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DISCLAIMER

The information provided in this course, by itself, will not make

you any money and cannot promise you any kind of success.

As I constantly mention in the course, you must apply the information. This

will give you a good chance of being

successful.

However, even with application, there can be no

guarantee. As with all things in life, your individual results may vary

depending on who you are, your motivation,

your skill-set, input, determination – and all the other factors that

affect normal life.

COPYRIGHT NOTICE

This e-book is copyrighted and ALL rights are reserved.

You may not copy, share, post, forward, reproduce or transmit

this e-book in any print, electronic, or other format without the

express permission of the author.



INTRODUCTION

Are you a great, undiscovered music artist?

Do you love doing music and putting it out to your friends to

hear their feedback?

Are you trying to take your music career to another level but

lack the budget needed to get a full working team behind

you?

Then, you've found the perfect place to learn exactly what you are doing

right and what you are doing wrong as far as marketing your music online.

As you know, there are already a million other singers and rappers in this

world who are trying to meet the same exact goal as you.

Millions of other people who wake up with the dream of making it big in

the music industry.

Unfortunately, majority of people with this dream do not end up making it.

It always comes down to a few major points.

• How good, unique, and, as we'll discuss later, 'remarkable' your music

is.

• How you come off to the public eye.

• Who you know.



The music part, is obviously impossible for anyone to judge if they haven't

heard it.

So, if you do not have a manager it is your job to convince people they

should give you their attention, even for 3 minutes for a song.

Considering the millions of other unsigned musicians online trying to get

heard, you have to understand things from the other side of the playing

field.

99% of musicians think like musicians while promoting, instead of thinking

like fans.

In this short book, you will learn priceless information that can change the

entire scope of your career with just a few adjustments.

We have years of online marketing knowledge and can only make these

suggestions to you, it is up to you take everything you learn today and put it

into action from here on out.

Do not become a needle in a haystack, waiting for some lucky day to roll

around.

You have to make changes in your activity if you want make good use of

your time and better your chances of being discovered by someone who can

take your career to the next level.

Let's talk about what you should be doing and how you should do it in the

next chapter!



PERCEPTION

Perception is everything.

What the public sees you as is what matters in this industry.

In order for any up and coming artist to have the best chance being

discovered in this industry they have to come off as an important person

before they even think about walking into the office of a record label.

When you put out a song on YouTube, you are putting out your 'brand'.

Once your brand is tainted, you will have a long and rough road ahead of

you.

Your brand can be tainted in a number of ways that you must pay attention

to and take care of.

There are 3 major ways I see music artists ruining their brand before they

even get a chance to grow their brand.

This is going to be the outlining focus of the book you are reading through

today! Once you identify these 3 mistakes and fix them (the right way), you

will be ahead of 99% of unsigned music artists!

Here are the 3 major things that can ruin a music artists reputation.

1. Your music audio sounds bad, quality wise.

2. You have a small following on major social sites.

3. You become known for 'spamming'.



If any of these three things get attached to your name you can bet

you're not making it any easier for yourself.

First and foremost, the most crucial part is making sure your music sounds

good. This is about making sure the music has a certain quality sound

standard. More on this later.

Second, whether you like it or not, you are 90% more likely to be totally

ignored because you have a small following.

This is an unfortunate truth in today's industry and music artists have to

adapt.

It's sort of similar to jobs asking for a minimum of 2 years experience; how

do they expect you to get that 2 years of experience when no-one will hire

someone new to the field? More on this later.

Last but not least, spamming.

This seems to be a grey line today and many music artists don't even realize

they are coming off as spamming.

This is one of the most deadliest mistakes to make as an up and coming

artist; and in my opinion, definitely the quickest way to solidify the loss of a

potential fan.

What you say, how much you say it, all matters when you are promoting

your music and it all comes together and plays a part in the perception you

give off to the public. More on this later, too.

The big idea is to protect your brand.

If you recognize any of these mistakes in your own music, fix them

immediately!

You're going to have to step outside your comfort zone to be honest with

yourself when you ask these questions.

If you see even the smallest hint of one of these mistakes, it's time to make



some changes.

Protecting your brand is #1.

This is goes even more for artists who do not have a music manager or any

kind of team behind them.

When you don't have a manager, or publicist you have to become your own

machine to build a solid fan base.

Fact is, majority of unsigned artists are doing this by themselves but they

don't know how to play the role of that well-oiled machine that major

artists have backing them.

Of course, it takes money.

A budget in place is what 99.99% of talented unsigned artists lack and it's a

leading factor to artists losing out on a lot of opportunities.

Record labels spend a lot of money on their artists to promote them.

As they say, no one is going to invest in someone who doesn't invest in

themselves.

Make sure you are spreading your budget out wisely to be able to

sufficiently maintain a professional brand.

The music industry is perhaps one of the most competitive businesses out

there, and yet one of the most deceiving. It's deceiving because we are

bombarded with new artists all the time; we are surrounded with TV talent

shows where new stars appear to be effortlessly born; and we very rarely, if

ever, see 'behind the scenes' at what really goes on.

