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BRAND PACKAGE A: PREMIUM SUITE

DREAM FACTORY
Summary: Full Brand Package | Website | Online Course + Social Growth | Program Launch Strategy
Description:
6 Months with our team
Customized Wordpress site (Covers 7 tabs max)
Online Course Program:
Social Launch: Facebook, LinkedIn, Instagram & help you grow your audience
1 on 1 Coach to help them with all of this.
They get access to a team of 7 of us:
Project Manager
Coach
Designer
Web-developer
Photographer
Videographer
Integrations
Paint A Picture:
“We have a branding studio. Clients fly in from all around the country and we do their photography,
videography, build out their entire brand and website, and we even help people create their online
programs and launch their online programs. So we have the one-stop shop to build your entire online
brand in one place. The goal is to build this world-class image and help you launch your programs so you
can get clients right away. “
How it Works, Client Asks:
“We work together every week 1 on 1 with you for 3 months.
We walk you step-by-step on How to POSITION your Brand PACKAGE Your Brand and then we
PROMOTE and Help You Launch Your Brand Online to Get Client within 90 days so you can begin making
revenue right away. That’s our goal. We want to build a world-class brand for you.”
Price: 10K
Rev Share Commission 15-25% = $1,500 - $2,500
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BRAND PACKAGE B: STANDARD BRAND SUITE

DREAM FACTORY
Summary: Brand Website | Social Growth (Grow Following/Audience) | Social Launch Strategy
Description:
3 Months with our team
Customized Wordpress site (Covers 7 tabs max)
Social Launch: Facebook, LinkedIn, Instagram & help you grow your audience
They get access to a team of 7 of us:
Project Manager
Coach
Designer
Web developer
Photographer
Videographer
Integrations
Paint A Picture:
“We have a branding studio. Clients fly in from all around the country and we do their photography,
videography, build out their entire brand and website, and we even help people create their online
programs and launch their online programs. So we have the one stop shop to build your entire online
brand in one place. The goal is to build this world-class image and help you launch your programs so you
can get clients right away. “
How it Works, Client Asks:
“We work together every week for 3 months 1 on 1 with you.
We walk with you step-by-step on How to POSITION your Brand
PACKAGE Your Brand That’s our goal. We want to build a world-class brand for you.”
Price: 7500K
Rev Share Commission 15-25% = $1125 - $1875
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SALES TEAM

PRODUCT INFO

1 on 1
Coaching
MANUAL

MARKETING TRAINING TO GROW YOUR BUSINESS ONLINE

1-ON-1 COACHING

Summary: Online Course Creation or Membership Site | Course Curriculum Layout |
Social Growth(Grow Following/Audience) | Social Launch Strategy
Description:
3 Months of 1 on 1 Coaching with Our Top Online Marketing Experts
We focus on the most affective areas to help you grow your business online.
This can include coaching on:
Lead Generation and Sales
Automated Marketing Campaigns
Launching Online Programs
Social Media Marketing Strategies
1 on 1 Coach for 1 hour a week. (Available for questions throughout the week)
They get access to one of our Top Trainers
Paint A Picture:
“You will get access to one of our top trainers who will work with you 1-on-1 for 3 months. Your Coach will
find out what's holding you business back from growing to the next level. They will give you the strategies
that you can use to breakthrough and start getting results.
Client Asks: How does it work?
“We work together every week for 3 months 1 on 1 with you.
We walk with you step-by-step on exactly what to do. Your coach will set objectives with you and
and hold you accountable to start taking action right away. The goal is to get get your breakthrough and
reach a new level in your business.
Price: 2000-10,000K
Rev Share Commission 15-25%
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SALES TEAM

PRODUCT INFO

Online
Programs
MANUAL

INCOME BREAKTHOUGH FORMULA
Summary: Sales and Lead Generation Package
Objective: This product is designed to show entrepreneurs how to leverage the power of software and
virtual assistants to book your appointments solid with leads so that you can close more sales and have
the ability to exponentially earn more income. It’s unlike any traditional lead generation strategies as we
use automated systems to create personal relationships at top speed. The goal is to get leads and sales as
quickly as possible. We even provide the exact scripts we use to close big deals and breakdown the
mindset behind the closing process. The all-encompassing program is state-of-the-art for lead generation
and is a great product for any entrepreneur wanting to make more sales in their business by phone,
webinars, or web chat.
Price: $1,000
Rev Share Commissions: 50%

PASSION TO PRODUCT FORMULA
THE PASSION TO PRODUCT PROGRAM is designed to show entrepreneurs how to create multiple
streams of income online. If you have ever wanted to create an online program, hold a retreat, run events,
build a business online, or create anything related to a passive or active income stream on social media,
this is a powerful and world-class program that will help you step-by-step through our proven processes.
The strategies shared in the program are unique and can’t be found anywhere else accept in the Passion to
Product Program.
Price $500
Rev Share Commissions: 50%

AUTOMATED MARKETING
The Automated Marketing Program is designed to show entrepreneurs how to setup automated sales
funnels to scale their business. If you have ever wanted to market to the masses this is a great program
that will show you how to set up your landing pages, sales funnels, and how to run automated launch
campaigns to drive traffic to your digital offers. This is a powerful and proven process that help you
reach more people by leveraging the power of systems. If you are ready to take on the challenge to
implement next level marketing into your business, this will be a great program for you.
Price: $1000
Rev Share: 50%
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SALES TEAM

PRODUCT INFO

Inner Circle
Membership
& Affiliate
Program
MANUAL

INNER CIRCLE MEMBERSHIP
THE BUSINESS CLUB ACADEMY INNER CIRCLE MEMBERSHIP is one of our top flagship products. This
educational membership site offers key success factors on how to start a business online, generating more
sales, referrals, traffic, leads, and customers for life, simply by using established practices by marketing
leaders who are successful in online promotion, direct sales and network marketing. These contain
revolutionary techniques and philosophies you can implement to help explode your sales and commissions
to lead a more prosperous life. It also comes with exclusive benefits to our services and reserved access to
live events.
Price: $100/mo
Rev Share: 50% every month from active members

AFFILIATE PROGRAM
As a member of the Academy, you get access to our affiliate program. This means that you can earn
residual income from referring other members to be apart of the Business Club Academy. With a
Lucrative Compensation Plan, you can earn special bonuses and incentives by referring other members.
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BUYER
PROFILES

BUYER PROFILES: JOHN

PROFILE #1
John: Consultant
Age: 30-50
Income levels: 80-300k/yr
Price: 5000-15,000 Avg: 10,000
Package: Online Course Creation
Closing Options: 3 Way Call
Rev Share Commission: 15-25%
Social Platform: LinkedIn
References: DavidBrownlee.com & Nolimit2yoursuccess.com
Desire: Wants more Clients
Pain Points: Has no leverage. He has to travel everywhere to find clients and deliver workshops and training.
He can't get paid unless he is on the phone or training live.
Solution: He needs an online program he can sell to companies so he can make revenue even when he is not
there. He also can use this course as an added bonus. To his existing training making it more valuable.
His objection: He is is really busy and isn't sure if he has time to take on any new projects?
Rebuddle: Digital training is where the market is shifting. How awesome would it be to have a company pay
you without you having to be there, or to offer it as bonus so it can be an added value to your competition?
Transition to Close:
Also, I think you really should connect with my good friend ____________(Coach Name). (Coach name) is
someone I really think you need to connect with as he/she is one of the Top Partners with the Business Club
Academy and is a great connection for you based on what you are doing and I think he/she can really help out
a lot. He/She is really hard to get a hold of but if I can set it up, what days would you be free to connect with
him/her ?
Tie Down:
Ok. If I can get that to work with his/her schedule. Just make sure you don't miss the call because he/she is
really tough to get ahold of and I want you two to connect. Sound good?.
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BUYER PROFILES: JENNIFER

PROFILE #2
Jennifer: Network Marketer
Age: 30-50
Income levels: 30k-80k
Price: 1000
Or Membership 97/mo
Package: Income Breakthrough Formula
Closing Options: Income Breakthrough Webinar, 3 Way Call.
Rev Share Commission: 15-25%
Or 50% on Online Course/Membership
Social Platform: Facebook, Instagram, & LinkedIn
References: GottahaveKarisma.com
Desire: Wants to Recruit More People and Build a Big Team to hit #1 in the company
Pain Points: Can't find leaders on her team. Her team isn't growing fast enough. Has a hard time finding
people online.
(Warning: Network marketers act like they have it all together at first because they want to recruit you.
Break past it, by strategizing with them and giving ideas on how to grow bigger)
Solution: Needs online strategies to grow her following, get more people to talk to about her business, and
get access to the strategies that will help her become a top earner.
Once she gets these strategies she can take them back to her team and they can use them too!
Closing:
Refer to Income Breakthrough Webinar or 3 Way Call. (Reference Your Script)
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BUYER PROFILES: SARAH

PROFILE #3
Sarah
Profession: Life Coach (already successful)
Income 50-120k
Price: 7000-10,000
Package: Premium Brand Package
Closing Options: 3 Way Calls, Passion to Product Webinar
Rev Share Commission: 15-25%
Social Platform: LinkedIn, Facebook
Desires: Needs more clients online, they want to build a bigger following and brand to move toward
becoming the ultimate expert at what they do.
Pains: She doesn't want to spend her time doing anything else other than what she loves...coaching. She
doesn't want to spend her mental energy building funnels, thinking about where she will find her next clients,
or doing work that leads to no where. She wants to get her message out their in a bigger way and struggles
with the idea that her business currently isn't scalable.
Currently, she stopped running ads because they aren't converting and she is having a hard time finding new
clients. She's hired people before and has a few trust issues, so she wants to really know we can help her.
Solution
She wants strategies that produce bottom line results. She wants a brand that represents her and who she is.
She wants a business model that will allow her to scale.
*She loves the idea that we will build everything for her and that we have a business model for her that can
help her scale. .
She wants to know we have a plan and a proven track record because she can't afford to waste anymore time
or anymore money.
*Selling with compassion and certainty is going to be key to win her over!
Closing:
Setup a 3 Way Call: (Reference Your Script) or Edify Passion to Product Webinar and Send Your Affiliate
Link. (Follow Up After She Watches Webinar)

