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Experienced marketing professional with the ability and skillset to provide

creative, innovative and forward-thinking marketing and communication

strategies. • In-depth knowledge of social media tools and technologies,

with a track record of creating and implementing successful social media

programs. • Consistently look for opportunities for business improvement.



• Sets and maintains high standards of achievement with solid understanding of the importance of working

as a team to achieve continuous excellence.

• Strong planning and management skills, with the ability to collaborate and innovate on issues relating to

project direction and problem solving.

• Thrive in fast-paced, goal-oriented environment.

Capability of planning, monitoring and reporting on the impact of marketing campaigns and market

research studies.

• Initiates and sustains effective professional relationships within the organization

• Strong planning and project management skills, with the ability to manage several projects and teams

simultaneously.



FELD ENTERTAINMENT Inc. ( 3/2008 - 8/2010 )

Brand Manager – Disney On Ice / Disney Live!



Maintained the integrity of the Disney brand in the development of advertising and marketing

campaigns for Disney On Ice and Disney Live! Show productions. Key activities included:



1. Directed the development and execution of marketing, promotion and public relations programs for the

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.



United States and Latin America.

Managed creative agencies (US / Mexico) to produce marketing and sales assets in the broadcast, print

and online categories.

Led the development of collateral material, advertisements, videos and promotional materials (program

books, online media guide, video press kits and interstitials).

Served as spokesperson for broadcast and publication production, international and multi-lingual

communications.

Maintained and developed strong relations with international media.

Led content / strategy development for Social Media initiatives, growing fan base to over 60,000 members

in a six month period.

Analyzed brand positioning in key markets, evaluated competitor information, led product and category

market studies for identification of new business opportunities.

Administered project budgets in excess of $3M, maintaining responsibility for all planning and

organizational activities.

Supervised and monitored department expenditure / overhead budget. Reduced annual department

operating expenses by over 8%.

Established long-term partnerships with strategic leadership, international territory managers, promoters,

vendors and arena representatives to ensure adherence to the Disney brand standards.

Participated in the elaboration of brand guidelines for Disney touring shows.



TOYOTA MOTOR CORPORATION ( 2006 - 2007 )

Country Brand and Promotion Manager - Honduras

Key Activities included:



1. Led the development and implementation of annual marketing plans that resulted in steady sales



2.

3.

4.

5.

6.

7.

8.



increase. During this time, marketing played a key role in achieving sales growth that consistently outperformed key competitors and the industry as a whole.

Planned and directed advertising, public relations, and promotional campaigns and strategies.

Developed and launched integrated, multi-channel marketing campaigns.

Ensured consistency of messaging and branding across all communication platforms.

Established media and public relations contacts for disseminating information.

Responsible for Synergy and key business alliances with internal and external partners (B2B / B2C),

resulting in groundbreaking partnership with VISA.

Led the design, development and implementation of consumer and competitor research.

Administered budgets and established policies for product segmentation and new business generators.



ICARO PRODUCTIONS ( 2006 - 2007 )

TV/Video Production Company - Producer / Director- Honduras

Key Activities included:



1. Developed script, content and concept of weekly TV show.

2. Planned, coordinated and directed video productions.

3. Participated as lead photographer in advertising and commercial assignments.



HONDURAN INSTITUTE OF TOURISM ( 2002 - 2006 )

Marketing and Promotion Manager - Los Micos Beach &amp; Golf Resort - Honduras

Key Activities included:



1. Developed brand image, master plan, product composition, communications programs and business

model for a 4 hotel Luxury Resort ( $230M ).



2. Directed marketing, brand positioning, promotion and public relations programs for North American /

3.

4.

5.

6.

7.

8.



European Markets.

Led fund-raising efforts targeting foreign governments and private sector and (raised US$11M fresh

equity).

Supported local communities in obtaining appropriate assistance from government and financial institutions in relation to programming, processing and evaluation activities which support implementation of

development strategies (infrastructure, education), job creation and businesses improvement.

Strengthened partnerships with a variety of stakeholders including government agencies, NGOS, local and

national media organizations, donor agencies, and local communities.

Directed the planning and execution of media, fundraising and company events.

Developed team organization and established decision-making processes.

Proposed and defined strategic initiatives based on research findings to design team and senior

management.



DGI INTERNATIONAL ( 2000 - 2002 )

Assistant General Manager - Honduras

Key Activities included:



1. Key member of strategic management team developing and implementing growth strategies.



Implemented management guidelines and provided team leadership for operations and organizational

development.

2. Executed direct and channel market sales of textile manufactured products, brand recognition and product

3. promotion and key account management.

4. Responsible for the recruitment and hiring of key staff.



SAN MIGUEL CORPORATION



( 1998 - 2000 )



Marketing Manager - Honduras

Key Activities included:



1. Developed marketing programs for a variety of business-to-business clients.

2. Developed brand image and collateral marketing materials for newly founded industrial park.

3. Negotiated with strategic clients and established new business alliances. This resulted in a staff training

program with the United Nations Development Programme.

4. Attended industry events to keep informed of new trends and technologies and served as media liaison.

5. Managed annual operating budget of $10M.



EDUCATION

Bachelor of Science – Business Management ( 2001 )

UNITEC – LAUREATE INTERNATIONAL UNIVERSITY

Strategy and Policy Post Graduate Program ( 2003 )

Excellence in Tourism Destination Management Post Graduate Program ( 2005 )

WORLD TOURISM ORGANIZATION

Associate Major in Marketing ( 2005 - 2006 )

ADEN – SCHOOL OF BUSINESS

Building Stronger Brands Program ( 2010 )

GEORGETOWN UNIVERSITY

Comprehensive Project Management – PMI Certification

McGill UNIVERSITY



( 2011 )



Graduate Program in Public Relations Management – In Progress ( 2012 )

McGill UNIVERSITY



LANGUAGE SKILLS

ENGLISH: Fluent



SPANISH: Fluent



FRENCH: Intermediate
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