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Brand elements

March 2016

This short document briefly explains some of the thinking behind the Air League brand and provides

some practical guidance for everyone involved in supporting and promoting the Air League.



1. Our positioning

The Air League believes deeply in aviation

and aerospace, and the place they hold

in Britain’s future. For over a hundred

years, we have been showcasing these

areas, highlighting their role in security

and technological innovation, and their

important contribution to the economy

and to British society.



Our regular events offer up a broad

range of opinions and sector information,

providing us with balanced and expert

viewpoints from industry professionals.



Today, that passion continues unabated.

Britain remains at the forefront of aviation

and aerospace, both as a major player in

global security, and through its significant

work in the fields of technology and

innovation.



And with corporate backing, we are

working regularly with disadvantaged

groups, using aviation and aerospace as

a gateway to life-changing experiences

and opportunities.



These are areas that the Air League exists

to champion, thanks to the vital help of

our members and supporters.

Their efforts and commitment have been

pivotal in shaping the entire aviation and

aerospace sector. Together we have driven

debate and policy agendas, and continue

to be well respected by corporate and

government groups.



We also encourage young members,

attracting the bright minds and talent of

tomorrow via the ongoing provision of

many Scholarships and Bursaries.



2. Our logo

Logo elements

Our logo comprises the word mark, bird symbol and

strapline. These elements always appear together in this

precise configuration; do not change the size

relationships, separate the elements or change the

colours. Our logo is our most important brand element,

appearing on everything we do.



Bird symbol



Logo



Strapline



Word mark



Our strapline supports our logo and helps qualify our

purpose. Its function is to complement the logo and

enable people to immediately grasp our role and

aspirations.



Logo colour options

Versions of our logo exist to allow reproduction on white,

light or dark backgrounds. Never place our logo on a

background with insufficient contrast that affects

legibility.



Strapline



Primary logo for reproduction on white or light backgrounds



Safe area

In order to retain the integrity and clarity of our logo,

ensure that there is a minimum clear space around the

logo as shown. The minimum safe area reflects the

height of ‘AIR’ from the word mark.



White logo for reproduction on dark backgrounds



Mono logo for single colour reproduction



Safe area



3. Misusing our logo

Consistency is key to building our brand and our logo’s

integrity should never be compromised by changing or

recreating the constituent elements and always ensuring

it’s legibility.



The Air League



Never change the colours of the logo

Never outline the logo

Never use blends on the logo



Never change the fonts of the logo

Never reconfigure or resize logo elements

Never redraw the bird symbol



Never compromise the integrity of the logo by placing it

colours or images that compromise legibility



4. Our colour palette

Colours

An integral element of our brand is the consistent

use of colour. Our colour palette has been

developed to give coherence to all of our

communications. A defined set of colours are

recognised as distinct to the Air League, but allow

for differentiation depending on tone, audience

and purpose.

Our colour palette is split into two sections:



Primary pallette

Our primary colours are Blue, Grey and White.



Secondary palette

Our secondary colours are designed to provide

creative flexibility and are complementary to the

primary palette.



Air League Blue



Air League Grey



White



Pantone© 7468

C91 M0 Y0 K45

R0 G114 B154



Pantone© Cool Grey 9

C0 M0 Y0 K63

R123 G124 B127



C0 M0 Y0 K0

R255 G255 B255



Primary palette



Air League Light Blue



Air League Orange



Pantone© 549

C57 M0 Y0 K34

R59 G146 B178



Pantone© 7412

C0 M60 Y90 K10

R222 G119 B46



Secondary palette



5. Our typefaces

Type

A consistent approach to type and typography will

ensure that all materials communicate with

clarity and consistency.



Din Pro Condensed Light

abcdefghijklmnopqrstuvwxyz0123456789



Primary typeface

Din Pro Condensed is used for all printed

communications. Din Pro offers a range weights

from Light through to Bold. Primarily used for

titles, headlines, quotes and occassional body

copy where space is limited



Secondary typeface

Din Pro should be used for body copy and is

available in weights from Light through to Bold in

roman and italic.