©THEBUSINESSCLUBACADEMY

BUYER PROFILES: KELLY

PROFILE #4
Kelly
Profession: Just got started as a coach and wrote her first book.
Price: 5000-10,000
Package: Premium Brand Package
Closing Options: 3 Way Call, Passion to Product Webinar
Rev Share Commission: 15-25%
Social Platform: LinkedIn, Facebook
Desires: She is a brand new author/coach and wants to be a speaker and have a coaching business helping
people live out their best life. She wants to grow a following, build out a brand, and possibly even create an
online program.
Pain: She fears not being able to live out her dream and end up having to go back to her old way of life.
Solution
She wants someone to show her step-by-step what to do. She wants a brand that represents her and who she
is. She wants a business model that will allow her to scale and make a lucrative income with her idea. She
needs guidance and direction.
*Build her up with your words, let her know you love her vision and that her ideas are so important because a
lot of people need her help. Let her know that we have a team that will help her step-by-step on exactly what
to do so she can make her idea become a reality.
*Selling with compassion and encouragement is going to be key. What will get her to buy is your belief in her
vision and her as a person. She needs your confidence..
Objection:
Do you have any examples of people you've helped?
Rebuttal:
Share a client story that relates to her
Closing:
Setup a 3 Way Call: (Reference Your Script) or Edify Passion to Product Webinar and Send Your Affiliate
Link. (Follow Up After She Watches Webinar)
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CLIENT CASE STUDIES
THE BUSINESS CLUB ACADEMY

THEBUSINESSCLUBACADEMY.COM

RACHEL
HAMM
Stay At Home Mom

Came to The Business Club Academy
with a desire to Build a Brand, Write a
Book, Create an Online Program, Grow
her Online Audience, and Launch Her
Program Online.
Rachel began with only an idea to help people become emotionally healthy. No
business experience, no social following, no credibility, no product…just and idea.
We built her brand (Rachelhamm.com), create her online program from scratch
(Miracle Mind Mastery), helped her grow an audience of 2,000 followers on
Instagram in just 30 days and we helped her launch her program. In her very first
launch, Rachel made 5k.
Today, Rachel is a best-selling author of the book called, “Life Beginning” and the
CEO of Miracle Mind Mastery.
She is a Mom of 4 boys and is now able to build a lucrative online business, which
allows her to be at home with her boys. A dream come true and it’s only the
beginning for Rachel.
It all began in our dream factory.
Click here to hear Rachel's experience with The Business Club Academy!
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KARISMA
SHACKLEFORD
Network Marketing

Karisma is in a network
marketing travel company
called world ventures. She
dreamed to hit one of the top
positions in her company.
She took our social media and
branding program and quickly
began building her tribe and
generating leads online.
From what she learned in our
program, she is now one of the
top people in her company,
she travels around the world,
and is doing consulting for
other women who want to
make a living traveling the
world.
We built out her brand
Gottahavekarisma.com and she
is a thriving entrepreneur ready
to continue flying to new
levels.
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RHONA
BENNETT
Envogue vocalist

Came to The Business Club Academy with a desired to help empower people to live
their best life through an online program.
Rhona went through our online course and social launch program. We helped
Rhona grew her audience to over 10,000 followers in just a few short months.
We helped her create her “Personal Power University” online course.
In Rhona’s first month launching, she made $14,000 in sales and now has grown
to over 20,000 followers on her Instagram, while her numbers continue to rise.
Rhona has reached her goals and is exceeding what she thought possible every day.
Simply, out of an idea, our team and resources have allowed Rhona to live life to the
fullness of her potential. We helped Rhona turn her idea into a reality.
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CHRIS
CRETIN

Network Marketing

A Network Marketer for an
Online Green Product Store:
He took our LinkedIn
strategy program and was
able to enroll 6 new reps in
his company his first month.
Previous to taking our
program, he was frustrated
trying to get leads using
other online strategies he
was told would work but
didn’t. He lost money in
paid ads and found himself
wasting time and money
with other strategies.
He came into our Social
Lead and Sales program
and got all of the tools he
needed to grow his team
online.
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WOMEN
NETWORK

CEO Michelle Patterson
The Women Network is an
organization that holds the
Largest Women’s Conference
in California known as the
California Women’s
Conference.
It was formally run by Maria
Shriver and is now currently
run by Michelle Patterson.
Our Business Club Academy
team helped them restructure
their entire brand and gave
them a site for their
conference as well as the
Women Network.
You can visit the site at
WomenNetwork.com and also
CaliforniaWomensConference.
com
It was their dream brand and
we made it come to life!
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DAVID
BROWNLEE
David Brownlee is a
Successful Consultant out
of San Diego for Customer
Service.

Although David was having
a lot of success, he didn’t
have world-class brand to
go with his high profile
image.
He came into our dream
factory studio and we built
his brand. We did his
photography, web design,
back end integrations, and
web development.
We strategized brand
positioning and covered
marketing strategies..
David has now acquired
clients like Verizon, New
Egg, and Microsoft.

Corporate Customer
Service Consultant

He recently sold his online
course to Verizon and they
paid him over 15,000 just
for his online program alone
on Customer Service.
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TONY
MARTINEZ
Sales Consultant

Although Tony was having
success selling his trainings, he
was frustrated because he
couldn’t scale his business. If
he wasn’t physically there
doing a workshop he wasn’t
getting paid.
So he came into the Business
Club Academy and we helped
him create and launch his first
online program called,
“Success is the Movement”.
Tony made over $33,000 in 90
days with his program utilizing
the marketing strategies we
provided in his online course
launch.
He was able to scale his service
and serve people across
Mexico and U.S. through his
trainings…. all from his laptop.
Tony quickly made his
investment back and more.
He is now a happy Business
Club Academy Student.
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OUR MISSION

COMPENSATION PLAN
Congratulations on Joining the Business Club Academy. We are focused on providing products and services
that help people grow their business online. Our products and services are catered to serve people in all
types of businesses. The goal of The Business Club Academy is to be the one place where entrepreneurs and
small businesses can get the tools and resources to grow their business online.

OUR MISSION:
OUR MISSION IS TWO-FOLD:
1.

We were founded on the vision of creating the one place that can help people turn their ideas
into realities and grow a lucrative income through Social Media and Internet marketing.

2.

We wanted to create a world-class business model that can give everyday people the
opportunity to create multiple and passive streams of income so they can have options in life
to reach their greatest goals.

It is important to understand that commissions are based on the sales of our products, services, and
memberships and not on recruitment. To be clear you do NOT earn commissions on the recruitment of
others. However, you do make commissions on those who become clients by either purchasing a
membership, buying a product, or enrolling in one of our premium services. The more products you and
other members on your team sell, the more you have the potential to earn. Of course, becoming an affiliate
is optional and not mandatory as a member.
Key Point: The Business Club Academy affiliates are not required to purchase any of our products in order
to become an affiliate. Whether a customer or an affiliate, you can choose to use our products to build traffic,
generate leads, and create marketing campaigns for any business you choose.

CORE PRODUCTS - OVERVIEW
1.

The Business Club Academy Inner Circle Membership

2.

The Passion to Product Program

3.

The Income Breakthrough Formula

4.

Services

5.

Video Marketing Package

6.

Dream Factory Brand

7.

Affiliate Program (optional)
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CORE PRODUCTS - EXPLAINED

COMPENSATION PLAN
CORE PRODUCTS - EXPLAINED
1

THE BUSINESS CLUB ACADEMY INNER CIRCLE MEMBERSHIP is one of our top flagship
products. This educational membership site offers key success factors on how to start a
business online, generating more sales, referrals, traffic, leads, and customers for life, simply by
using established practices by marketing leaders who are successful in online promotion, direct
sales and network marketing. These contain revolutionary techniques and philosophies you can
implement to help explode your sales and commissions to lead a more prosperous life. It also
comes with exclusive benefits to our services and reserved access to our live events.

The current price of The BCA Inner Circle Membership is $100 per month.