As you know from your own work you've already done to get where you are

today, there is an immense amount of effort that needs to be put into your

music to do even the most basic of tasks like, for example, writing the next

song.

Of course, some are more talented than others and talent certainly plays a



significant part. It's not everyone that can sit down and whack out a song in

a few minutes. When I first started creating music I had a friend who could

literally sit at the piano and produce a full version of the music for my

lyrics in minutes. I have no idea how she did it but I know I’ll never be able

to do what she could.

Of course, she could never write the lyrics I could write, either.

One major point here, then, is to surround yourself with people who have

the skills you don't. That can be a difficult step to take because few people

want to admit they can't do everything. But when you can admit that; when

you can give up some major – or minor – task to someone else, it provides

a release for you to concentrate on what you're best at.

Bottom line is that musicians and artists are often hugely talented at

creating their art form, but (and don't hit me now!) often lacking in the

skills to market it – to get it out there in front of the eyes that matter.

I guess that's why you're reading this! It certainly shows you're willing to

learn – and that sets you apart from the start. Not all musicians are. I’ve

worked with dozens of hugely talented singers and performers who just

could not take advice.

After all – they're the ones on stage making people happy. But those who

DID listen, those who WERE able to learn something new were not only

the most successful, but were the easiest to work with and created the best

relationships and atmosphere with those around them.

And you need to get on with people around you to be successful.

Seth Godin's fantastic little book, Purple Cow, adds another flavor to the

mix. He talks about being 'remarkable' – making your business stand out

from the crowd in some way. I’d highly recommend that book to you. It's

cheap but crammed full of priceless gems that will help steer you in the

right – and maybe a different – direction.

There has to be something remarkable about your music. That 's your

'brand' as we discussed earlier. It's what people out there remember about

you and what makes them want to come back for more, and talk about you



to others in their social spheres.

That doesn't mean wacky or weird, but artists are renowned for believing

that because they like their work, other people will. Bottom line is – and

most of us know this deep down – that just isn't the case.

Neither does this mean compromising and making your work fit a pre-set

mold. It's good to be unique, but make your uniqueness good – well,

remarkable, actually!

Let's get into the the three major mistakes, and how you can change them.



Clean Audio

A lot of music artists don't even know it when their music doesn't sound

professional, when all they really have to do is listen to their song and then

listen to a song on the radio.

Artists who are committed to protecting their brand don't release music

that doesn't sound like quality work.

This means, professional artists get their songs professionally mixed and

mastered before the public even gets to hear it.

This is something that at least 80% of music artists to day lack attention to.

A lot of money is spent on studio time to record hundreds of songs but not

much money if any at all is spent on mixing your songs' audio tracks or

mastering the audio file.

This is a huge mistake.

If your music doesn't sound good, people will know it as soon as it comes

on and you might not even capture their attention long enough for your

lyrics to come in.

I've come across so many potentially great songs, that sounded horrible

because the artists spent zero dollars on getting the song to at least sound a

bit professional.

I could only imagine a record label executive getting told about this guy

with this song and he goes to listen to it and hears a song with poor quality.

I could only imagine because it wouldn't happen.



It just doesn't happen.

Your song won't get past the first level of ears not to mention someone who

has the power to sign you to a record label deal.

Don't be that artist that has great songs, awesome lyrics and a vibrant

personality and the quality of your work isn't up to par.

Of course, we know how expensive it can get.

You have to use your resources and find ways to do what is possible within

your budget to make your songs sound acceptable.

Mixing an entire projects will usually cost high thousands and mastering a

project will definitely run into the high hundreds.

You always have places like DepfordMusicServices.com where you can get

professional mixing and mastering done with a smaller budget.

Using a service like theirs allows you to spend even less than you spend on

studio time to get your songs to sound radio ready and you can cancel the

low subscription at any time.

Your music will actually be touched by a professional and you'll have the

sense of peace knowing you're using a 100% money back guaranteed

service that will impress people's ears instead of turn them off.

Whatever you do, the one option, (which really isn't an option) is to release

music that hasn't been mixed and mastered by a professional. So I really

encourage you to take this vital step.



SOCIAL PRESENCE

What needs to be done, needs to be done.

Unsigned artists must develop a following on the popular social websites

like Twitter, Facebook, Instagram and YouTube.

Whether you like it or not, a lot of your talent is determined off of how

many followers you have.

This goes for a lot of people who may come across your profile or your

music and, as unfortunate as it is, it's the truth.

Someone comes across your twitter profile and you have 264 followers.

In their mind, you “can't” be good enough to spend time listening to your

music because you only have this small number of followers.

That's the logical assumption right?

Well, it is for an enormous portion of people who are roaming these social

sites every day.

Same applies for everything else as well, such as the new Youtube video you

just released.

If you are telling people about it but it only has 500 views, people are not

going to take you serious, in most cases.

And you need most cases.

It's not easy to grow your following on these social sites and it comes



around to getting that start.

The only issue is, if you don't have a lot of followers or views already,

people aren't going to be inclined to follow you or watch your video with an

open mind.

So you must use your resources!

All you need is to change the perception you are giving off.

First, you just need to look like you're popular.

Once you look like you're popular, people will think you're popular and

they will give you the time of day to see if you check out with them.

