOOST 

That was a Hong Kong Media First and 
conversion rate was more than 
satisfaction – 80% sign up had 
converted  into client memberships 
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CAMPAIGN DEVELOPMENT – ABBOTT BRANDING 
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CAMPAIGN DEVELOPMENT – ABBOTT BRANDING 

Brand new sponsor section was negotiated 
for ABBOTT aim to increase the affinity 
toward the brand in the top parenting 
website while achieved the lowest CPM and 
CPC in 2013. 
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CAMPAIGN DEVELOPMENT – L'Oréal PARIS HF 

http://hfwhite.loreal-paris.com.hk/conservation?contact=3 

暖男JEREMY的心跳告白 

Louis Mok  Jeremy Wong  Jeremy Wong 

 
Louis Mok : 

https://www.youtube.com/watch?

v=Ak7fpwK5S9Q&list=UUsvMneetCrthbkM1fXcDMSw&index=7 

Jeremy Wong : 

https://www.youtube.com/watch?

v=CHpIgW3itnk&list=UUsvMneetCrthbkM1fXcDMSw&index=5 
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Objective : 

To build the awareness to the new launch of Hydra fresh whitening mousse and 

enhance the engagement via  an interactive mobile game. Making good use of cash 

coupon to encourage purchase. 

RESULT PROJECT 

Game development  

Creative idea  

Game Creation  

Copy Writing  

Website Design  

Mobile Site Design  

Programming 

Total Video View : 300k+  

Engagement: 20,000+ 

Share: 500+ 

https://www.facebook.com/lorealparishongkong/videos/

1427212004002056/ 

CAMPAIGN DEVELOPMENT – L'Oréal PARIS HF 



B LO S S O M  MY D R E A M - B U LG A R I   
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http://www.style-tips.com/post/17100?menu=26 



CAMPAIGN CREATION - LAMER 
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http://www.style-tips.com/campaign/
lamer/ 



WEB  
DEVELOPMENT 



EVENT GAMING 
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- Bring along with the SMS 
and start the game 

-Data base set up for individuals - Online form 



MAKEUP WORKSHOP 
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- Online form and data 
base up set - Payment gateway 
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WEB DEVELOPMENT 

SMS received upon filling in 
the form online 

- Bring along with the SMS 
to counter 

- Staff need to only fill in a 
password 

Whole 
process takes  
within 1 min 

- Online form and data 
base up set 



VIDEO 



EVENT VIDEO - CARTIER 

https://www.youtube.com/watch?
v=Xbic6kHTBZo&feature=youtu.be 
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FEATURE - STYLE-TIPS.COM 
S W ATC H   - C R E A T E      T H  E   U N  EX P  E C T E D 

https://www.youtube.com/watch?v=djLlQjaJkdI  

https://www.youtube.com/watch?v=PQdZdQZjl0U 



BACKSTAGE VIDEO – BOBBI BROWN 
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https://www.facebook.com/HKSTYLETIPS/videos/

10155435840542270/ 



ONLINE VIDEO - LOREAL MENEXPERT 

https://www.youtube.com/watch?

v=uyG0g54OUrc  

 https://www.youtube.com/watch?

v=Ik59DtBa_Fc 
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SKIN CARE DEMO - L'Oréal PARIS 

https://www.facebook.com/lorealparishongkong/videos/
1171606109562648/ 
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MAKEUP DEMO - MAYBELLINE 

https://www.youtube.com/watch?
v=_4S9y17l2vQ   

https://www.youtube.com/watch?
v=0QqnqdjMPSE 
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PHOT OGRAPHY 



FACE THE CAMERA CAMPAIGN - GAB 
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FACE THE CAMERA CAMPAIGN - SKI I  
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FEATURE - T ISSOT 
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FASHION EDITORIAL 
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FEATURE - STYLE-TIPS.COM 
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FEATURE - MENXPAT.COM 
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PHOTOSHOOT FOR BRANDS 
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SOCIAL MEDIA  
MANAGEMENT 



SHOWCASE FOR BRANDS SOCIAL 
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SHOWCASE FOR BRANDS SOCIAL 
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MATERIAL FOR BRANDS 

1. https://www.facebook.com/clarisonichongkong/posts/1236078356440310 

2. https://www.facebook.com/MIOGGI.HK/videos/10154611651222832/?permPage=1 

3. https://www.facebook.com/MIOGGI.HK/posts/10154516318182832 

4. https://www.facebook.com/bio/ 

1 2 3 4 



Thank You 