2

THE PASSION TO PRODUCT PROGRAM is designed to show entrepreneurs how to create
multiple streams of income online. If you have ever wanted to create an online program, hold a
retreat, run events, build a business online, or create anything related to a passive or active
income stream on social media, this is a powerful and world-class program that will help you
step-by-step through our proven processes. The strategies shared in the program are unique
and can’t be found anywhere else accept in the Passion to Product Program.
The Passion to Product Formula is a lifetime product and the current price is a one-time
payment of $500

3

THE INCOME BREAKTHROUGH FORMULA
This product is designed to show entrepreneurs how to leverage the power of software and
virtual assistants to book your appointments solid with leads so that you can close more sales
and have the ability to exponentially earn more income. It’s unlike any traditional lead
generation strategies as we use automated systems to create personal relationships at top
speed. The goal is to get leads and sales as quickly as possible. We even provide the exact scripts
we use to close big deals and breakdown the mindset behind the closing process. The allencompassing program is state-of-the-art for lead generation and is a great product for any
entrepreneur wanting to make more sales in their business by phone, webinars, or web chat.
The Income Breakthrough Formula is a lifetime product and the current price is a one-time
payment of $997.
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CORE PRODUCTS - EXPLAINED

COMPENSATION PLAN
CORE PRODUCTS - EXPLAINED
SERVICES

4
1 on 1 Private Coaching
Here at the Business Club Academy we offer 1-on-1 coaching that is State-of-the-Art. Every
week you have one-on-one coaching sessions with your assigned coach to go over the
objectives for the week. You are held accountable and given the strategies to execute the
blueprint designed and customized by our team for your business.
The 1 on 1 Private Coaching is a customized service tailored to the goals and vision of the client.
This service can range from $1000- $10,000

5

VIDEO MARKETING PACKAGE
Want a world-class video to go with your marketing? Our team of videographers will help you
with a creative a video so you can use media as a way to reach your audience and create a
unique and unforgettable experience with what you do.
Our Video Marketing Package is a customized service that can range from $2500- $5,000

6

DREAM FACTORY BRAND
This is a world-class experience provided by our team of creative and digital experts. In the
dream factory, we create an entire brand for you start to finish. You get to fly into our studios
online and we do your photography, web-design, web development, help you create your blogs,
opt-ins, email integrations, and even help you create and launch your online programs. Are you
unclear on your messaging? We got you covered. You even get a personalized coach to help you
every step of the way with the positioning and strategy behind your brand. Want to grow your
following? Not a problem. We even reveal the strategies to help you grow BIG on your favorite
social platforms.

The Dream Factory is a customized service tailored to the goals and vision of the client. This
service can range from $5000- $20,000
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CORE PRODUCTS - EXPLAINED

COMPENSATION PLAN
CORE PRODUCTS - EXPLAINED
AFFILIATE PROGRAM (OPTIONAL)

7
The Affiliate Program is optional and not a product, but rather part of the administrative
process. The Affiliate Program allows an individual who has chosen to participate to sell
products and earn commissions on those product sales. Additionally, it gives the affiliate access
to tools, marketing data, payouts etc.
To become an affiliate the following process must be followed:
1. You must be 18 years old;
2. Execute the affiliate agreement including filing a W-9 form.
3. Purchase the membership for your own personal use and maintain a subscription to the
membership (If you have completed these 3 steps your affiliate application will be activated to
begin receiving commissions)
The compensation plan is initiated when a particular product is activated either through
personal use or product sale; you receive no benefit for referring or recruiting affiliates. If you
do not follow the steps above, you will not qualify to receive commissions, and all commissions
and sales will go to the Business Club Academy bonus Pools.

THE BUSINESS CLUB ACADEMY RANKING SYSTEM
There are 8 ranks within The Business Club Academy Affiliate Program. Your rank determines what %
commissions and bonuses you receive within the compensation plan
ADVISOR
Congrats! You are an advisor and you will receive 50% commissions on any Business Club Academy
Memberships you refer.
Receive 10% Commission on all services referred.
TEAM STRATEGIST Refer 5 members, or sell 5 products, or sell $10,000 in a rolling 12 months and get promoted to Team
Strategist. (You need to qualify in only one of the three sales categories for an advancement rank)
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THE BUSINESS CLUB ACADEMY RANKING SYSTEM

COMPENSATION PLAN
TEAM COORDINATOR
Refer 10 Members, or Sell 10 Products, or Sell $15,000 in a rolling 12 months and get promoted to
Team Coordinator. (You need to qualify in only one of the three sales categories for an advancement
rank)
You will receive 50% commissions on the Business Club Academy Memberships Sold.
You now will receive 18% on all Business Club Academy Services Sold.
You Now are Qualified for an Advancement Bonus of $500
TEAM LEADER
Refer 20 Members, or Sell 20 Products, or Sell $25,000 in a rolling 12 months and get promoted to
Team Leader. (You need to qualify in only one of the three sales categories for an advancement rank)
TEAM BUILDER
Refer 50 Members, or Sell 50 Products, or Sell $50,000 in a rolling 12 months and get promoted to
Team Builder
You will receive 50% commissions on the Business Club Academy Memberships Sold.
You now will receive 20% on all Business Club Academy Services Sold.
You Now are Qualified for an Advancement Bonus of $2000
ELITE BUILDER
Refer 75 Members, or Sell 75 Products, or Sell $100,000 in a rolling 12 months and get promoted to
Elite Builder. (You need to qualify in only one of the three sales categories for an advancement rank)
You will receive 50% commissions on the Business Club Academy Memberships Sold.
You now will receive 20% on all Business Club Academy Services Sold.
You Now are Qualified for an Advancement Bonus of $3000
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THE BUSINESS CLUB ACADEMY RANKING SYSTEM

COMPENSATION PLAN
MASTER BUILDER
Refer 100 Members, or Sell 100 Products, or Sell $150,000 in a rolling 12 months and get promoted
to Master Builder. (You need to qualify in only one of the three sales categories for an advancement
rank)
You will receive 50% commissions on the Business Club Academy Memberships Sold.
You now will receive 20% on all Business Club Academy Services Sold.
You Now are Qualified for an Advancement Bonus of $5,000
Congrats! You are now qualified to receive a car bonus of $500/mo. (Only memberships sales apply
to Qualify for this bonus)
GRAND MASTER
Refer 200 Members, or Sell 200 Products, or Sell $250,000 in a rolling 12 months and get promoted
to Grand Master. (You need to qualify in only one of the three sales categories for an advancement
rank)
You will receive 50% commissions on the Business Club Academy Memberships Sold.
You now will receive 25% on all Business Club Academy Services Sold.
You Now are Qualified for an Advancement Bonus of $10,000
Congrats! You are now qualified to receive a car bonus of $1,000 a month. (Only memberships sales
apply to Qualify for this bonus)
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COMPENSATION PLAN

COMPENSATION PLAN

*

You can advance ranks by qualifying sales in 1 of 3 areas ( Memberships sold, digital product
sales, services sold (in sales)

*

Car bonuses apply only for active memberships sold. Products and Services do not count
toward car bonus. Car must be black, white, or silver & have a minimum MSRP value of $15,000

TERMS
ACTIVE MEMBER: MEMBER IS STILL ACTIVELY PAYING FOR MEMBERSHIP
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PAYOUT, REFUNDS/CHARGE BACKS/CANCELLATION, DISCLAIMER

COMPENSATION PLAN
PAYOUT DETAILS
As an affiliate of the Business Club Academy, all sales made by you will be accounted for from the 1st
and last day of every month. Commissions will then be paid out on the 5th of the following month.
For example: If you sell a membership on January 17th. You will be compensated on February 5th.
If the client chooses a payment plan for a product or service, you will receive the equivalent amount
received by the client, multiplied by your current commission rate.
If an advancement status is achieved by selling products or services other than the membership,
advancement bonuses will be paid once all sales revenue is collected.
If an advancement is made by the sale of memberships, advancement bonuses are paid in 1/3rd’
portions over three qualifying months. If a member ranks up during the three qualifying months, he
or she will be compensated at the commission rate at which the service was sold. If a member falls
out of the active status of their advancement rank during the three qualifying months, they will not
receive the rest of their bonuses until they reach the necessary rank to receive their bonuses.
REFUNDS, CHARGE BACKS, AND CANCELLATION POLICY
The Business Club Academy pays commissions on the sale of products and services. If a member
requests a refund or charges back (i.e., notifies their credit card company that the charge was not
authorized) any time after commissions have been paid, the company is put in a position of using
sales that it did not truly make for purposes of calculating commissions. When this occurs, The
Business Club Academy will claw back commissions from the affiliate’s next month’s commission
payment and apply any fees associated with the refund or chargeback. We want you, your customers
and your prospects to feel comfortable about transacting business with The Business Club Academy.
Due to the nature of The Business Club Academy model of Business and the accessibility of our
products immediately upon purchase, there is a strict 14-day refund policy, which begins on the date
of purchase. However, please be aware that credit card companies do permit customers to file charge
backs up to 4-6 months after purchase. That being said, The Business Club Academy does what it can
to avoid these situations.
If the client cancels in the middle of a payment plan for a service or product purchased, you will not
be entitled to receive the remaining payout from the referral of that client.
DISCLAIMER
The success of this Compensation Plan, the success of other affiliates, and our system does not
guarantee that you will earn any money. While some of our affiliates earn a significant income, many
earn nothing at all. By participating as an affiliate, you acknowledge this and understand that your
own success is based on your marketing skills, hard work, leadership ability, and other factors we
may or may not present in this document.
As a Business Club Academy Member and affiliate you are not permitted to present other sales
opportunities to other Business Club Academy members during active status or for 12 months after
resigning as a Business Club Academy member and affiliate. Recruiting other affiliates from within
the Business Club Academy into another business opportunity will result in prosecution for loss
damages.
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THE BUSINESS CLUB ACADEMY AFFILIATE

AGREEMENT
Ful Name:
Phone Number:
Email:
Paypal Email:
Full Address:

This document serves as a binding contract between The Business Club Academy and Independent
Contractor hereafter known as “Affiliate” Whereas The Business Club Academy is willing to share revenue
on products and programs as both parties agree to the following conditions:
Branding Packages:
Affiliate will receive referral revenue depending on their assigned revenue Commission Rate
Commissions will range from 10-25% of Services Sold
Commissions will payout 50% of Online Courses and Event Tickets Sold
*If the client chooses a payment plan, Affiliate will receive the equivalent amount received by client,
multiplied by their current commission rate.
Cancellation Policy for Branding Package
If the client cancels in the middle of a payment plan for branding package, Affiliate will not be entitled to
receive the remaining payout on the brand from the referral of that client.
Group Coaching (Any Business Club Academy Online Programs):
If client purchases any Business Club Academy Online Products, Affiliate will make 50% referral revenue on
the product sold.
If Client chooses Payment Plan for Group Coaching Package.
* Affiliate will Receive 50% of the upfront deposit made by the client for The Business Club Academy group
coaching programs. If the client chooses a payment plan, Affiliate will receive 50% of the upfront deposit and
will receive the rest of the referral revenue in proportion to the amount paid by the client.
Cancellation Policy for Group Coaching with Adam
If the client cancels in the middle of a group coaching payment plan, Affiliate will not be entitled to receive a
payout on the program other than the referral revenue received from the deposit of the client.