I really recommend that you find places that sell twitter followers and

Youtube views and subscriptions. One service I would highly recommend

because of it's great value for money and success rate is

www.socialblahblah.weebly.com

It is imperative that you use these resources to give your brand a kick start

above 90% of other artists and give your music the chance to be heard.

Someone landing on your Twitter and seeing you have 264 followers and

somebody seeing you have 40k followers makes a life-changing difference.

The percentage of people who take the time out to at least check out one of

your songs is going to be significantly higher, in return this raises your

chance of getting fans to incredible heights.

Same goes with Youtube views.

When someone lands on your video, the first thing they are going to do is

see how many views you have.

If instead of having just 500 or so views you had 100,000 views, you can

bet they are going to pay attention to your video and really give you an

honest listen.



I notice a lot of artists don't like doing this and that is totally

understandable but at the same time, you must adapt to today's standards.

When the facts point to you needing a heavy online presence you have to

make it happen.

I was talking to a client in Australia recently who said that in the Far East

there is such a lack of understanding about web presence, social marketing

and content development that a huge proportion of business are really

missing a trick.

Don't fall into that trap.

Giving yourself a kick-start is the smartest thing you can do when you

consider the need to “already” look popular in order to “get” popular!

Actually, that's what marketing is and that's what branding is. The biggest

companies and most successful names out there know this and spend a

small fortune on getting their brand recognised and loved.

Fortunately, using the resources we've discussed, your outlay doesn't need

to be anywhere near that high, but yet can still pay you huge dividends.



Spamming

As I said before, a lot of artists don't even think they come off as spamming

when they do.

Getting people to listen to your music takes a lot more than just sending

random links all over the place and hoping 0.0001% of them take the

chance of listening to it.

Sadly, this is what millions of people are doing and they are unknowingly

damaging their careers before they even get it started.

The place where this is most common is Twitter and YouTube.

It's worse on Twitter as artists like to just send random links to random

people that they are or aren't following.

This is spam:

HOT NEW MUSIC! NewDub – I'm cool!

OFFICIAL VIDEO: check it out! www.youtube.com/fafadfdfdf

@twitterperson

Then, sending that same message to hundreds of people, hoping to get a

bunch of views and fans.

This doesn't work, and even though a lot of artists do this and see it doesn't

work, they still don't make any changes to their behavior. And what's that

definition of madness I once heard – doing the same thing and expecting

different results! It ain’t gonna work!

Twitter is an amazing tool to gain followers, but a lot of artists go about it

totally wrong.



You shouldn't spam your links to anyone, because nobody like to feel like

just a number. When you spam, that's exactly what people feel

like.

Okay, this random person just sends me a tweet and I don't know this

person, he's not following me, I'm not following him, he's just asking me to

watch his video...Er, no thank you.

You have to invest more time into your career and have more respect for

the process of building fans. And then actually respect those fans too.

They're your bread and butter.

It doesn't happen over night, and ONE real fan can turn into 30 real fans in

the snap of a finger if you seriously capture that one fan and make him go

tell his friends.

When you follow a stranger on Twitter, you shouldn't seem them a link

unless they say send me a link.

The first thing you should do when you follow someone on Twitter is check

out their biography, their timeline, and try to get to to know them a bit.

Send them a regular tweet.

Then, just continue conversing with them.

You just do this to all of your followers and everyone new that you follow.

It's no big secret but it is shocking how many people don't take advantage

of good old fashioned conversation. And yet in today's business world

that's what counts the most. People need to feel valued.

People are on Twitter to converse with their Twitter friends, not be

bombarded with links to Rap songs and cover videos.

Do exactly what Twitter says and just “join the conversation”.

Commit to this.



Make this something that you refuse to go back on because it will pay off

big time in the end.

Continue reaching out to people about, whatever. Responding to people's

tweets, retweeting people, etc. If you meet their needs – they'll meet yours.

Find out what their needs are.

This is the real way to gain fans.

Commit to acting this way for at least one month before mentioning your

music to anyone you follow.

The longer the better, if you made the decision to just be extremely social

on your Twitter for 3 – 6 months, when you start tweeting about your

music, you will have naturally interested people.

People that turned into your friends first via conversation on Twitter.

When you do ask people to check out your music, do exactly that. Ask them

if you can send them a link to your new video and they will happily accept

the link and watch it! Then they'll like it. Why? Because they already like

you.

Instead of shoving links down everyone's throat, simply be social with them

first, show them you are a human and not some machine spitting out links.

This is a simple concept but one that is sadly missing in most artists' gameplan. A lot more think that spamming thousands of links will equal out to

thousands of views.

Use these three simple mistakes as reminder of what you should stay away

from and what you should steer towards if you plan on making it big in the

music industry.

Analyze yourself and fix any signs of these major mistakes and you will be

on your way to success!

Oh, there is one other ingredient: A little luck. And I wish you the best of it!



Resources:

DepfordMusicServices.com – Competitive mixing and mastering packages

SocialBlahBlah.weebly.com - Some great Twitter and Youtube packages

Purple Cow by Seth Goldin – Fantastic branding advice

Check out this superb software too:
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