Din Pro Condensed Bold

abcdefghijklmnopqrstuvwxyz0123456789

Primary typefaces



Tertiary typeface

Arial is our standard typeface for all text

generated in internal computer applications –

letters, proposal documents, e-mailers etc.



Din Pro Light

abcdefghijklmnopqrstuvwxyz0123456789

Secondary typeface



Arial

abcdefghijklmnopqrstuvwxyz0123456789

Tertiary typeface



6. Our stationery

Patron: HRH The Prince Philip Duke of Edinburgh KG KT

President: Sir Roger Bone KCMG MA

Chairman: C M H Walkinshaw Esq FRAeS AMI

Chief Executive: A J Brookes Esq MPhil MBA FRAeS

Broadway House Tothill Street London SW1H 9NS

T +44 (0)20 7222 8463 E exec@airleague.co.uk www.airleague.co.uk



Andrew J Brookes MPhil MBA FRAeS

Chief Executive

T +44 (0)20 7222 8463

E andrew.brookes@airleague.co.uk



Broadway House

Tothill Street

London SW1H 9NS

www.airleague.co.uk



Business card



THE AIR LEAGUE: A Company Limited by Guarantee Registered in England No: 06794828 Registered Office: Broadway House, Tothill Street, London SW1H 9NS Registered charity No: 1129969



Letterhead



7. Our brand application



AAnn inspirational

inspirational lift

lift



SScholarship

cholarship support

support



TTransforming

ransforming lives

lives



TThe

he Leading

Leading Edge

Edge



Today we continue to inspire the young with career

opportunities that derive from our industries. Aviation

and Aerospace offer rich and bountiful channels for

developing the skill sets of the young regardless of

their social economic background. By helping this

generation to get off the ground, through education,

advice, and practical experience, we are helping to pave

the way for a solid industry in future years to come.



One of the key platforms we have for encouraging

grass-root interest and developing a talent pipeline

is through our scholarships programme. We are able

to offer many young applicants between the ages of

14 and 25 the opportunity to train to fly, and also to

access careers in the aviation, aerospace and security

industries.



We work with people from disadvantaged areas

across the UK to inspire and show young people

what they are capable of. The Trust provides over

50 scholarships each year to the disabled, disabled

veterans/serving personnel and inner city youth.

The programme covers ballooning, flying training

and gliding scholarships. Given the passion we have

for aviation and aerospace, it is our hope that from

these experiences we can pass this on to others.



By empowering the next generation we have developed

a unique industry wide initiative – The Leading Edge.

It is run by Leading Edge members for Leading Edge

members. It compliments the Air League Trust’s

formal scholarships and bursaries programmes,

and acts as a wider network for people interested

in flying, or wanting to pursue a career in aviation,

once they have completed their scholarships.



Pull-up banner



The Leading Edge is open to all members aged under

35, allowing them to meet like-minded individuals,

together with industry leaders, at events, lectures,

social gatherings and visits to various prestigious

related venues.



Candidates have the opportunity to benefit from our

‘Taster Days,’ which aim to excite and stimulate

through flying sessions and general aviation courses.

Reaching out to the community, providing broad

access to flying opportunities and promoting careers

in the aviation industry are key focuses of the Air

League’s long-term role. In particular, we wish to

offer experiences that genuinely transform lives for

the better, and the Air League has expanded its

scholarship programme to specifically help the

disadvantaged and offer opportunities to all.



© Airbus Defence and Space



A standard flying scholarship (glider/balloon/helicopter/

fixed wing) is intended to take the trainee to solo level,

or to assist him or her in completing their basic training,

which is a great personal achievement in itself.

The Trust funds over 120 awards annually, including

36 flying scholarships. These include The Prince Philip

Flying Scholarship, and various sponsored bursaries and

scholarships. We also offer bursaries in engineering that

support seven scholarships.



© Aerobility



Even in our earliest years, the Air League has

recognised the inspiration and lift that aviation and

aerospace can offer the whole community, particularly

the young. Perhaps the most lasting achievement of the

Air League has been the foundation of the Air Cadet

Corps back in 1938 – now known as the Air Cadets –

which recently celebrated their 75th Anniversary.



© Boeing



Elevator leaflet
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