TEAM STRATEGIST AGREEMENT

AGREEMENT
Personal Coaching (Any 1 on 1 Programs):
If client purchases any 1 on 1 coaching packages, Affiliate will receive the equivalent amount received by
client, multiplied by their current commissions rate.
If Client chooses Payment Plan for 1 on 1 coaching.
*If the client chooses a payment plan for 1 on 1 coaching program, Affiliate will receive the equivalent
amount received by client, multiplied by their current commissions rate.
Cancellation Policy for 1 on 1 Coaching
If client cancels in the middle of a payment plan for 1 on 1 coaching, Affiliate will not be entitled to receive
payout on the program other than the referral revenue received from the deposit of the client.
Disclaimer
If an Affiliate does not refer clients in 180 days, all remaining commissions will be forfeited and not delivered
to the Affiliate.
Affiliates are not permitted to present other sales opportunities to Business Club Academy Affiliates for 12
months after resigning as a business club academy sales rep. Recruiting other Affiliates from within the
Business Club Academy, will results in prosecution for loss damages.
The information acquired from the Business Club Academy is exclusive to the Business Club Academy and
the Affiliates in it. Affiliates may not share any Business Club Academy Training Materials with anyone who
is not within the Business Club Academy Company. A violation of this policy will terminate all pending
commissions and Affiliate will be terminated.
The Business Club Academy does not offer refunds past 14 days. However, in the event that a client may
want a refund after an Affiliate has received referral revenue, Affiliate must reimburse The Business Club
Academy for the referral revenue received and will not be entitled to remaining revenue if the client was on
a payment plan.
Affiliate will receive upsell revenue based on their current commission rate.
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TEAM STRATEGIST AGREEMENT

AGREEMENT
By signing below, I understand that I am not an employee of the Business Club Academy. I am an
independent contractor and I know that I am responsible for providing my own tools.
This Agreement can be changed or terminated at anytime for any reason by the Business Club Academy.

By signing below, I hereby certify that I am at least 18 years of age and I Agree to the terms of the
compensation plan and the affiliate agreement:
Print Name _____________________________________________________ Date: _____________________________________________
Sign: ____________________________________________________________ Date: _____________________________________________
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MARKETING
STRATEGIES

#1.A DIRECT MESSAGE MARKETING

MARKETING STRATEGIES
BUYER PROFILE #1,3,4
PLATFORMS: LINKEDIN & FACEBOOK
TOOLS NEEDED: BUSINESS VERSION OF LINKEDIN (ONLY IF YOU ARE USING LINKEDIN)
DIRECT SCRIPT FOR COACHES AND SPEAKERS

INDIRECT SCRIPT FOR COACHES AND SPEAKERS

Hey John,
I work with speakers and coaches on how to find
more clients online. Would you be open for a quick
chat? It will allow me to share what I do and you'll
get to see how you can find more clients
online(win/win!).

Hey John,
I came across your profile and was interested in
learning more about what you do! I would also like to
introduce you to my network and add value anyway I
can.

When can we connect?

Let me know if there is a good time to have a quick
chat!

Your name.

Your name

DIRECT SCRIPT FOR TRAINERS & CONSULTANTS

INDIRECT SCRIPT FOR COACHES AND SPEAKERS

Hey John,
I work with a lot of consultants and trainers and
help them find more corporate clients online. Would
you be open to having a quick chat? I'll get to share
what I do and you'll get a few ideas on how you can
find more clients for your business.(win/win)

Example:

When can we connect?
Your name.
DIRECT SCRIPT FOR COACHES, SPEAKERS,
TRAINERS &CONSULTANTS
Hey John,
I do all the "tech" stuff to help you grow your
business online for you. Are you open to having a
quick chat? I can share what I do and you can get a
few ideas on how you can grow your business
online. (Win/win)
When can we connect?
Your Name
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#1.B DIRECT MESSAGE MARKETING

MARKETING STRATEGIES
Buyer Profile #2
Platforms: Linkedin, Facebook,(InstagramComment under a post)
Tools Needed: Business Version of LinkedIn
(only if you are using LinkedIn)
INDIRECT SCRIPTS FOR NETWORK MARKETERS
Hey Jennifer,
I came across your profile and I’m interested in
learning more about what you do.
When is a good time we could chat?
Jennifer’s Possible Response: Email me at
Jennifer@jennifer.com or Direct Message me and we
can talk more there.
Your Response in Email or Direct Message: Hey Jen,
thanks for getting back to me. Your profile is really
awesome and it has me interested in learning more
about what you do. When would you be free to have a
quick chat?
Buyer Profile #2
Platforms: Linkedin, Facebook
Tools Needed: Business Version of LinkedIn
(only if you are using LinkedIn)
DIRECT SCRIPTS FOR NETWORK MARKETERS
Hey Kelly,
I work with a lot of network marketers and show them
how they can find more quality prospect online. Would
you be open to having a quick chat? I'll get to share
what I do and you'll get a few ideas on how you can
recruit more people for your business.(win/win)
Your Name
©THEBUSINESSCLUBACADEMY

#2 FACEBOOK & INSTAGRAM POSTS, LINKEDIN ARTICLES, AND LIVE STREAMS

MARKETING STRATEGIES
Upload Video Content, Live Streams, and Articles to Your
Social Pages:
Here is Your Framework to Make Content:
Address the Target Audience:
Topic to Address:
Share Statistics:
Share Common Struggles:
Share A Solution (Screen share if necessary):
Invite them to Connect with You
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#3 FACEBOOK GROUPS

MARKETING STRATEGIES
Set up a Group Name: For Example: Online Marketing for
Coaches & Speakers
Create a Cover Photo: Use Canva.com
For Example:

Add 50 People A Day to the Group.
Post Engaging Content in the Group: (Join other similar
groups to get ideas)
As New Members Join or Respond to Your Content, Direct
Message Members of the Group to Start Conversations.
Follow the Direct Message Scripts in Strategy #1 and set up
appointments.
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#4 START YOUR OWN MEETUPS ON MEETUP.COM

MARKETING STRATEGIES
Setup your meetup.com account
Come up with an Inviting Name. For example, Social Media Strategy Party
Pick a date during the week.
The Best times are from11:00-1pm and 7:00-9:00pm
Note:
You need 2 Hours to run your meetup.
- The first 20 minutes is for networking
- The Next 30 minutes is spent in group networking exercises
- You Present for 30 minutes
- You spend the next 15 minutes helping people get signed up into your offer of the day. (Event Tickets,
Applications, Purchase)
- Any extra time is spent networking
Tools Needed:
Sign-In Sheet
Projector or TV
Speaker for Music
Space for your meeting.
Your Sales Offer Ready
Hint: Mircrosoft stores are great during the evening and offer free rental space and equipment
Restaurant conference rooms are good during the day. *Guest have to pay for their own food.
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#5 NETWORKING AT WORKSHOPS AND SEMINARS

MARKETING STRATEGIES
Find workshops on Eventbrite.com or Meetup.com
You Can Attend workshops that will have your target audience.
Build relationships and find a need.
Add them to your list.
Follow up with a call and set them up for a 3 way call or edify the webinar and send your affiliate link to
close the deal
.
Example: Head over to Eventbrite.com and type in your city and subject line "Online Marketing". A list of
events will pop up that are related to your topic.
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#6 USING SOFTWARE AND VIRTUAL ASSISTANTS TO BOOK YOUR CALENDAR SOLID

MARKETING STRATEGIES
LinkedIn Strategy
Upgrade Your Account to the LinkedIn Business Software and add the Plug-in
Linmail Pro on your Google apps.

Watch the Income Breakthrough Formula video #2 to Access this Training and follow it step-by-step
Facebook Strategy: Have a Virtual Assistant to book leads for you.
Visit onlinejobs.ph
Hire a Virtual Assistant for $5/hr to message people and set appointments from your account. Give the
VA your buyer description, direct message script, and access to your calendar.
(To avoid getting flagged, don't have your VA message more than 75 people a day. Also, Have them use
Team Viewer so your VA is operating from your IP Address.)
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#7 APPLY FOR PROFINDER

MARKETING STRATEGIES
APPLY FOR PROFINDER via LinkedIn
Use Keywords: Social Media Marketing, Digital Marketing, Social Advertising, Email Marketing, etc
LinkedIn will Automatically send you leads for Social Media and Online Marketing. You Must upgrade to
the Business Version to Get Access.
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#8 SPEAKING ENGAGEMENTS

MARKETING STRATEGIES
Find Leaders who run Workshops and Sponsor a 20 min speech. (You can pay between $100-$500
depending on the group size. Some will let you train for free)
You can find these workshops on Eventbrite.com, Google, LinkedIn, and Meetup.com
(You Can also target commissioned based sales teams like Real Estate Offices and offer free social media
training in exchange for a light “offer” at the end)
Your Offer will lead into an application or ticket sales for the next event.
Make sure you consult with a trainer before utilizing this strategy.
For Example: Here is an example of finding the group organizer on Meetup.com
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#9 AUTOMATED EMAIL CAMPAIGNS AD AFFILIATE OFFERS

MARKETING STRATEGIES
LinkedIn: Once you begin to grow your connections on LinkedIn, you can extract your connections into a
CSV file and access all of their emails. You can add the emails into your CRM system and run an affiliate
campaign to the offer. This offer can include webinars, video series, or downloadable PDF's. Once they
opt-in to these funnels, they will get offered a digital product from the Business Club Academy. As long as
someone purchases within 30 days of clicking your opt-in landing page, you will get between 40-50% of
the offer.
Note: During event season you can send an email invite to the event. You will get 50% payout for all
tickets purchased through your affiliate links.
If you connect with other influencers online, you can have them run promotions to your affiliate offer and
make commissions through that process. For example, Instagram Influencers.

Things we Don’t Do.
Don’t SPAM.
Don't Post Flyers
Door to Door
Cold Calls
This is about the speed of relationships and creating a targeted database
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#10 AUTOMATED COMMENTS ON INSTAGRAM

MARKETING STRATEGIES
Instagram: Use automated bots like Instajam to set up appointments on automation.
Target People who use hashtags: #Coach, #Speaker, #Lifecoach, etc
Have Pre-writting comment scripts ready to go.
For example: I'm curious, what exactly to you do?
(This software will send out over 100 comments a day from your profile)
When they respond back to you, continue the conversation in the Direct Message Section of Instagram
until you get the number.
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SALES PROCESS

BCA SALES PROCESS

SALES PROCESS
3 Ways You Can Promote You Can Promote the BCA
There are 3 Ways You Can Promote the BCA.
THESE 3 PHASES ARE:
1. Manual Marketing
2. Semi-Automated Marketing
3. Automated Marketing
PHASE 1: MANUAL MARKETING
As a Business Club Academy Affiliate, You Can Close Deals Manually a Few Different Ways.
For example, you can get on a call with the prospect and:
- Send out the Automated Webinar Invitation Through Your Affiliate Link
- Setup a 3-Way Call with Your Training Coach and Have them Close the Sale
- Close the Deal by Phone or Web Chat Only.
- Send out Your Affiliate Link to Our Next Live Event (Seasonal)
The majority of affiliates start in this phase of marketing because it doesn’t require any resources to begin
earning commissions right away.
PHASE 2: SEMI-AUTOMATED MARKETING
This is a more advanced phase of marketing and requires you to invest in a few marketing tools and
software in order to get results.
Semi-Marketing Strategies Include:
-Running Software’s and Bots to Set Appointments for You On Automation
-Hire Virtual Assistants to Book Calls for You
-Have Software’s Invite People to Live Events (Seasonal: Scripts must be approved)
-Hold Meetup’s and Workshops
To learn how to use semi-automated strategies… watch the Income Breakthrough Formula modules (You
must be a member to view).
As You Become More Advanced, You Can Also Begin to Promote the BCA Programs to Your Social Media
Following, Email Lists, Fb Groups, and Also Through Live Streams. (Make sure you get proper coaching
before reaching out to your audience on Social Media)
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BCA SALES PROCESS

SALES PROCESS
Closing 3 Way Calls.
The Key to this strategy is to edify your coach to be the expert so he/she can close the sale for you. In order
to do this, you must find out what your prospect wants, what their challenges are, and setup a proper
introduction for your coach to connect with them.
It’s very important that you only setup your coach for a 3-way call if your prospect is Qualified. Qualified
means you have:
- Discovered the desires and pain points of your prospect.
- Discovered the Best BCA product to fit their needs
- Have A Strong Intuition they Are Interested and Able to Purchase a BCA Product
If you have discovered these qualifications on a call, you can now connect your prospect to your coach to
close the deal.
WHEN SHOULD YOU INTRODUCE YOUR COACH?
After you peak curiosity for the product you think is the best fit for your prospect, let the prospect know
you have a connection(person) for them that you think could add a lot of value to them.
HOW TO DO A PROPER INTRODUCTION
You say: “There is someone I’d really like to connect you with that you have got to meet! His/Her name is
___________. This guy/gal is absolutely incredible when it comes to x,y,z. Without a shadow of a doubt,
someone you want to connect with that has tons of connections and insight when it comes to this space.
However, his/her schedule is extremely busy as he/she is one of the top partners of the company so I’m not
sure I’d be able to connect you guys…but if I am able to, would you be open to having a quick convo with
__________? I think he/she could be a great connection for you. Would you be open to that?
TIE DOWN. (Prevents Flakiness)
Okay, awesome. If I set something up for you to connect with him/her I just have to make sure you show up
on the call because he/she is extremely busy and hard to get a hold of and so I want to make sure you will be
there if I set it up…cool?
Awesome. So what are a couple of good times for you and I can text you back the best time that works for
him/her once I find out his/her availability?
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BCA SALES PROCESS

SALES PROCESS
DAY OF THE CALL:
Text your prospect to confirm the call at the time you booked your 3-way call.
Confirm with your coach to make sure he/she is ready for the call.
Let your coach know a few facts about the prospect before hand:
For Example text you can send your trainer this before the call:
“Excited for our call today. My prospect John is a trainer and looking to find more clients online. I think the
Income Breakthrough Formula is the best product for him. He is a great guy and I think you will have a great
connection today when you talk to him.”
When you get on the phone with the prospect and introduce your coach, always edify your coach only.
(Don’t edify the prospect).
For example:
“Thanks for joining us on the call today __prospect (John). I want to take a moment and introduce you to
___coaches name(Greg)___. Greg is very knowledgeable in this space, he is an extremely busy guy and we
are really lucky to be able to get his time today. After talking to you John, and learning more about what you
do, I thought it would be great for you guys to connect. So I’ll let you two take it from here.”
It’s Your Coaches Role to Edify the Prospect. For example, your coach will say:
“Thank you for connecting us and it’s great to meet you, John. I heard a lot of great things about you and I’ve
been looking forward to our call. Tell me a little more about yourself.”
At this point, you can stay silent on the conversation and allow your coach to lead it and close it.
AFTER THE CALL:
Make sure you follow up with your prospect and thank them for their time right after the call is over by a
short text message:
For example:
Glad you were able to connect with Greg today. Thanks for your time and I’m excited for what’s in store the
future.
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BCA SALES PROCESS

SALES PROCESS
Closing Through Webinars
WHEN SHOULD YOU INTRODUCE THE WEBINAR?
After you find the pain point for your prospect, you can recommend the webinar training as a must watch
training that you think they will get value from.
HOW TO DO A PROPER INTRODUCTION:
You say: “There is a webinar training that I think you should take a look at. It’s by a guy name Adam Flores.
Have you heard about him before? He is crushing his business and I was on his webinar training the other
day and he shares some amazing strategies on how to find more clients online that I think could help you
take your business to the next level… and It’s not like everything else out there…he shares some really
powerful tools that I think you should take a look at. If I send you the webinar training will you watch it? “
Prospect: Yes, send it over.
“Awesome. It’s the kind of webinar that you want to make sure you don’t have any distractions. It’s full of
really good content and then at the end, he does offer his program. I got started in some of his advanced
training and it’s A-MA-ZING... But regardless whether you get started with the program or not, you will still
get a ton of valuable information that can help you grow your business.
So I’m sending it over now. When do you think you can watch it?
Okay, let me know your thoughts after you watch it. If you get started in his program after let me know and
we can be in together. I think it’s a really good training you can get a lot of value from.
Okay, I just sent it. Let me know if you got the link?
Okay great.
Note: You already closed the webinar. Switch the subject and don’t bring it up again until you are about to
hang up. (Remind them last minute: “Great talking to you today. Also, let me know when you watch the
webinar. I’d really like your feedback on it as I really think you will get value from it”.
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BCA SALES PROCESS

SALES PROCESS
Closing to Live Events
When Should You Introduce the Live Event in Your Conversation?
After you build a strong rapport and understand what they do…you can ask them….
“Hey, by chance, do you like going to live events?
Prospect: Sometimes. Why?
There is an event called “How to 10x Your Business Online.” Have you heard of it?
Prospect: No
It’s one of the best events for learning how to find more clients online. They cover the best strategies on
Facebook, Instagram, Youtube, and the connections and networking are amazing. The reason I was asking
you is because I’m able to bring a few people with me. Normally tickets are $497 each. Since I’m connected
to the people holding the event, I have a promo code that can get you in free. All you would have to do is
take care of your registration fee and materials. Would you want to go?
Prospect: How much are the materials?
You: Only $97 and that comes with a full marketing journal and all 3 days at the event. And these events sell
out because the content is really good! The only thing is that I can only bring a few people with this promo
code, would you want to go?
Prospect: Yes, no, maybe so.
You: Okay let me know as soon as you find out and I can help you get your spot before the tickets are sold
out. It’s going to be a great place to make new connections and learn the latest information online. A lot of
other coaches and entrepreneurs will be there and I think you will get a ton of value.
Prospect: Okay sounds great.
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BCA SALES PROCESS

SALES PROCESS
You: Okay I’ll need to know soon though because I know the seats are filling up fast and I want to make sure
I’m able to get you in.
Prospect: Okay I will let you know.
You: K. I’ll send you the site with more info about it so you can take a look at everything.
FOLLOW UP
(By text or messenger)
Hey John, great connecting with you the other day. Just wanted to follow up and see if you had a chance to
look at the event site yet?
Let me know (champ, rockstar,!)
(Close it from there. You can do it!)

©THEBUSINESSCLUBACADEMY
7

SOCIAL SELLING
MINDSET

THE MINDSET TO SOCIAL SELLING MASTERY

SELLING - MINDSET
MINDSET:
#1. Serve First - You are looking to help people get to their goals
#2. Understand what people want, understand their obstacles and struggles, and discover the best way we
can help them with what we have to offer.
#3. At the end of the call, your prospects should feel special whether they buy or not.
WE MUST UNDERSTAND WHERE PEOPLE ARE COMING FROM:
People are afraid to admit what’s really going on even though they may need help.
People are afraid to be taken advantage of. They don’t want to be a victim to a salesman.
They are afraid to be vulnerable. You’re a stranger and they are thinking, “Why should I trust this guy/gal?”
That is why we must know how to lead the conversation and ask the right questions and peel back the
layers to get to their core. We need to see if there is something we can do to help them. We are looking
for the truth. If they need our help great. If they don’t need our help great. All we can do is find the truth
and that’s what we are looking for. Once we have that, we can offer our best solution and that is good
enough.
LEADING THE CONVERSATION
Assessor: The One Asking the Questions
Assessee: The One Answering the Questions
You want to be the ASSESSOR.
DON'T BE THE PUSHY SALESMAN
Don't ever tell people what he or she needs or they will find you rude or obnoxious and will feel like you are
being pushy. Instead, ask questions that get people to admit their problems and admit that they need you. If
they admit they need you , they own it. If you tell them they need you, they reject it. It's all about asking
questions.
EXAMPLE:
Wrong Way:
You: Your business sounds like your struggling and I think you can really use our program to help you. Are
you interested?
Correct Way:
You: Is your business growing as fast as you imagined it would John?
Prospect: No
You: If we can show you a few strategies that can help you grow your business faster would you be open to
it?
©THEBUSINESSCLUBACADEMY

THE MINDSET TO SOCIAL SELLING MASTERY

SELLING - MINDSET
ROOKIES

vs

**Rookies** answer all of their
prospects questions without
leading the conversation. Rookies
try and prove to their prospects
that their products are good.
Rookies oversell because they
don’t ever know what the prospect
really wants. So they pitch
aimlessly with enthusiasm hoping
the prospect will buy. But they
rarely ever do.

PROS
**Pros** Ask questions and lead
the conversation. They discover
what their prospect wants and
what their prospect needs. They
ask questions that lead the
prospect to admitting they need
the service being offered. Pro’s
don’t push or oversell. They don’t
answer every question the
prospect has or try to prove the
service to be better than it is.
They just know how to ask the
right questions, provide enough
information to peak curiosity,
and share stories and case
studies that close the sale.

EXAMPLE OF A PRO LEADING CONVERSATION
Prospect: How much does the program cost?
You: Good question. Have you ever bought a program like this before?
Prospect: No
You: Do you know how much a program like this normally costs?
Note: Notice how we didn't answer the question right away. Instead we led the conversation by
acknowledging their statement and asking a questions back to them.
How do you get out of a conversation if a prospect asks you uncomfortable questions you don't want to
answer like "How much money do you make?"
Note: If you are ever put in a situation where you don’t want to answer the prospects question or let the
prospect take control over the conversation say quickly “you know what, hold on one second.” Step away
from the conversation for 5 seconds. Come back and say, “Ok sorry about that. So tell me more about “x” I’m
really curious to know more about that.” Get the prospect talking about them again.
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THE MINDSET TO SOCIAL SELLING MASTERY

SELLING - MINDSET
DIRECTING THE CONVERSATION THROUGH EMBEDDED COMMANDS:
If you don’t mind me asking,…(If you need to pull out personal information, you need permission first).
That makes sense right?..
What do you say we get started?...
Sound good?..
Most People…
That makes sense right?
Do you see why most people get started?
It’s a no-brainer isn’t.
DIRECTIVE CLOSING + EMBEDDED COMMANDS.
Imagine what would be possible if we were able to get you “x result”. How cool would that be? Imagine how
much your business would grow? How awesome would that be?...
If you think about how many people you could reach if you had theses strategies, it would help you take your
business to the next level. I mean could you imagine how powerful that would be?...
Be mindful of the words you use. Because the words you use will put images in people’s mind that will create
a good response or a bad response.

Bad Words vs Good Words of the Business:
Would you like to buy the program? → Is this something you’d be open to getting started in?
Let’s get you signed up → Let’s Get You Setup
When do you want to pay for your program? → When’s the soonest can you fill out the paypal link?
Non-Verbal
Posture: Put Your Shoulders Back and Speak with a calm confidence
Your energy level should be 1 level above the energy of your potential client
Pauses: Pauses are a great tool to allow you to do two things:
It enrolls your prospect to Participate and Engage
It gives your prospect time to make a buying decision
Certainty: Whoever is more certain in the conversation wins.
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THE MINDSET TO SOCIAL SELLING MASTERY

SELLING - MINDSET
Note: When a prospect tries to take control, don’t resist in your non-verbal. Respond calmly with a
response then retake control by asking another question.
Example:
Prospect: How do I know this will get me results?
You: Good question. Obviously, I can’t make guarantees but we’ve seen most of our students get amazing
results. So that means that there is a good chance you’ll get results too right?
Extra Notes: You Must Memorize a Few Compelling Stories that Sell For You.
These Stories Can include:
-The Struggles that most people go through and the success you’ve seen with students in the BCA Program
- Some of our student's websites in case clients ask to see them
-The Story of the CEO, how and why the Business Club Academy got started and how it’s Helping People Get
Results.
- Why you got started, what’s different about the Business Club Academy, and how you want to be able to
help people with “x,y,z.”
-What the Program includes and how it compares to other programs out there.
Avoid Overselling: Once the prospect tells you they are interested, stop sharing features and benefits. It’s
time to close the deal.
7 Step Framework Every Call Must Follow
(Phase 1) Rapport Building
(Phase 2) Discover what they want
(Phase 3) Get them to admit their problems so you can offer help
(Phase 4) Relate to their Problems by sharing an example or story.
(Phase 5) Share stories that show we have results that can help them
(Phase 6) Lead them through the closing questions and tie down commitment
(Phase 7) Setup a 3rd Party Call or Edify the Webinar and Send Out Your Affiliate Link
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SALES SCRIPTS

BUYER PROFILE #1 SALES SCRIPT: PART 1

SALES SCRIPT
Hey, John Great to Connect with you on LinkedIn.

Prospect: Asks: What do you do?

(Pause and let John Respond)

Short answer:
I’m a partner with The Business Club Academy. Have
you heard of it?
(Pause)

So where are you from?
Nice!

We specialize in helping coaches and consultants get
more clients online. We do all of their digital
marketing so they can grow their audience online
and get more clients.

So you are currently there now?
Got it. So what exactly do you do?
That’s awesome.
So what kind of businesses do you mainly work with?
(You must understand exactly what they do in
detail)
Got it. So what would you say is the specific result
you bring to these businesses?
That’s awesome. So do you mostly deliver your
trainings through workshops and live trainings?
Do you have any online programs?
With everything moving digital have you ever
thought about it?
What about social media, do you use social media to
find new clients or do you mainly rely on networking
and referrals?
Got it. So what is your next big thing that you
working on now?
Okay. So you are saying you want to (repeat back to
them what they said they want)

So many consultants struggle with “x” (This should
match with their struggle). They want “y” to grow but
they have a hard time with “x”. So I ended up meeting
the CEO of the Business Club Academy. His name is
Adam Flores. Have you heard of him?
He built a really big business online. He is one of the
top trainers in this space. After seeing all of the
results his clients were getting, I decided to partner
with him and it’s been awesome to see all of the
before and after stories from the people we have
helped.
I’ll give you an example. We have a client David
Brownlee. Who came to us as a consultant. We
helped him build his brand, create his online course,
and helped him sell it online. Verizon bought his
online program and paid thousands for it. So we built
everything for him. And that’s just one example of so
many clients we have helped. But the goal at the end
of the day is to help you get more clients online and if
you are ready, create an online course so you can
have more leverage. Is that something you think
you’d be open to for your business?
(pause)

What would you say is your biggest challenge? (Get
Clear)
(Relate to their Challenge)
I know... but you know so many consultants are
struggling with the same thing. You're not alone.
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Prospect Response: (This is the defining moment to
see if the prospect is interested. If they are
interested they may ask you a question for more
information. If they are not, they will switch the
conversation or say they have to go.)

So Typically people charge x amount of dollars for
work like this. But our full package is between $5,000
and $15,000 depending on what you pick? So all you
would need is a couple of online sales to get your
investment back right away.

If Prospect is interested they will likely say: “So how
could you help me? Give me an example of a way you
can help me get more clients”.

So it’s not a big commitment in comparison to the
return on investment you can get with this.

You: Well what do you currently do online to find
clients?
Prospect: Response
You: We have strategies that help you get
appointments with decision makers so you can close
more deals.

Prospect: Ok I’m interested but I have to go. Do you
have anything you can send me?
You: Yea I can send you some information. But
before I do, I’d rather set up another call so we can
set up a plan and go over the details. That way you
can have clarity on the plan and know exactly what
we can do for you. Then if you have any questions I
can answer them then. Does that sound good?

For example, We have strategies that we use to
generate leads for our clients online. Once they get
the leads we help show them how they can close the
sale through something we call social selling. It’s so
effective that many of our clients business have
doubled and tripled their sales.

Pause

Do you think a program like that could help you?

Okay great. I have it locked in my calendar.

Prospect: Sure, I’m interested in learning more.

Between now and then, if you have any other
questions, write them down and we can go over them
our next call together. Sound good?

Okay awesome. So I have my calendar open. What
time is good for you. I’m free on “y date” and also “x”
date. What day is good for you? (Always within 5
days)

You: “Okay great. So what area would you like to
focus on the most?” (Getting more leads? Creating an
Okay I look forward to talking to you then. And one
online program? Or doing all of it like we did for our
last thing… I just want to let you know that I think
client David?)
what you are doing is amazing and I’m so grateful we
had the chance to connect today. I’m excited for you
Prospect: Well how much is it for all of it?
because I know once we get these things in place for
you, it’s going to make such a big difference in your
Have you ever been apart of a program that does
business.
everything for you like this?
Do you know how much they normally costs?
Well to build out your online courses, and help you
launch those online courses, generate leads and
make sales, it takes a lot of work for us to build all of
this for you. To give you an idea it takes a full team of
7 of us to build it all for you.

So once again, thank for your time today and I look
forward to our next call on (Date and time).
K bye.
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Hey Jennifer Great to Connect with you on ___(Social How this came about was the founder Adam was in
Platform)___(Facebook, Linkedin, Instagram, or
network marketing. He struggled for years trying to
Facebook)
build his business. Then he started to learn high-level
internet marketing and his business exploded and he
So where are you from?
hit one of the top positions at his company. So he put
everything he learned in a course. I partnered up with
Nice!
them and I took one of their programs and they have
one of the best online trainings that you can find to
So you currently live there now?
recruit more people into your business.
Ok. So I was interested in learning more about what
you do? Tell me about it.

Have you ever been a part of a program like that
before?

That’s awesome.

Do you know how much they normally costs?

So how long have you been doing it for?

Typically it's around $2,000-$3,000 for a program
like this. Do you know why?

Nice. So if you don’t mind me asking how big is your
team?
That’s really good. So what’s your goal now?
Got it. So what would you say has been your biggest
obstacle getting there?
(Get Clear on their struggle)

Prospect: no
It's because this information is really hard to find.
Most top producers have advanced strategies that
they don't share with you and so these strategies
really help you grow faster.

However, we didn't want to charge $2000-$3,000.
Got it. So you want to be (Repeat where they want to Instead we only charege $1,000. Soall you would
be) but it’s been a little bit challenging
need is a few people to join your team to get your
because(Repeat struggle)
investment back.
I understand. So many network marketers are
struggling with the same thing. You contact friends
and family over and over again. You feel frustrated
because you want to grow and build your team but
sometimes it can be hard to find people. Have you
heard of the Business Club Academy?

Is that something you'd be interested in?

Prospect: No

You: Ok What amount, if I were to give it to you,
would you say, “Yes!” I’ll do it!? $350? $500?

So I'm a partner with them and we specialize in
helping people in direct sales get more recruits
online. We give you all of the online strategies to
recruit more people in your business.

Prospect: Not right now no.
You: Okay (with compassion) is it okay if I ask…is it a
little too much for you right now?

Okay what if you did (“x” down and then “y”
payments of “z”?) Could you do that?
(If still no, offer $97 a month membership as last
resort)
(cont...... next page)
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Prospect Yes
Awesome!!I’m so excited for you (name)!!! Are you
excited?
Great. It’s really going to help you take your business
to the next level.
Awesome. So here is the next step. Let’s set up a call
where we can get you started. I’m going to get you
set up with a username and password and walk you
through the process step-by-step. That way you
know what videos to watch first and how to navigate
through the course. The end goal is that you will have
an appointment booked with leads. Sound good?
Ok great. And I even have another bonus for you
when we get on the call that I didn’t even tell you
about and you’re going to love it. So we can talk
more about it then Sound good? (Give them the
network marketing course bonus plus a ticket to the
live event)
Pause
Okay awesome. So I have my calendar open. What
time is good for you. I’m free on “y date” and also “x”
date. What day is good for you? (Always within 3
days)
Okay great. I have it locked in my calendar.
And also when do you think you can fill out the
payment link? (Get commitment)
Okay great. So I’m going to send that over to you.
Please fill that out before our call so we can have
everything set up and ready to go.
(Very enthusiastic). So excited for you (name)!!!
Okay I look forward to talking to you then.
I look forward to our next call on (Date and time).
K bye.
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Hey (Name) Great to Connect with you on (LinkedIn,
Facebook, …Social Platform)
(Pause)

So, I’m a partner with The Business Club Academy.
Have you heard of it?
(Pause)
We specialize in helping coaches and consultants get
more clients online. We do all of their digital
marketing so they can grow their audience online
and get more clients.

So where are you from?
Nice!
So you are currently there now?
Got it. So I noticed you are a coach, what exactly do
you do?
That’s awesome.
So what kind of people do you mainly work with?
(You must understand exactly what they do in detail)
Got it. So what would you say is the specific result
you help people get in their life?
That’s awesome. So do you mostly deliver your
trainings through workshops or 1 on 1 coaching?
Got it. Do you have any online programs?
(Optional Question) With everything moving digital
have you ever thought about it?
What about social media, do you use social media to
find new clients or do you mainly rely on networking
and referrals?
Got it. So what is your next big thing that you are
working on now?
Okay. So you are saying you want to (repeat back to
them what they said they want)
What would you say is your biggest challenge so far?
(Get Clear)

So many coaches struggle with “x” (This should match
with their struggle). They want “y” to grow but they
have a hard time with “x”. So we help people coaches
generate more leads and get clients so they can focus
on their message without having to worry about
anything else..
I’ll give you an example. We helped Rachel Hamm
build her brand, create her online courses, and
helped her launch her program online. She made
$5,000 her first month with us and grew her
audience to over 5,000 new subscribers all within her
first 90 days. And that’s just one example of so many
clients we have helped. But the goal at the end of the
day is to help you get more clients online and if you
are ready,.. create an online course and brand so you
can have more leverage.
(Pause)
Prospect: How do you do that?
We have our branding studio called the Dream
Factory and clients fly in from around the world. We
do their photography, videography, building out their
webiste and sales funnels, help them put together
their online course and help them launch their online
course so they can get clients online. So we are one
of the few places in the world that do it all in one
place. We even help you with all of your social media
strategies as well.
(Pause)

Got it.
(Relate to their Challenge)
I know... but you know so many coaches are
struggling with the same thing. You're not alone.
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So is there anything we can do to help you put any of
this stuff in place for you?
Prospect Response: (This is the defining moment to
see if the prospect is interested. If they are
interested they may ask you a question for more
information. If they are not, they will switch the
conversation or say they have to go.)
Prospect: (Pause)
Prospect: Sure, what did you have in mind that you
think could help me with?
You: “Yes. SO what area would you like to focus on
the most?” (Finding more clients through online
strategies? Creating an online program? Building
Your Brand, Or doing all of it like we did for our client
Rachel?)
Prospect: Well how much is it for all of it?
Have you ever been apart of a program that does
everything for you like this?
Do you know how much they normally costs?

You: Yea I can send you some information. But
before I do, I’d rather set up another call so we can go
over the details. That way if you have any questions I
can answer them then. Does that sound good?
(Pause)
Okay awesome. So I have my calendar open. What
time is good for you. I’m free on “y date” and also “x”
date. What day is good for you? (Always within 5
days)
Okay great. I have it locked in my calendar.
Between now and then, if you have any other
questions, write them down and we can go over them
our next call together. Sound good?
Okay I look forward to talking to you then. And one
last thing… I just want to let you know that I think
what you are doing is amazing and I’m so grateful we
had the chance to connect today. I’m excited for you
because I know once we get these things in place for
you, it’s going to make such a big difference in your
business and you are going to help so much people.
People really need what you do and I’m honored that
you’d allow us to help you on the journey.

Well to build out your brand, online courses, and help
you launch those online courses, generate leads and So once again, thank for your time today and I look
make sales, it takes a lot of work for us to build all of forward to our next call on (Date and time).
this for you. To give you an idea it takes a full team of
7 of us to build it all for you.
K bye.
So Typically people charge x amount of dollars for
work like this. But our full package is between $5,000
and $15,000 depending on what you want? So all you
would need is a couple of online sales to get your
investment back right away.
So it’s not a big commitment in comparison to the
return on investment you can get with this.
Prospect: Ok I’m interested but I have to go. Do you
have anything you can send me?
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Other Notes:

Prospect: (x amount)

If Prospect is seriously interested the may ask: “So
Okay so if all you got was 1 extra client a week that
how could you help me? Give me an example of a way would be (X amount of dollars extra) and that would
you can help me get more clients”.
just be the beginning. So I think we can really put
something’s in place for you that can really help you
You: Well what do you currently do online?
take it to the next level.
Prospect: Responds

(Pause)

You: What we will do is help you do 3 things. The first Go back to closing for the next appointment.
thing is helping you Position your brand online so
that you can a world class image that lets your
audience know exactly what you do.
The Second thing we will do is help you Package your
online courses and programs so you can get ready to
launch.
The third thing we help you do is launch your
Program online so you can begin making sales right
away.
So imagine having all of this setup and done for you
so you can just focus on your message and helping
people?
(Pause)
Prospect: I understand but how do you help me find
more clients online?
We have strategies that we use to generate leads for
our clients on (Facebook, Instagram, Linkedin,). We
show you how to turn these leads into clients that
way you can help more people and take your
business to the next level. It’s so affective that many
of the coaches we have trained have doubled and
tripled their businesses. So that would be the goal
with you as well. How much do you charge for your
coaching right now?
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Hey (Name) Great to Connect with you on (LinkedIn,
Facebook, …Social Platform)
(Pause)

So I’m a partner with The Business Club Academy.
Have you heard of it?
(Pause)
We specialize in helping coaches and consultants get
more clients online. We do all of their digital
marketing so they can grow their audience online
and get more clients.

So where are you from?
Nice!
So you are currently there now?
Got it. So I noticed you are a coach, what exactly do
you do?
That’s awesome.
So what kind of people do you mainly work with?
(You must understand exactly what they do in detail)
Got it. So what would you say is the specific result
you help people get in their life?
That’s awesome. So do you mostly deliver your
trainings through workshops or 1 on 1 coaching?
Got it. Do you have any online programs?
(Optional Question) With everything moving digital
have you ever thought about it?
What about social media, do you use social media to
find new clients or do you mainly rely on networking
and referrals?
Got it. So what is your next big thing that you are
working on now?
Okay. So you are saying you want to (repeat back to
them what they said they want)
Ok. What would you say is your biggest challenge so
far? (Get Clear)

So many people struggle with “x” (This should match
with their struggle). They want “y” to grow but they
have a hard time with “x”. So we help people coaches
generate more leads and get clients so they can focus
on their message without having to worry about
anything else..
I’ll give you an example. We have Rachel Hamm Who
came to us from scratch. We helped her build her
brand, create her online courses, and helped her
launch her program online. She made $5,000 her
first month with us and grew her audience to over
5,000 new subscribers all within her first 90 days.
And that’s just one example of so many clients we
have helped. But the goal at the end of the day is to
help you get more clients online and if you are ready,
create an online course and brand so you can have
more leverage.
(pause)
Prospect: How do you do that?
We have our branding studio called the Dream
Factory and clients fly in from around the world. We
do their photography, videography, building out their
webiste and sales funnels, help them put together
their online course and help them launch their online
course so they can get clients online. So we are one
of the few places in the world that do it all in one
place.

(Relate to their Struggles)
I know... but you know so many consultants are
struggling with the same thing. You're not alone.
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(Pause)
So is there anything we can do to help you put any of
this stuff in place for you?
Prospect Response: (This is the defining moment to
see if the prospect is interested. If they are
interested they may ask you a question for more
information. If they are not, they will switch the
conversation or say they have to go.)

Okay awesome. So I have my calendar open. What
time is good for you. I’m free on “y date” and also “x”
date. What day is good for you? (Always within 5
days)
Okay great. I have it locked in my calendar.
Between now and then, if you have any other
questions, write them down and we can go over them
our next call together. Sound good?

Prospect: (Pause)

Okay I look forward to talking to you then. And one
last thing… I just want to let you know that I think
Prospect: Sure, what did you have in mind that you
what you are doing is amazing and I’m so grateful we
think could help me?
had the chance to connect today. I’m excited for you
because I know once we get these things in place for
You: “Yes. SO what area would you like to focus on
you, it’s going to make such a big difference in your
the most?” (Getting more clients through online
business and you are going to help so much people.
marketing? Creating an online program? Building
People really need what you do and I’m honored that
Your Brand, Or doing all of it like we did for our client you’d allow us to help you on the journey.
Rachel?)
So once again, thank for your time today and I look
Prospect: Well how much is it for all of it?
forward to our next call on (Date and time).
Have you ever been apart of a program that does
everything for you like this?
Do you know how much they normally costs?

K bye.
Other Notes:

If Prospect is seriously interested the may ask: “So
Well to build out your brand, online courses, and help how could you help me? Give me an example of a way
you launch those online courses, generate leads and you can help me get more clients”.
make sales, it takes a lot of work for us to build all of
this for you. To give you an idea it takes a full team of You: Well what do you currently do online?
7 of us to build it all for you.
Prospect: Responds
So Typically people charge x amount of dollars for
work like this. But our full package is between $5,000 You: What we will do is help you do 3 things. The first
and $15,000 depending on what you want? So all you thing is helping you Position your brand online so
would need is a couple of online sales to get your
that you can a world class image that lets your
investment back right away. So it’s not a big
audience know exactly what you do.
commitment in comparison to the return on
investment you can get with this.
The Second thing we will do is help you Package your
online courses and programs so you can get ready to
Prospect: Ok I’m interested but I have to go. Do you launch.
have anything you can send me?
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The third thing we help you do is launch your
Program online so you can begin making sales right
away.
So imagine having all of this setup and done for you
so you can just focus on your message and helping
people?
(Pause)
Prospect: I understand but how do you help me find
more clients online?
We have strategies that we use to generate leads for
our clients on (Facebook, Instagram, Linkedin,). We
show you how to turn these leads into clients that
way you can help more people and take your
business to the next level. It’s so affective that many
of the coaches we have trained have doubled and
tripled their businesses. So that would be the goal
with you.
How much do you charge for your coaching right
now?
Prospect: (x amount)
Okay so if all you got was 1 extra client a week that
would be (X amount of dollars extra) and that would
just be the beginning. So I think we can really put
something in place for you that can really help you
take it to the next level.
(Pause)
Go back to close the second call.
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TERMS & DEFINITIONS

SOFTWARE DEFINITIONS
Customer Relationship
Management Software (CRM)

Consolidates customer information and documents into a single CRM
database so business users can more easily access and manage it. The
other main functions of this software include recording various
customer interactions (over email, phone calls, social media or other
channels, depending on system capabilities), automating various
workflow processes such as tasks, calendars and alerts, and giving
managers the ability to track performance and productivity based on
information logged within the system.

Content Management
Software (CMS)

A computer application that supports the creation and modification of
digital content. It is often used to support multiple users working in a
collaborative environment.

Landing Page

Checkout (payment) Processor

Integration Software

A landing page is any web page that a visitor can arrive at or “land” on.
However, when discussing landing pages within the realm of marketing
and advertising, it’s more common to refer to a landing page as being a
standalone web page distinct from your main website that has been
designed for a single focused objective.
A company (often a third party) appointed by a merchant to handle
transactions from various channels such as credit cards and debit cards
for merchant acquiring banks. They are usually broken down into two
types: front-end and back-end.
Is a third party software that brings integrates other software together
for a seamless flow of information.

Membership Site Software

A computer software which provides associations, clubs and other
membership organizations with the functionality they require to
provide their services to their members.

Hosting

Where a web domain is hosted or housed, in the cloud.

Domain

The name of the website or URL and is sometimes called the host name.

Webinar Software

Is where you can host webinar seminars for your audience to view.
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OTHER DEFINITIONS
Search Engine Optimization
(SEO)

The process of maximizing the number of visitors to a particular
website by ensuring that the site appears high on the list of results
returned by a search engine.

Blog

A regularly updated website or web page, typically one run by an
individual or small group, that is written in an informal or
conversational style.

Wordpress

Free publishing software and content management system (CMS) that
is popular in America. The software is open-source allowing developers
to create a wide array of plug-ins, themes, and widgets. Wordpress is
widely considered easy to use and is the CMS of choice for almost 75
million websites.

Opt-in

Opt-in e-mail advertising or permission marketing is a method of
advertising by electronic mail wherein the recipient of the
advertisement has consented to receive it.

Joint Venture (JVs)

A commercial enterprise undertaken jointly by two or more parties
that otherwise retain their distinct identities

Virtual assistants (VAs)

A self-employed administrative or personal assistant who works
remotely (usually at home) for various clients.

Outsource

Obtain (goods or a service) from an outside or foreign supplier,
especially in place of an internal source.

Website builders

Tools that typically allow the construction of websites without manual
code editing.

©THEBUSINESSCLUBACADEMY

TERMS & DEFINITIONS

TYPES OF MARKETING
Affiliate marketing

A marketing arrangement by which an online retailer pays a
commission to an external website for traffic or sales generated from
its referrals.

Direct marketing

The business of selling products or services directly to the public, e.g.,
by mail order or telephone selling, rather than through retailers.

Online marketing

Refers to advertising and marketing efforts that use the Web and email
to drive direct sales via electronic commerce, in addition to sales leads
from Web sites or emails.

Social media marketing

A form of Internet marketing that utilizes social networking websites
as a marketing tool. The goal of SMM is to produce content that users
will share with their social network to help a company increase brand
exposure and broaden customer reach.

Influencer marketing

A form of marketing in which focus is placed on specific key individuals
(or types of individual) rather than the target market as a whole.

Email marketing

The act of sending a commercial message, typically to a group of
people, using email. In its broadest sense, every email sent to a
potential or current customer could be considered email marketing.

©THEBUSINESSCLUBACADEMY

TERMS & DEFINITIONS

ELEMENTS OF MARKETING
Sales funnel

Refers to the buying process that companies lead customers through
when purchasing products. The sales funnel is divided into several
steps, which differ depending on the particular sales model.

Upsell

A sales technique where a seller induces the customer to purchase
more expensive items, upgrades or other add-ons in an attempt to
make a more profitable sale. ... (A different technique is cross-selling in
which a seller tries to sell something else.)

Downsell

The art of narrowing a customer's expectations and matching them
more effectively with a solution that best fulfills their needs or desires.
... In this instance, the salesperson is simply meeting their own agenda
and getting the customer to pay for it.

Email campaign

A coordinated set of email marketing messages delivered at intervals
and designed to escalate a persuasive argument to purchase, subscribe,
download, etc.
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TERMS FOR ADVERTISING
Target audience

A particular group at which a film, book, advertising campaign, etc., is
aimed.

Traffic

The amount of data sent and received by visitors to a website.

Cost per click (CPC)

An internet advertising model used to direct traffic to websites, in
which an advertiser pays a publisher (typically a website owner or a
network of websites) when the ad is clicked.

Click through rate (CTR)

The percentage of people visiting a web page who access a hypertext
link to a particular advertisement.

Conversion rate

The percentage of users who take the desired action. The archetypical
example of conversion rate is the percentage of website visitors who
buy something on the site.

Retargeting

A form of online targeted advertising by which online advertising is
targeted to consumers based on their previous Internet actions.

Facebook Tracking Pixel

An analytics tool that allows you to measure the effectiveness of your
advertising by understanding the actions people take on your website.

Promoted post

A post to any community-driven notification-oriented website which is
explicitly sponsored as an advertisement by a particular company in
order to draw a large amount of popularity through user promotion
and moderation to the most active or most viewed page on the
website.

Video ad
Encompasses online display advertisements that have video within
them, but it is generally accepted that it refers to advertising that
occurs before, during and/or after a video stream on the internet.
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